Kruger  newsprint 
makes  color  irresistible 


Advertisers  and  their  agencies  want  color 
that  jumps  off  the  page  and  demands  to  be  noticed. 
And  that’s  just  what  they  get  with  Kruger  newsprint. 
We’ve  developed  papermaking  technology  that 
can  dramatically  improve  your  color  reproduction 

and  registration. 

For  samples  and  specifications,  contact  a  Kruger 
sales  representative  or  our  New  York  Sales  Office: 

489-5th  Ave.  New  York,  NY  10017 
[212)  697-9700 


Kruger 

W^re  making  nevus  in 
newsprint  technology. 


AN  EXCITING  LAUNCH 


In  a  sea  of  biting  humor,  we’re  happy  to  launch  the  warm,  gentle 
laughter  of  this  spunky  little  boy  and  his  loyal  dog. 


Welcome  aboard! 


GAMIN  AND  PATCHES,  by  world-renowned  cartoonist 
Addison  Morton  Walker,  debuts  April  27  in  200  newspapers.  For  more 
information  call  Brad  Bushell  at  1-800-2214816  (in  New  York, 
212-692-3700).  United  Media  Canada,  416-821-0661. 
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APRIL 

28 — National  Conference,  Changing  Economics  of  News,  Gannett  Center 
for  Media  Studies,  Columbia  University,  New  York  City. 

MAY 

1-3 — Graphics  '87,  Conference,  Sponsored  by  the  San  Jose  Mercury 
News,  Sunnyvale  Hilton,  San  Jose,  Calif. 

1-3 — National  Society  of  Newspaper  Columnists,  Annual  Meeting,  The 
Pointe  at  Tapatio  Cliffs,  Phoenix. 

3-6— American  Newspaper  Publishers  Association,  Convention,  Waldorf- 
Astoria,  New  York. 

3-6 — Society  of  American  Business  Editors  and  Writers,  Annual  Meeting, 
Washington  Marriott  Hotel,  Washington,  D.C. 

8-9— North  Carolina  Press  Association,  Advertising  Conference  Greens¬ 
boro.  N.C. 

8-10 — Florida  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Conference,  Sundial  Beach  and  Tennis  Resort,  Sunibel  Island. 

8-10— Third  Annual  Pittsburgh  Interdisciplinary  Conference  on  Photojour¬ 
nalism,  sponsored  by  the  Pittsburgh  Press,  Holiday  Inn  at  Greentree, 
Pittsburgh. 

10-13— International  Newspaper  Financial  Executives,  Marriott  Hotel,  Marco 
Island,  Fla. 

10-13 — Organization  of  Newspaper  Ombudsmen,  Brown  Hotel,  Louisville. 

10-13 — Pacific  Northwest  International  Circulation  Managers'  Association, 
Inc.,  Annual  Sales  Conference,  Coeur  d'Alene  Resort,  Coeur 
d'Alene,  Idaho. 

10-14 — 49th  Annual  News  Conference  of  the  Aviation/Space  Writers  Associ¬ 
ation,  Bahia  Resort  Hotel,  San  Diego,  Calif. 

10-17— International  Press  Institute,  Buenos  Aires,  Argentina. 

15-17— Photo  West  '87,  Western  Conference  for  Professional  Photogra¬ 
phers,  Moscone  Center,  San  Francisco. 

17-20 — 32nd  Annual  Locally-Edited  Sunday  Magazine  Advertising  Confer¬ 
ence,  Lincoln  Hotel,  Dallas,  Texas. 

17-20 — International  Newspaper  Marketing  Association,  Hilton  Harbour 
Castle,  Toronto,  Canada. 

20-22 — Catholic  Press  Association  of  the  United  States  and  Canada,  Annual 
Convention,  Hyatt  Regency  on  the  Riverwalk,  San  Antonio. 

24-27— 40th  World  Congress  and  General  Meeting,  International  Federation 
of  Newspaper  Publishers,  Helsinki,  Finland. 

Seminars/Workshops/Clinics 

APRIL 

23/24 — Illinois  Press  Association  Workshop,  The  Paper  Chase:  Deciphering 
Local  Government  for  You  and  Your  Readers,  Workshop  Series 
being  repeated  April  30/May  1 ,  Eastern  Illinois  University,  Charles¬ 
ton;  May  7/8,  Northern  Illinois  University,  DeKalb,  and  Northwestern 
Illinois  University,  Chicago:  May  14/15,  Southern  Illinois  University, 
Carbondale. 


MAY 

3-6— SNPA  Foundation  Seminar,  Managing  the  Classified  Ad  Depart¬ 
ment,  Baton  Rouge  (La.)  State-Times/ Advocate. 

3-8— American  Press  Institute,  Managing  Computer  Systems,  Reston,  Va. 

3-16 — The  Poynter  Institute  for  Media  Studies  Management  Center; 
National  Teaching  Awards,  St.  Petersburg. 

8-10— 38th  Annual  Short  Course,  Photojournalism,  Holiday  Inn,  Woodlawn, 
Charlotte,  N.C. 

10-20 — American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 

15— 1st  Annual  Professional  Photographers  Seminar  for  Still  and  Eng, 
Sponsored  by  the  White  House  News  Photographers  Association, 
Shoreham  Hotel,  Washington,  D.C. 

17-20— American  Press  Institute,  Regional  Advertising  Workshop,  Danbury, 
Conn. 

17-20 — SNPA  Foundation  Seminar,  Copy  Editing  and  Headline  Writing, 
Western  Kentucky  University,  Bowling  Green,  Ky. 

17-22— The  Poynter  Institute  for  Media  Studies  Writing  Center:  National 
Teaching  Awards,  St.  Petersburg. 

28-30— Inland  Daily  Press  Foundation,  Personnel  Seminar,  Westin  Hotel  — 
O'Hare,  Chicago. 
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By  Doug  Borgstedt 

The  president's  NEWS  CONFERENCE 


About  Awards 


Polk  Awards.  Long  Island  University  announced  the 
winners  of  its  George  Polk  Awards. 

The  winners  included  the  Science  Times  section  of  the 
New  York  Times  which  won  the  science  reporting  award 
and  Times’  columnist  James  Reston,  who  received  the 
career  award. 

Other  newspaper  winners  were  Andrew  Wolfson  and 
Daniel  Rubin,  Louisville  Courier-Journal,  for  national 
reporting;  Sally  Jacobs,  Raleigh  (N.C.)  News  and 
Observer,  local  reporting;  Alex  Beasley  and  Rosemary 
Goudreau,  Orlando  (Fla.)  Sentinel,  regional  reporting; 
and  Peter  G.  Gosselin,  Boston  Globe,  financial  reporting. 


School  Bell  Award.  The  Starkville  (Miss.)  Daily  News 
has  been  presented  the  Mississippi  Association  of  Educa¬ 
tors’  1986  School  Bell  Award. 

The  association’s  award  recognized  the  newspaper  for 
its  coverage  of  all  aspects  of  education  news  during  the 
past  year  and  for  editorials  in  support  of  public  education. 
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The  Miami  Herald _ 

San  Francisco  Examiner  &  Chronicle 

_ The  Charlotte  Observer _ 

Fort  Wagne  Newspapers _ 

_ _ The  Wichita  Eagle-Beacon _ 

El  Mundo,  Caracas,  Venz _ 

_ Lancaster,  PA  Newspapers 


Two  years  of  production  operation  i 
FLEXOMAN.  By  the  last  quarter  of  191 
received  orders  for  57  new  units.  F 
arch  units,  vertical  units,  and  color  ( 
or  comple 

USA-built  FLFXOMAN  —  the  flexo  1 
of  the  world’s  largest  press 

Ask  the  people  who  have  already  n 
you’re  considering.  Then  call  MAN  R( 
333  Cedar  Avenue,  Midd 


MAN  on  the  move 


NEWSPAPER  PRESS 


About  Awards 


Chaplin  honored.  George  Chaplin,  Honolulu  Advertiser 
editor-at-large,  will  receive  the  Hebrew  University  of 
Jerusalem’s  Judah  L.  Magnes  Gold  Medal  on  April  26. 
Chaplin  retired  on  Dec.  1  after  28  years  as  editor-in-chief 
of  the  Advertiser. 

Radiology  winner.  Chicago  Tribune  reporter  Jon  Van 
won  first  place  in  the  general  publications  category  of  the 
1986  Radiology  News  Awards  for  his  story  “A  Deeper 
Look.’’  The  award  is  sponsored  by  the  American  College 
of  Radiology,  American  Roentgen  Ray  Society  and  the 
Radiological  Society  of  North  America. 

Canadian  Hall  of  Famers.  Four  journalists  have  been 
selected  to  the  Canadian  News  Hall  of  Fame.  They  are 
Borden  Spears,  former  managing  editor  of  the  Toronto 
Star,  who  died  in  1983  at  age  70;  Jack  Webster,  69,  a 
British  Columbian  news  broadcaster;  James  Minifie,  for¬ 
mer  CBC  correspondent  in  Washington,  who  died  in  1974 
at  age  74;  and  Jack  Scott,  a  former  editor  and  columnist, 
who  died  in  1980  at  age  64. 

NYPA  winners.  The  New  York  Press  Association’s 
Stuart  C.  Dorman  Award  for  General  Excellence  was 
given  recently  to  four  community  newspapers. 

They  are;  Lagrange  Ledger,  under  2,000  circulation 
category;  News  Review,  Riverhead,  L.I.,  2,001  to  4,500 
circulation;  City  Newspaper,  Rochester,  4,501  to  7,000 


circulation;  and  Three  Village  Herald,  East  Setauket, 
L.I.,  over  7,000  circulation. 


Outstanding  teachers.  The  California  Newspaper 
Publishers  Association  named  its  three  1986  Outstanding 
Journalism  Teachers  of  the  Year. 

The  three  are  Cynthia  Rawitch,  journalism  professor  at 
California  State  University,  Northridge;  Susan  Cornner, 
journalism  instructor  at  the  College  of  the  Canyons,  Va¬ 
lencia;  and  Pat  Wilson,  journalism  teacher  at  Ukiah  High 
School. 

Community  Service  Awards.  The  Racine  (Wis.)  Journal 
Times  has  been  named  the  recipient  of  the  Inland  Daily 
Press  Association’s  38th  annual  Community  Service 
Award  in  a  judging  conducted  by  the  University  of  Mis¬ 
souri  School  of  Journalism.  Current  publisher  of  the  Jour¬ 
nal  Times  is  Robert  Fusie. 

The  purposes  of  the  award  are  to  encourage  newspapers 
to  take  leading  roles  in  making  their  communities  better 
places  to  live  and  to  recognize  newspapers  already  pro¬ 
viding  such  leadership. 

Honorable  mentions  were  given  to:  the  Lapeer  County 
(Mich.)  Press,  Ben  Myers,  publisher;  the  Frankfort  (Ky.) 
State  Journal,  Albert  E.  Dix,  publisher;  and  the  Bloom¬ 
ington  (Ind.)  Herald-Telephone ,  Scott  C.  Schurz, 
publisher. 


Nobody  reports  the  workings  of  inter 
national  business  and  finance  more  clearly 
than  Reuters. 

And  right  now,  understanding  complex  issues 
like  the  trade  difterences  between  Japan  and  the 
I'.S.  is  of  \  ital  importance  to  your  readers.  What 
happens  in  international  markets  directly  affects 
American  jobs. 

That’s  why  we  created  the  Reuter  Business 
Report,  drawing  on  the  experti.se  of  over  1,(XX)  news 


professionals  in  106  bureaus.  They  translate  inter 
national  business  news  into  useful  information  tor 
\()ur  readers. 

No  wonder  thousands  of  key  decision-makers 
in  the  marketplace  rely  on  Reuters  to  sta\'  on  top. 

Right  now,  you  can  get  a  free,  firsthand  lcx)k 
at  what  w'e  can  do  for  your  business  pages.  For 
vour  free  test  of  the  Reuter  Busine.ss  Report,  call 
(212)603-35^6. 

You’ll  improve  your  economic  outlcK)k. 


The  First  Name  In  News. 
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A  WORLDWIDE 
SAMPLE  OF  USERS 

The  Montreal  Gazette 

Montreal,  Quebec 

The  Press  Register 

Mobile,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Mail  Tribune 

Medford,  Oregon 

The  Times-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  informador 

Guadalajara,  Mexico 

The  Press-Journal 

Vero  Beach,  Florida 

The  Daily  Town  Talk 

Alexandria,  Louisiana 

The  Journal-Star 

Lincoln,  Nebraska 

The  Windsor  Star 

Windsor,  Ontario 


The  Arkansas  Gazette 

Little  Rock,  Arkansas 

The  Globe  and  Mail 

Toronto,  Ontario 

The  Star-Telegram 

Fort  Worth,  Texas 

The  Patriot-News 

Harrisburg, 

Pennsylvania 

The  Herald-Ledger 

Lexington,  Kentucky 

Beacon  Publishing 
Company 

Acton,  Massachusetts 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

TheTimes-Picayune 

New  Orleans,  Louisiana 

Fort  Wayne 
Newspapers 

Fort  Wayne,  Indiana 

The  Press 

Christchurch, 

New  Zealand 

Brabants  Nieuwsbiad 

Roosendaal,  Holland 


THE  HARRIS 
8300.. .AH 
IHTEGRATED 
PRE-PRESS 
SYSTEM  THATS 
AFFORDABLE 


U22Wil4ralI^ 
spnntti»«.  az  loioi 


The  Harris  8300  integrated  newspaper  ^stem  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  needs.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Rorida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRIS,Ext.4100. 

See  us  at  ANPAlTEC’87,June  6-10,  Las  Vegas,  Booth  1102. 
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THE  FOURTH  ESTATE 


Robert  U.  Brown,  ProeWont  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publiaher  Pubileher,  Chairman  of  the  Board,  1912-1959 


“Love  us  and  leave  us” 

With  that  title  the  American  Society  of  Newspaper  Editors  has 
presented  the  newspaper  industry  with  an  excellent  piece  of  research 
on  why  circulation  lists  are  continually  churned  by  new  subscribers 
and  cancellations.  With  a  little  help  from  their  circulation  managers 
and  some  sizable  expenses  underwritten  by  their  publishers,  the 
editors  have  taken  a  bold  step  toward  analyzing  why  readership  has 
declined  in  recent  years  and  making  some  recommendations  about 
what  should  be  done  about  it. 

ASNE’s  study  began  with  interviews  of  1,745  new  subscribers  at 
nine  newspapers  large  and  small,  coast-to-coast,  in  January  and 
February  of  1986.  They  were  interviewed  four  times  during  the  year 
and  by  the  time  of  the  last  contact  this  January  the  number  had  been 
reduced  to  835.  The  editors  found  that  people  who  voluntarily  con¬ 
tacted  the  newspaper  to  order  their  subscription  were  retained  at  a 
rate  of  67.2%,  whereas  pressure  starts  —  people  who  began  sub¬ 
scribing  because  the  newspaper  contacted  them  by  telephone,  sales 
crews,  coupons,  etc.  —  were  retained  at  a  rate  of  45.4%.  But,  where¬ 
as  it  has  been  generally  accepted  in  the  business  that  “no  time  to 
read”  was  a  ready  excuse  used  by  readers  who  cancel,  the  editors 
found  it  was  used  by  four  in  10  subscribers  and  is  “legitimate.”  Ways 
to  help  people  use  their  reading  time  more  efficiently  should  be 
found,  it  was  suggested.  This  is  particularly  important  because  it  was 
found  there  is  very  little  difference  between  the  relatively  high 
evaluation  of  the  newspaper  product  by  the  retained  subscribers  and 
those  who  canceled. 

The  survey  has  a  fund  of  information  of  value  to  publishers  and  ad 
people  as  well  as  circulation  managers  and  editors.  On  the  basis  of  the 
results,  ASNE  suggests  newspapers  should  strengthen  coverage  of 
community  and  neighborhood  news  and  consider  zoning.  It  suggests 
improved  coverage  of  television  and  other  topics  of  high  reader 
involvement.  Provide  good  circulation  service  and  promote  it.  Eight 
percent  of  all  new  starts  were  dissatisfied  with  their  home  delivery 
service.  At  the  same  time,  upgrade  single  copy  operations  so  former 
subscribers  and  others  will  be  well  served.  Promote  today  what  will 
be  coming  up  in  the  paper  tomorrow.  Finally,  the  editors  concluded 
more  research  is  needed  on  consumption  behavior:  How  do  people 
use  the  newspaper?  How  do  they  read  it?  Why  are  some  stories  read 
and  not  others,  etc. 

At  another  ASNE  discussion  on  the  future  of  newspapers  it  was 
generally  agreed  by  the  panelists  that  they  must  get  and  stay  closer 
to  their  communities.  “A  sense  of  community”  was  the  way  one 
speaker  put  it.  And,  as  the  ASNE  survey  noted,  this  panel  also 
stressed  “service”  to  the  reader  from  every  department  in  the  paper. 

We  have  frequently  noted  the  increasing  interdependence  of  news¬ 
paper  departments.  It  has  become  evident  in  the  broad  programs  of 
newspaper  associations  in  recent  years  revealing  the  vital  interest  of 
editors  in  technological  improvements,  circulation  problems  and 
advertising  growth.  This  ASNE  meeting,  more  than  any  in  our 
recent  memory,  proves  the  point. 

It  also  becomes  apparent  that  local  news,  community  involvement 
and  service  to  the  reader  are  the  buzz  words  for  the  newspapers  of 
the  future. 
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Letters  to  the  Editor 


Says  wrong  word  altered  meaning  of  statement 


What  a  difference  a  word  makes! 

I  was  pleased  to  read  Mark  Fitzger¬ 
ald’s  article  in  the  March  28  issue  of 
E&P  on  the  electronic  publishing  ses¬ 
sion  with  Congressman  Tauke  and 
me. 

However,  one  word  “but"  in  the 
quote  “Sometimes  we  get  a  bad  rap, 
but  we’re  afraid  people  are  going  to 
eat  our  lunch,”  instead  of  “that," 
made  this  quote  end  up  differently 
than  the  point  I  was  making  at  the 
time. 

He  never 
covered  ‘Nessie’ 

In  an  article  entitled  “Science 
coverage  gets  bad  grades”  in  your 
issue  of  March  21,  Jon  Franklin,  for¬ 
merly  of  the  Baltimore  Sun,  is  quoted 
as  follows: 

“Consider  that  not  so  many  years 
ago  the  New  York  Times  sent  Walter 
Sullivan  to  cover  the  Loch  Ness  Mon¬ 
ster  as  a  serious  story.” 

The  monster,  known  also  as  Nes- 
sie,  is  said  to  inhabit  a  lake  cradled  in 
the  Great  Glen  Fault,  the  most  strik¬ 
ing  tectonic  feature  of  the  British 
landscape.  To  my  great  regret  I  have 
never  been  assigned  to  cover  the 
fault,  the  loch,  or  Nessie. 

I  believe  Mr.  Franklin  had  in  mind 
my  colleague,  John  Noble  Wilford, 
like  himself  a  Pulitzer  Prize  winner. 

Walter  Sullivan 

(Sullivan  is  science  editor  for  the  New 
York  Times) 

Clarification 

1  commend  you  for  running  the 
“Shop  Talk  at  Thirty”  article  on  the 
need  for  the  black  press  in  the  March 
7  edition  of  Editor  &  Publisher.  1 
agree  with  the  author  that  the  black 
press  has  been  an  important  part  of 
the  civil  rights  struggle. 

I  must  point  out,  however,  that 
there  was  an  error  in  the  opinion 
piece.  The  statistics  on  the  numbers 
of  minorities  in  the  newsroom  were 
attributed  to  the  American  Newspa¬ 
per  Publishers  Association.  Those 
figures  are  collected,  analyzed  and 
released  by  the  American  Society  of 
Newspaper  Editors. 

Denise  Johnson 

(Johnson  is  minoritv  affairs  director  of 
ASNE) 
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All  along  ANPA  has  maintained 
that  we  are  not  afraid  of  competition, 
but  are  trying  to  ensure  that  anyone 
needing  to  use  bottleneck  facilities 
does  not  face  the  potentials  of  anti¬ 
competitive  behavior  on  the  part  of 
those  granted  a  monopoly  with  these 
bottleneck  facilities. 

When  I  said,  “Sometimes  we  get  a 
bad  rap.  .  .  that  we’re  afraid  people 
are  going  to  eat  our  lunch,”  1  went  on 
to  point  out  that  we  weren’t  afraid  of 
competition,  only  of  anti-competitive 
behavior.  I  followed  this  comment  by 
noting  that  I  would  have  no  problem  if 
Bell  South  came  to  Pottsville,  Pa.  and 
started  publishing  electronic  classi¬ 
fied,  all  the  power  to  them  to  have 
their  best  shot.  But  if  Bell  of  Pa.  does. 
I’d  have  some  concerns  because 
unlike  Bell  South,  Bell  of  Pa.  would 
have  control  of  the  conduit. 

With  virtually  the  entire  telecom¬ 
munications  industry  united  against 
the  Department  of  Justice’s  recom¬ 
mendations  for  lifting  of  all  of  the 
MFJ’s  restrictions,  it’s  obvious  that 
the  debate  will  go  on  for  some  time.  In 
ANPA’s  case  our  concerns  continue 
to  be  limited  to  separation  of  content 
from  conduit. 

As  long  as  the  potential  for  anti¬ 
competitive  behavior  exists,  the  Bell 
Operating  Companies  should  not 
have  any  interest  in  or  control  over 
what  flows  through  their  bottleneck 
facilities. 

For  information  services  not 


involving  content,  they  should  be 
allowed  to  provide  them  with  appro¬ 
priate  safeguards. 

Remove  the  “bottleneck,”  incor¬ 
porate  safeguards  that  are  proven  in 
place,  these  concerns  vanish  and  we 
would  welcome  them  to  join  the  level 
playing  field  of  electronic  publishing. 

UzAL  H.  Martz,  Jr. 

(Martz  is  president  and  publisher  of 
the  Pottsville  [Pa.]  Republican) 

Wants  to  clear 
up  misidentification 

Having  been  misidentified  (by  two 
different  names)  in  your  Feb.  14 
issue,  let  me  set  the  record  straight. 

In  Mark  Fitzgerald's  article,  “Inde¬ 
pendent  carrier  status  investigated  in 
Illinois,”  1  was  identified  as  executive 
director  of  the  Illinois  Press  Associa¬ 
tion.  1  left  that  position  in  June  of  1985 
to  become  associate  professor  in  the 
Institute  of  Journalism,  CBN  Univer¬ 
sity,  Virginia  Beach.  Va. 

I  returned  to  CBN  University  this 
month  after  a  six-month  leave  of 
absence  during  which  1  was  press 
coordinator  for  Americans  for 
Robertson,  the  exploratory  commit¬ 
tee  formed  by  potential  presidential 
candidate  Pat  Robertson. 


(Continued  on  pane  43) 


“We  rely  on  States  News  Service  to  tip  us  off  about  significant  SEC 
filings,  write  brief  stories  and  provide  sidebars.  Without  States’ 
help  it  would  have  been  almost  impossible  for  us  to  cover  mnning 
stories  such  as  the  Goldsmith  campaign  to  take  over  Goodyear.” 
—Ernest  Holsendolph,  business  editor,  Cleveland  Plain  Dealer 

For  details  contact  Dan  Barber  at  800-972-3550  or  (212)  645-3000. 
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Quality  and  commitment: 

The  best  in  regional  enterprise 


“My  job  is  to  look  with  fresh  eyes 
at  the  area  I  live  in.  I  look  at  the 
economic,  social  and  cultural 
identity  of  the  region  to  see  how  it 
fits  into  the  national  picture.” 

When  Tad  Bartimus  talks  about 
her  area,  she’s  not  describing  city 
limits.  As  one  of  AP's  six  roving 
regional  reporters,  she  travels  from 
the  Rockies  to  the  Plains,  over  an 
area  of  nearly  720,000  square  miles 
in  eight  states. 

She  has  an  ability  to  find  the 
human  scale  in  vast  areas — the 
stories  of  individuals  caught  up  in 
larger  events.  An  example  is  her 
piece  about  two  farmers'  widows, 
persevering  after  economic  failure 
had  driven  their  husbands  to 
suicide. 


“Their  stories  tell  so  much  more 
about  coping  than  the  broad  brush 
stories,”  she  observes. 

Wide  open  spaces  have  been  a 
regular  part  of  Tad  Bartimus’  17 
years  with  AP.  She’s  traveled  all 
over  the  world  as  a  reporter;  as 
bureau  chief  in  Alaska,  she  was 
responsible  for  coverage  of  nearly 
600,000  square  miles.  She's  always 
made  the  larger  view 
comprehensible  to  serve  the  needs 
of  thousands  of  member 
newspapers  and  broadcasters  who 
own  AP. 


Like  her,  the  2,850  people  who 
staff  AP’s  219  offices  around  the 
world  are  dedicated  to  giving  these 
members  the  highest  quality  service 
in  the  news  industry — a  goat  that  is 
a  continuing  commitment  by 
everyone  in  AP. 

Though  she  travels  alone,  she 
keeps  in  contact  with  members  and 
AP  staff  for  ideas  and  perspective. 

“They  are  the  best  in  the 
business.  It’s  their  absolute 
dedication  and  the  talent  they  bring 
to  their  work.  They  also  happen  to 
be  my  friends.” 


Associated  Press 

Quality.  Commitment. 


Tad  Bartimus  interviews  Johnny  France,  sheriff  of  Madison  County.  Montana 


Dean  Wanner 
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Attempted  entrapment? 

Reporter  claims  sheriffs  dept,  attempted  to  trap  him  into  interviewing 
ex-prison  inmates  who  would  give  him  phony  information  for  a  story 


By  M.L.  Stein 

A  former  investigative  reporter  for 
the  Orange  County  (Calif.)  Register  is 
claiming  the  sheriff's  department 
attempted  to  trap  him  into  suborning 
perjury,  apparently  in  retaliation  for 
his  series  exposing  jail  conditions. 

Chuck  Cook,  now  with  the  Arizona 
Republic,  showed  E&P  a  transcript  of 
a  secretly  taped  telephone  conversa¬ 
tion  between  him  and  a  man  who 
offered  to  provide  “client”  jail 
inmates  willing  to  discuss  jail  condi¬ 
tions. 

According  to  notes  made  by  Randy 
Blair,  an  intelligence  investigator  for 
the  Orange  County  sheriff  s  depart¬ 
ment,  the  informant,  Richard  Wilder, 
had  been  instructed  by  the  sheriff  s 
department  to  determine  if  Cook  was 
trying  to  persuade  former  inmates  to 
lie  about  jail  conditions. 

A  transcribed  account  of  the  taped 
interview  and  Blair’s  notes  are  among 
materials  that  sheriff  Brad  Gates 
recently  was  ordered  to  provide  to  an 
attorney  for  former  municipal  Judge 
Bobby  D.  Youngblood. 

Youngblood  had  sued  Gates  for 
civil  rights  violations,  alleging  the 
sheriff  had  used  improper  surveil¬ 
lance  and  harassment  tactics  against 
him  because  of  Youngblood’s  criti¬ 
cism  of  jail  conditions. 

Last  week  Youngblood  received 
$375,000  in  a  settlement  with  the 
county  board  of  supervisors. 

Cook,  an  experienced,  prize-win¬ 
ning  investigative  reporter,  said  he 
also  has  received  anonymous  phone 
threats  to  “lay  off  the  story”  and  that 
his  home  has  been  under  surveillance 
by  unknown  persons. 

“It’s  real  scary,”  he  continued. 
“They  couldn’t  disarm  the  story  so 
they  tried  to  discredit  the  reporter. 
Their  clear  intention  was  to  put  me  in 
jail.” 

Cook’s  jail  series,  which  ran  in  the 
Register  in  1982  and  1983,  alleged  lack 


of  medical  treatment  for  inmates, 
botched  autopsies,  a  string  of  deaths 
and  cell-block  assaults. 

Blair’s  notes  stated  that  Wilder  was 
directed  on  Dec.  15,  1982,  to  phone 
Cook  and  Pat  Bland,  a  private  investi¬ 
gator  for  Youngblood,  “using  the 
ruse  of  having  information  on  mis¬ 
treated  [jail]  inmates  for  the  purpose 
of  verifying  information  that 
Bland  .  .  .  and  possibly  Cook  were 
contacting  inmates  and  soliciting 
them  to  commit  perjury.” 

Bland  also  was  a  plaintiff  in  the 
Youngblood  suit  against  Gates. 

In  Wilder’s  recorded  conversation 
with  Cook,  the  reporter,  in  response 
to  Wilder’s  offer  of  supplying  inmates 
to  reveal  jail  conditions,  said: 

“Well,  in  fact,  1  have  a  .  .  .  real 
ethics  problem.  1  can’t  talk  to  the  uh, 
you  know,  because  we  don’t  feel  like 
we  should  be  an  investigative  arm  for 
the  law  enforcement  people.” 


Cook  offered  the  name  of  an  FBI 
person  Wilder  could  contact  but  the 
latter  turned  down  the  idea. 

Saying  he  had  received  it  from  a 
“source,”  Cook  provided  E&P  with  a 
transcript  of  an  alleged  meeting  in  a 
restaurant  between  Youngblood’s 
divorced  wife,  Blair,  and  sheriff s 
Capt.  Tim  Simon  in  which  references 
to  arresting  Cook  were  made. 

At  one  point,  Blair  tells  the  woman: 
“OK.  If  we  threw  Cook  in  jail,  we  did 
it  because  he  deserves  to  go  to  jail  and 
we  caught  him  hands  full.” 

Later  in  the  conversation,  Blair 
says:  "...  if  we  get  this  guy  [Cook], 
we’re  going  to  get  him  fair  and  square. 


and  we’re  not  going  to  trump  up  any¬ 
thing  or  lie  or  anything  like  that  .  .  .  ’’ 

The  sheriff  s  office  alleged  investi¬ 
gation  of  Cook  apparently  ceased 
after  informant  Wilder’s  phone  call  to 
the  newsman. 

In  a  March  26  Register  story,  Meir 
Westreich,  a  Santa  Ana  attorney  and 
vice  president  of  the  Southern  Cali¬ 
fornia  chapter  of  the  American  Civil 
Liberties  Union,  characterized  the 
investigation  of  Cook  as  a  “sting 
operation.” 

“Clearly  [sheriff]  Gates’  object  was 
to  intimidate  anyone  who  tries  to 
investigate  him  or  criticize  him,” 
Westreich  added.  “Were  they  trying 
to  do  something  to  try  and  stop  the 
reporting?  Maybe  that  does  not  vio¬ 
late  the  penal  code,  but  it  certainly 
violates  the  First  Amendment  guaran¬ 
tee  of  freedom  of  the  press.” 

Judge  Youngblood’s  attorney, 
Michael  Cisarik,  commented  in  the 


same  story:  “There’s  no  doubt  that 
Cook  was  targeted  by  Gates  for  inves¬ 
tigation.  It  is  apparent  from  the  files 
that  the  sheriff  attempted  to  dupe 
Cook  into  providing  information  to 
them  under  false  pretenses.” 

Cook,  who  had  been  an  assistant 
city  editor  for  the  Los  Angeles  Herald 
Examiner  before  moving  to  Phoenix 
early  this  month,  said  he  had  not 
decided  what  to  do  about  the  sheriff  s 
department  actions. 

Register  editor  N .  Christian  Ander¬ 
son  said  he  was  “very  concerned” 
about  the  matter  and  had  referred  the 
revelations  to  the  paper’s  attorneys. 

(Continued  on  page  43) 


“It’s  real  scary,”  he  continued.  “They  couldn’t 
disarm  the  story  so  they  tried  to  discredit  the 
reporter.  Their  clear  intention  was  to  put  me  in  jail.” 


Warning  against  compiacency 

Panel  of  editors  at  the  annual  ASNE  convention  warns  that  newspapers 
must  take  steps  to  retain  busy  subscribers  who  have  less  time  to  read 


By  M.L.  Stein 

A  panel  ot  editors  in  San  Francisco 
decided  that  complacency  about  the 
future  of  newspapers  is  dangerous, 
but  agreed  there  are  several  steps  that 
could  reverse  the  downward  trend  in 
readership  and  advertising. 

In  their  session,  “The  Future  of 
Newspapers”  at  the  recent  64th 
annual  convention  of  the  American 
Society  of  Newspaper  Editors,  the 
nine  panelists  emphasized  that  edi¬ 
tors  must  put  out  newspapers  for  their 
readers,  not  themselves. 

Katherine  Fanning,  editor  of  the 
Christian  Science  Monitor,  who 
presided,  set  the  tone  for  the  session 
when  she  observed,  “Today  most 
newspapers  are  healthy  and  selling 
for  dizzying  prices,  but  studies  show 
that  people  are  canceling  their  papers 
because  they  don’t  have  time  to  read. 
Does  that  mean  that  the  form  and 
content  of  newspapers  is  just  not  so 
compelling  that  they  must  make  time 
to  read?” 

The  moderator,  Steve  Star,  direc¬ 
tor  of  MIT’s  Marketing  Center,  drew 
an  even  bleaker  picture  of  declining 
newspaper  penetration  and  advertis¬ 
ing  losses,  saying  that  newspapers  in 


Larry  Kramer 
San  Francisco  Examiner 


the  past  15  years  have  lost  consider¬ 
able  ground  as  a  mass  medium.  Bar¬ 
ring  substantial  changes,  the  “down¬ 
ward  trend”  will  continue,  he 
asserted. 

Greg  Favre,  executive  editor  of  the 
Sacramento  Bee,  responded  that 
“We  must  touch  them  [readers]  with 
quality”  to  win  them  back. 

USA  Today's  executive  editor, 
Ron  Martin,  said  editors  and  their 
staffs  are  making  a  major  effort  to 
meet  readers’  needs  “and  change 
their  product  so  they  are  more  accept¬ 
able  and  more  available  where  people 
want  to  read  those  papers.” 

Martin  predicted  the  advent  of 
more  national  newspapers  and  a  bet¬ 
ter  economic  situation  for  smaller 
papers,  many  of  which  will  be  able  to 
start  up  with  desktop  computer  publi¬ 
cation. 

Heath  Meriweather  of  the  Miami 
Herald  said  a  key  question  is  “how 
essential  we  are  to  the  diverse  groups 
in  our  population.  I  think  we  are  very 
much  perceived  as  an  Anglo  institu¬ 
tion  speaking  to  upwardly  mobile 
whites.” 

He  attributed  much  of  the  reader- 
ship  loss  to  failure  of  newspapers  to 
appeal  to  black  and  Hispanic  minori¬ 


Jay  Harris 

Philadelphia  Daily  News 


ties. 

San  Francisco  Examiner  executive 
editor  Larry  Kramer  noted  that  his 
paper  is  directly  affected  by  the  prob¬ 
lem  as  San  Francisco’s  population 
has  become  one-third  Asian. 

“I’m  frightened,”  he  declared. 
“This  will  probably  be  the  First  city  in 
this  country  that  will  be  Asian-domi¬ 
nated.  For  us,  this  means  the  defini¬ 
tion  of  being  relevant  is  different.” 

He  explained  that  the  change  dic¬ 
tates  covering  the  Asian  community 
more  thoroughly,  but  also  giving 
greater  coverage  to  Asia. 

“Our  front  page  has  to  look  differ¬ 
ent  than  other  papers  because  our 
sphere  of  influence  is  different,”  he 
said. 

Regarding  the  local  Asian  popula¬ 
tion,  Kramer  said,  “We  must  get 
more  into  their  lives.” 

He  announced  the  Examiner  made 
a  major  move  in  this  direction  by 
initiating  a  neighborhood  section  that 
details  crime,  real  estate  sales,  recre¬ 
ational  activities  and  other  tailored 
information. 

“We’re  not  going  to  be  the  Asian 
press,  but  we  feel  we  can  do  some 
things  they  can’t,”  Kramer  con¬ 
tinued. 


Greg  Favre 
Sacramento  Bee 
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Pointing  out  that  ethnicity  is  only 
one  audience  problem  facing  news¬ 
papers  now  and  in  the  future,  Star 
asked:  “What  can  a  general-interest 
newspaper  do  to  solve  the  needs  of 
multiple  constituencies  with  differ¬ 
ences  in  lifestyle,  income,  education, 
age,  marital  status  and  entertainment 
preferences? 

According  to  Jay  Harris,  executive 
editor  of  the  Philadelphia  Daily 
News,  the  answer  lies  in  whether 
newspapers  view  the  differences  as 
an  insoluble  problem  or  as  another 
challenge. 

“Actually,"  he  said,  “American 
society  is  less  diverse  than  20  or  25 
years  ago,  but  there  is  the  opportunity 
to  build  an  audience  within  the  diver¬ 
sity. 

“The  crucial  problem,"  he  said  is 
that  “in  the  1980s  we  are  trying  to  get 
people  to  buy  very  slick  1970s  news¬ 
papers,  hoping  the  society  will  come 
back  to  us.  The  world  doesn't  work 
that  way." 

One  reason  for  diminishing  circula¬ 
tion,  he  contended,  is  that  newspa¬ 
pers  have  a  “blind  insistence"  on 
making  home  delivery  work  when  the 
trend  is  to  single  copy  sales. 

Wall  Street  Journal  managing  edi¬ 
tor  Norman  Perlstine  suggested  that 
newspapers  also  provide  information 
in  formats  that  depart  from  the  tradi¬ 


tional  presentation  of  news  pages. 

“1  think  of  myself  as  being  in  the 
information  business  as  much  as  the 
news  business,  sometimes  even  more 
so,"  he  said. 

The  Journal  currently  has  300,(KX) 
people  who  can  get  the  paper’s  full 
text  live  on  their  personal  computers 
at  6  a.m.,  he  disclosed. 


comic  strip,  that's  okay  with  me. 
Sooner  or  later,  we'll  hook  him  on 
something  else  [in  the  paper]." 

Deborah  Howell,  executive  editor 
of  the  St.  Paul  (.Minn.)  Pioneer  Press- 
Dispateh,  said  “the  sense  of  commu¬ 
nity  is  very  important.  If  we’re  not 
doing  what's  going  to  sell  back  home, 
we're  in  deep  trouble.  If  we  have  the 


“The  crucial  problem,”  he  said  is  that  “in  the  1980s 
we  are  trying  to  get  people  to  buy  very  slick  1970s 
newspapers,  hoping  the  society  will  come  back  to  us. 
The  world  doesn’t  work  that  way.” 


Two  participants  listed  the  creation 
of  community  identity  as  important 
factors  in  winning  current  and  future 
readers. 

N.  Christian  Anderson,  whose 
Orange  County  Register  is  showing  a 
steady  circulation  growth,  stressed 
the  need  for  providing  “lots  of  infor¬ 
mation  and  tidbits"  for  population 
segments  within  a  circulation  area. 

Pointing  out  that  the  Register  pro¬ 
vides  32  zoned  editions,  Anderson 
advised:  “Focus  on  a  sense  of  place. 
We  exude  Orange  County.  And  keep 
in  mind  the  special  interests.  If  some¬ 
body  buys  the  paper  for  a  specific 


good  will  of  our  community,  we're  in 
good  shape.” 

Newspapers,  Howell  added,  are 
“great  at  criticizing  and  investigating 
but  we  don't  do  celebration  worth  a 
damn.” 

Among  things  which  get  short  shrift 
in  news  columns,  she  asserted,  are 
foundations  and  community  groups 
doing  good  works  because  they're  not 
considered  news. 

Attention  to  what  community  orga¬ 
nizations  are  doing  for  each  other  is 
highly  important  news,  Howell  main¬ 
tained. 


ASNE  study:  lapsed  subscriptions  have  little  to  do  with  content 


By  M.L.  Stein 

An  American  Society  of  Newspa¬ 
per  Editors’  research  report  released 
at  the  group’s  annual  convention  in 
San  Francisco  last  week  gave  editors 
some  reason  for  concern  in  regard  to 
getting  and  keeping  new  subscribers. 

The  study,  which  tracked  1,745 
subscribers  to  nine  dailies  for  a  year, 
revealed  that  half  allowed  their  sub¬ 
scriptions  to  lapse  within  12  months, 
although  they  rated  news  content 
high. 

“Many  of  them  loved  us,  but  left  us 
anyway  because  they  moved,  and 
because  they  just  didn’t  read  us  often 
enough,"  said  the  project’s  director. 
Bill  Baker  of  Knight-Ridder,  Inc. 

Baker’s  principal  assistants  were 
Dr.  Virginia  Dodge  Fielder,  Knight- 
Ridder  vice  president/news  and  cir¬ 
culation  research,  and  Beverly  Bar- 
num,  corporate  director  of  market 
research  at  Harte-Hanks. 

How  people  judged  their  newspa¬ 
per’s  content  bore  little  relationship 
to  whether  they  kept  subscribing,  the 
report  said. 
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Among  the  findings: 

•  After  one  year,  53 . 1  %  of  the  1 ,745 
new  starts  were  retained  as  subscrib¬ 
ers,  and  43%  no  longer  took  the 
paper.  The  status  of  the  other  3.9% 
was  uncertain. 

•  Retention  was  highest  among  the 
smaller  papers  —  58.6%,  compared 
with  5.5%  among  the  larger  papers 
and  49.5%  among  medium-sized 
papers. 

•  Voluntary  starts  stayed  at  the 
67.2%  rate,  but  retention  of  those 
contacted  by  the  paper  was  45.4%. 

•  Retention  among  those  who 
received  a  “special  offer"  was  41.5%. 
Without  such  offers,  the  rate  soared 
to  59.3%. 

“Had  no  time  to  read”  was  men¬ 
tioned  most  frequently  as  a  reason  for 
stopping  a  subscription,  the  report 
stated. 

“Subscribers  who  say  they  lack 
time  have  real  problems  that  editors 
should  appreciate,"  the  study  said.  It 
recommended  that  editors  help  read¬ 
ers  become  more  efficient  informa¬ 
tion  retrievers  through  stronger  orga¬ 
nization  of  content,  better  headlines 


and  more  scanning  devices. 

Two-thirds  of  new  subscribers  read 
quickly,  skimming  for  items  of  inter¬ 
est,  the  survey  showed. 

In  analyzing  the  reason  subscribers 
dropped  out  even  though  they  lauded 
the  paper's  quality.  Baker  asked: 
“Are  newspapers  not  compelling 
enough?  The  newspaper  appears  to 
be  a  well-accepted  but  bland  person¬ 
ality." 

The  antidote,  the  study  said,  are 
new  approaches  that  will  fulfill  the 
readers’  appetite  for  local  news. 

“Coverage  of  their  own  community 
received  the  readers'  most  negative 
content  ratings.  And  a  main  reason 
people  started  subscriptions  was  to 
keep  up  with  local  happenings,"  the 
report  stated. 

The  nine  dailies  in  the  study  were 
the  Abilene  (Tex.)  Reporter  News; 
The  Record  of  Bergen  County,  N.J.; 
Chicago  Tribune;  Dallas  Morning 
News;  Lakeland  (Fla.)  Ledger;  Lex¬ 
ington  (Ky.)  Herald-Leader;  Long 
Beach  (Calif.)  Press-Telegram; 
Washington  Post;  and  the  Yakima 
(Wash.)  Herald-Republic. 


It’s  not  so  easy  to  start  a  newspaper 

Sarasota  daily ,  plagued  by  problems,  folds  after  four  months 


By  Jane  Roehrs 

The  Sarasota  (Fla.)  Independent 
closed  shop  April  2  after  four  months 
in  an  underdog  push  against  the  New 
York  Times  Co. -owned  Sarasota  Her¬ 
ald-Tribune. 

Publisher  Philip  J.  Carlton,  in  a  let¬ 
ter  to  employees  announcing  the 
immediate  suspension  of  publication, 
said,  “The  Sarasota  Independent  was 
not  able  to  get  the  support  of  the 
advertisers.” 

The  announcement  on  the  last  day 
of  a  pay  period  accompanied  the  final 
week’s  pay  and  staff  members  were 
given  no  severance  pay.  The  paper 
had  about  120  salaried  employees 
plus  some  100  carriers  and  subscrip¬ 
tion  sellers. 

The  only  forewarning  had  been  fre¬ 
quent  staff  changes  —  often  involv¬ 
ing  key  executives  —  and  the  obvi¬ 
ous  fact  that  the  six-day-a-week  a.m. 
paper  had  failed  to  attract  big  super¬ 
market  and  department  store  adver¬ 
tising. 

Several  of  those  closely  associated 
with  the  venture  estimated  that  Carl¬ 
ton,  a  developer  and  former  Mer¬ 
cedes-Benz  dealer,  lost  $3  million  to 
S4  million  on  the  publication. 

He  is  expected  to  be  able  to  recoup 
some  of  his  capital  investment, 
including  $550,000  for  two  real  estate 
parcels,  a  former  skating  rink  turned 
into  a  newspaper  plant  with  equip¬ 
ment  that  includes  a  secondhand 
Goss  Urbanite  press  bought  through 
an  Atlanta  broker. 

The  Independent  was  slow  in  get¬ 
ting  circulation  figures  to  aid  the 
advertising  staff  in  selling.  Former 
circulation  director  Shirley  Rodri¬ 
guez  said  that  when  she  finally  got  a 
computer  printout  about  a  month  ago, 
it  was  for  5,000  daily  in  rack  sales  and 
5.900-plus  in  home  delivery,  although 
the  record  of  which  were  paid  was  still 
incomplete. 

The  paper’s  newsstand  price  was 
250,  a  dime  cheaper  than  the  Herald- 
Tribune’s.  The  annual  subscription 
price  of  $35  compared  with  $62.40  for 
daily  subscriptions  to  the  Herald-Tri¬ 
bune. 

Carlton’s  farewell  letter  to  employ¬ 
ees  said  there  would  be  subscription 

(Roehrs  is  a  free-lance  writer  based 
in  Sarasota.) 
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The  Independent  tried  to  lure  sub¬ 
scribers  with  full-page  ads  like  this, 
offering  annual  subscriptions  at  $35 
per  year.  Enough  readers  didn't  buy. 


refunds. 

Some  of  the  Independent’s  adver¬ 
tising  included  “trade-outs”  for  sub¬ 
scriptions,  it  was  learned.  Business¬ 
men  were  encouraged  to  subscribe  for 
themselves  and  employees  and  get 
free  advertising. 

Free  advertising  on  a  trial  basis  was 
also  offered. 

“They  offered  us  a  free  week  of 
advertising  to  try  it,  but  we  turned 
down  the  offer,”  said  manager  Eddie 
Morton  of  Morton’s  Market.  “With 
our  budget,  we  knew  we  couldn’t 
advertise  with  them  because  they 
didn’t  have  a  large  enough  customer 
base  for  us.” 

In  its  earliest  days,  the  Indepen¬ 
dent’s  advertising  staff  promised  free 
stories  on  the  business  page  for  adver¬ 
tisers. 

“We  have  to  be  prostitutes  before 
we  can  be  ladies,”  one  advertising 
staffer  quipped.  Independent  presi¬ 
dent  Arnold  McDonald  said  recently, 
however,  that  the  news/tie-in 
approach  was  being  dropped. 

The  newspaper  took  shape  as  a 
daily  through  the  dream  and  persua¬ 
sive  abilities  of  founding  editor  Jon 
Dietz,  former  Herald-Tribune 
reporter  and  weekend  editor.  Dis¬ 
carding  earlier  plans  for  a  medical 
publication  and  a  triweekly  newspa¬ 
per,  Carlton  decided  on  Sept.  1  to  go 
daily.  The  first  issue  came  out  Dec.  1 . 

“We  put  together  a  daily  in  three 
months  —  that  is  unbelievable,” 
Dietz  observed.  “We  had  to  buy  a 
building,  set  up  computers  and  hire  a 
staff  in  three  months.  It  was  a  miracle 
and  a  tribute  to  the  people  involved 
that  it  came  out,  with  no  dry  run  at  all. 

Several  prototypes  had  been 
printed,  however.  At  first,  printing 
was  done  by  the  Charlotte  Printing 
Co.  at  Port  Charlotte,  49  miles  south, 
which  meant  earlier  deadlines. 

Salaries  were  relatively  low  and 
turnover  seemed  higher  than  200%  for 
editors  and  department  heads,  with 
titles  changing  constantly.  There  was 
a  passing  parade  of  reporters  and 
other  personnel. 

Edgar  Miller  of  UPI  in  Washington 
came  down  to  be  executive  editor  and 
left  after  a  week.  Former  prize-win¬ 
ning  Newsweek  photographer  Ed 
Wergeles  stayed  on  the  staff  six 
weeks.  Ronald  Unger,  vice  president 


12 


EDITOR  &  PUBLISHER  for  April  18,  1987 


/ 


for  business  advertising,  quit  twice. 
Once  14  staff  members  were  fired  at  a 
clip.  Joe  Maddox,  formerly  of  the 
Wall  Street  Journal,  agreed  to  take  an 
advertising  post  but  decided  not  to 
come  down  from  New  Jersey  at  the 
last  moment. 

In  late  December  it  was  discovered 
that  all  three  computer  files  in  Tempo 
(lifestyle)  had  been  killed,  with  suspi¬ 
cion  pointing  at  a  former  Tempo 
staffer  who  had  been  fired. 

Business  editor  Chris  Eversole, 
news  editor  Robert  Nash,  Dietz  and 
former  president  Gary  Werner,  a  one¬ 
time  Stars  and  Stripes  staffer,  were 
among  those  putting  in  16-hour  days 
to  get  the  paper  started.  Nash  was  the 
only  one  left  when  the  paper  folded. 

Werner,  who  had  been  much 
involved  with  procuring  equipment, 
left  in  February  with  stomach  ulcers. 
His  comment: 

“I  say  it’s  a  pity  [to  see  it  go]. 
Keeping  it  going  depended  on  how 
long  Carlton  was  willing  to  write 
checks.” 

Eversole,  a  former  Newsday  copy 
editor,  commented,  “I  admired  Carl¬ 
ton’s  bravado  in  starting  it  but  I  think 
he  had  unrealistic  expectations  about 


publishing  a  daily  and  getting  adver¬ 
tising.  I  also  questioned  his  editorial 
standards.  The  business  community 
recognized  slanted  coverage  which 
detracted  from  news  credibility. 
Specifically,  Sarasota  Memorial  Hos¬ 
pital  seemed  a  target  of  slanted  sto- 


/n  its  earliest  days,  the 
Independent’s 
advertising  staff 
promised  free  stories  on 
the  business  page  for 
advertisers. 


Dietz,  who  resigned  in  February, 
said,  “Late  deliveries  meant  canceled 
subscriptions.  People  want  a  morning 
paper  with  their  coffee.  1  think  the 
original  multimedia  concept  was 
better  —  to  have  staff  for  both  a  daily 
newspaper  and  a  radio  station.” 

Carlton,  the  developer  of  a  large 
medical  complex  in  Sarasota,  is 
entangled  in  two  civil  suits  involving 
his  entry  into  the  media  field.  Horizon 
Communications  Inc.  charges  that  he 
backed  out  of  a  $650,000  deal  to  buy 


Radio  Station  WQSA-AM  although 
the  Federal  Communications  Com¬ 
mission  had  approved  assignment  of 
the  license  to  his  Multi-Media  Com¬ 
munications. 

In  a  countersuit,  Multi-Media 
charges  Horizon  failed  to  meet  cer¬ 
tain  terms  of  the  sales  agreement.  At 
stake  is  $25,0(X)  Carlton  put  in  escrow 
as  earnest  money  on  the  deal. 

In  another  suit,  Don  David  Price 
claimed  he  had  registered  a  news  ser¬ 
vice  business  under  the  name  of  “Sar¬ 
asota  Independent”  and  challenged 
the  daily’s  use  of  that  name. 

The  newspaper  was  incorporated 
as  Suncoast  Independent  Inc.  and 
used  the  name  “Sarasota  Suncoast 
Independent”  on  its  prototypes. 
Beginning  with  its  first  regular  edi¬ 
tion,  however,  it  dropped  “Sun¬ 
coast.”  This  was  to  avoid  confusion 
with  the  Suncoast  Media  Group  of 
seven  newspapers,  none  daily,  pub¬ 
lished  by  Derek  Dunn-Rankin,  offi¬ 
cials  said. 

The  last  issue  of  the  Independent 
came  out  as  the  Sarasota  Suncoast 
Independent,  and  Carlton’s  name  had 
been  taken  off  the  masthead  as 
publisher. 


Retaining  minority  hires:  a  greater  probiem  than  recruitment 


By  M.L.  Stein 

Minority  employment  at  daily 
newspapers  climbed  slightly  in  1986 
but  retaining  minority  hires  may  be  a 
greater  problem  than  their  recruit¬ 
ment. 

This  was  the  message  shared  at  the 
64th  annual  meeting  of  the  American 
Society  of  Newspaper  Editors  in  San 
Francisco  last  week. 

ASNE  figures  released  at  the  con¬ 
ference  showed  that  last  year  minori¬ 
ties  made  up  6.56%  of  the  profes¬ 
sional  newsroom  force  across  the 
country,  up  from  6.30%  in  1985. 

Currently,  the  report  stated,  Asian- 
Americans,  blacks,  Hispanics  and 
Native  Americans  totally  number 
3,600  of  the  54,700  editorial  employ¬ 
ees. 

The  study  noted  that  overall  news¬ 
room  employment  in  1986  increased 
by  700  and  that  since  1978,  the  total 
rose  by  nearly  12,000  or  27%. 

During  that  same  period,  the  num¬ 
ber  of  minorities  has  risen  by  1 ,900, 
more  than  doubling. 

It  was  also  pointed  out  that  smaller 
newspapers  improved  their  hiring  of 
minorities,  with  the  percentage  of 
papers  employing  at  least  one  minor¬ 
ity  increasing  in  three  circulation 


categories  of  newspapers  between 
10,(X)0  and  100,000  circulation. 

However,  in  papers  of  under 
10,000,  the  percentage  of  those  with 
minority  staffers  dropped  from  24% 
to  22%. 

Judith  G.  Clabes,  editor  of  the 
Covington  (Ky.)  Post  and  chair  of  the 
ASNE  minorities  committee,  said  she 
was  pleased  at  the  increase  but  disap¬ 
pointed  that  the  progress  was  not 
greater. 


University  of  California,  Berkeley- 
based  minority  program,  said  another 
study  found  that  about  40%  of  new 
minority  hires  are  expected  to  leave 
their  newspapers  between  their  sec¬ 
ond  and  fifth  years  because  of  lack  of 
opportunity  for  advancement. 

Minority  women,  she  reported  dis¬ 
played  the  highest  ambition  for 
advancement  “and  have  the  least 
opportunity  to  be  promoted.” 

Moderator  Jay  Harris,  executive 


“The  bad  news  is  that  the  good  news  isn’t  so  great. 
But  the  good  news  is  that  the  bad  news  isn’t  as  bad 
as  it  used  to  be,’’  she  added. 


“The  bad  news  is  that  the  good 
news  isn’t  so  great.  But  the  good  news 
is  that  the  bad  news  isn’t  as  bad  as  it 
used  to  be,”  she  added. 

An  ASNE  panel  of  minority  jour¬ 
nalists  discussing  “Minorities  After 
the  Hire”  generally  agreed  that  news¬ 
papers  are  losing  minority  recruits 
because  of  old,  lingering  attitudes. 

Ira  Hadnot,  vice  president  of  the 
Institute  for  Journalism  Education,  a 


editor  of  the  Philadelphia  Daily 
News,  termed  the  situation  the  result 
of  the  “invisible  ceiling"  which  pre¬ 
vents  minorities  from  moving  up. 

To  Bill  Wong,  assistant  managing 
editor  of  the  Oakland  (CdWf.)  Tribune, 
the  ceiling  can  be  real  as  well  as  per¬ 
ceived. 

He  urged  editors  to  make  minority 
reporters  “feel  part  of  the  team 
(Continued  on  page  43) 
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What  free  press? 

GannetVs  Gartner  again  takes  off  on  government  censorship 


By  M.L.  Stein 

The  United  States  may  be  the  freest 
land  in  the  world  but  “we  still  have  a 
long  way  to  go  before  we  have  a  truly 
free  press  in  America,”  Michael  G. 
Gartner,  outgoing  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  told  fellow  members  in  San  Fran¬ 
cisco. 

Gartner,  editor  of  the  Louisville 
Courier-Journal,  recited  a  number  of 
examples  ranging  from  Voice  of 
America  (VGA)  regulations  to  com¬ 
mercial  advertising  which,  he 
claimed,  contain  restrictions  on  the 
media.  He  noted  that  the  1948  Smith- 
Mundt  Act,  which  governs  VGA,  for¬ 
bids  it  to  broadcast  within  the  United 
States. 

Gartner  gave  a  similar  speech  last 
month  at  a  Freedom  of  Information 
Day  event  in  Washington,  D.C. 
{E&P,  March  21). 

“At  first  blush,  that  seems  reason¬ 
able  enough  —  the  legislators  didn't 
want  the  federal  government  here 
overtly  propagandizing  the  folks  at 
home  —  but  what  it  amounts  to  is  the 
only  legislated  prior  restraint  on  news 
in  newspapers  in  America  that  I  know 
of,”  Gartner  said  in  his  speech  at 
ASNE’s  64th  annual  convention. 

He  explained  that  the  editorials 
VGA  disseminates  abroad  presum¬ 
ably  reflect  the  views  of  the  Reagan 
administration,  yet  newspapers  can¬ 
not  obtain  those  editorials  for  publica¬ 
tion.  They  may  only  examine  them 
during  working  hours  at  the  Voice 
office. 

To  copy  them  from  shortwave 
broadcasts  would  put  a  newspaper  in 
violation  of  the  Smith-Mundt  Act,  he 
asserted. 

“If  that  isn’t  prior  restraint,  what 
is?”  the  speaker  asked. 

Gartner  also  assailed  a  section  of 
the  U.S.  Domestic  Mail  Manual  that 
makes  it  a  crime  to  mail  newspapers 
and  other  publications  containing  lot¬ 
tery  or  similar  advertising,  except  for 
official  state  lotteries.  He  called  the 
rule  “another  clear  limitation  on  our 
press.” 

Similarly,  he  continued,  the  Securi¬ 
ties  Act  of  1933  outlaws  the  use  of 
interstate  commerce  or  the  mails  to 
offer  any  stock  or  security  for  sale. 

“In  other  words,”  Gartner  said, 
“you  can’t  set  up  a  company  and  take 


Michael  Gartner 


out  an  ad  in  the  local  paper  telling  of 
the  wonders  of  that  company  and 
asking  readers  to  buy  stock  in  it.  The 
press  is  not  free  in  the  United  States.” 

The  list  goes  on,  he  declared,  to 
include  laws  controlling  liquor  adver¬ 
tising  and  numerous  exceptions  in 
information  the  press  may  obtain 
under  the  Freedom  of  Information 
Act. 

Noting  the  current  ban  on  cigarette 
advertising  on  television  and  radio, 
Gartner  expressed  fear  that  Congress 
will  extend  the  restriction  to  news¬ 
papers.  At  the  same  time,  Gartner 
attacked  the  federal  Fairness  Doc¬ 
trine  requiring  broadcasters  to  offer 
individual  or  group  victims  of  an 
attack  the  right  of  reply. 

“That’s  good  journalism  of  course, 
but  good  journalism  should  be  left  to 
journalists,  not  the  government,”  he 
observed. 

Citing  holes  in  the  Fol  Act,  the 
editor  said:  “You  cannot  get  any 
information  that  the  government 
chooses  to  keep  secret  in  the  interests 
of  national  defense  or  foreign  policy, 
and  that  is  a  big  umbrella.” 

Gther  information  exemptions,  he 
said,  include  tax  returns;  a  “big 
chunk”  of  Census  Act  data;  presenta¬ 
tions  to  grand  juries;  sources  and 
methods  of  the  CIA;  patent  applica¬ 
tions;  oil  well  data;  “so-called  trade 
secrets”;  personnel  and  medical  files; 
interagency  or  intra-agency 


memorandums  or  letters;  and  certain 
investigatory  records  of  government 
agencies  compiled  for  law  enforce¬ 
ment  purposes. 

“You  cannot  get  any  of  this  infor¬ 
mation  even  though  this  information 
is  collected  by  your  goverment  with 
your  money,”  Gartner  said.  “As  I 
was  asking,  is  this  a  free  press?” 

Ontario  press  group 
names  new  exec 

Mel  Sufrin,  61,  retired  vice  presi¬ 
dent  of  the  Canadian  Press,  has  been 
appointed  executive  secretary  of  the 
Gntario  Press  Council.  He  will  begin 
his  position  June  1. 

Sufrin  succeeds  Fraser  MacDou- 
gall,  79,  who  has  been  executive  sec¬ 
retary  since  the  council  was  founded 
in  1972. 

The  council,  a  voluntary  organiza¬ 
tion  of  of  newspapers  and  citizens 
which  rules  on  press  complaints,  will 
also  move  to  Toronto  from  Gttawa  on 
June  1. 

UPl  names  two 
senior  vice 
presidents 

Mario  Vazquez  Rana,  United  Press 
International  chairman  and  president, 
has  announced  the  appointments  of 
Guillermo  Chao  Ebergenyi  as  senior 
vice  president/finance  and  adminis¬ 
tration,  and  Joseph  Domek  as  senior 
vice  president/communications. 

The  announcement  comes  just  two 
weeks  after  Milton  Benjamin  resigned 
as  president  of  the  wire  service  after 
only  five  months  in  the  position 
{E&P,  April  4). 

Chao  was  previously  UPI’s  general 
manager.  Prior  to  coming  to  UPI,  he 
held  the  posts  of  deputy  general  direc¬ 
tor  and  Western  regional  manager  for 
Grganizacion  Editorial  Mexicana,  the 
Republic  of  Mexico’s  leading  news¬ 
paper  publishing  organization. 

Domek  had  been  UPI’s  director  of 
telecommunications.  He  has  been 
with  the  company  for  more  than  25 
years,  supervising  during  that  time 
(Continued  on  page  41) 
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SPJ,  SDX  First  Amendment  counsel  says: 


Webster  will  not  lessen  media/government  tension  as  CIA  chief 


By  M.L.  Stein 

The  notion  that  FBI  director  Wil¬ 
liam  Webster,  by  taking  over  as  CIA 
chief,  will  lessen  tension  between  the 
government  and  the  news  media  over 
national  security  “may  be  wishful 
thinking  at  best  and  dangerous  self- 
delusion  at  worst,”  a  Washington 
media  lawyer  recently  told  northern 
California  journalists. 

Bruce  Sanford,  First  Amendment 
counsel  to  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi,  termed 
Webster,  who  has  been  nominated  by 
President  Reagan  to  succeed  the  ail¬ 
ing  William  Casey  as  CIA  director,  an 
“honorable  and  talented  public  ser¬ 
vant”  but  questioned  his  commitment 
to  openness  in  government. 

In  a  San  Francisco  speech  opening 
a  two-day  workshop  on  freedom  of 
information,  Sanford  declared:  “The 
myth  is  that  Webster  will  make  every¬ 
thing  all  right  within  a  national  secu¬ 
rity  establishment  that  is  scornful  of 
Congressional  oversight  and  con¬ 
temptuous  of  the  American  people 
.  .  .  The  reality  is  that.  .  . 
Webster  has  presided  over  an  FBI 
that  worships  secrecy.” 

According  to  Sanford,  Webster,  for 
the  past  nine  years,  has  run  an  FBI 
counterintelligence  operation  “that 
charitably  might  be  called  incompe¬ 
tent.  The  reality  is  that  while  the 
bureau  was  bungling  its  job  of  catch¬ 
ing  spies  operating  in  the  U.S.,  the 
administration  was  deflecting  criti¬ 
cism  by  attacking  the  press  for  pub¬ 
lishing  alleged  national  secrets.” 

The  speaker  accused  the  FBI  of 
running  a  “Keystone  Cops”  opera¬ 
tion  in  attempting  to  catch  alleged  spy 
Edward  Lee  Howard  while  Casey, 
with  Webster’s  acquiescence,  blamed 
the  Washington  Post  for  its  coverage 
of  spy  trials  and  threatened  Jim  Polk 
and  NBC  News  for  its  reporting  of 
bungling  by  U.S.  intelligence  opera¬ 
tives. 

“It’s  time  for  Judge  Webster  to  say 
loudly  and  forthrightly  that  the 
American  press  does  not  jeopardize 
national  security,”  Sanford  said. 

“Americans  who  have  access  to 
national  secrets  and  sell  them  to  the 
Soviets  do  jeopardize  national  secu- 


Bruce  Sanford 


rity.  It’s  time  for  the  press  and  public 
to  insist  that  our  CIA  director  stop 
wasting  his  afternoons  threatening 
the  news  media  with  criminal  prose¬ 
cutions,  and  address  the  tough,  huge 
problem  of  developing  a  more  effec¬ 
tive  counterintelligence  operation  in 
the  country. 

“And  it  is  time  for  the  press  to 
refrain  from  the  defensiveness  that 
marked  our  response  to  Casey’s 
threats  last  year  and  refrain  from 
believing  the  myths  that  we  create  so 
well.” 


“The  reality  is 
that . . .  Webster  has 
presided  over  an  FBI 
that  worships  secrecy.” 


Sanford’s  speech  was  part  of  a 
workshop,  “Keeping  the  Public’s 
Business  Public,”  jointly  sponsored 
by  the  University  of  California, 
Berkeley,  Graduate  School  of  Jour¬ 
nalism  and  the  northern  California 
chapter  of  SPJ,  SDX. 

Ben  Bagdikian,  dean  of  the  gradu¬ 
ate  school,  addressed  the  same 
theme,  asking,  “Where  were  the  jour¬ 


nalists  during  the  time  the  govern¬ 
ment  was  negotiating  arms  shipments 
to  Iran  and  transfer  of  funds  to  Nica¬ 
raguan  rebels? 

“Why  did  the  American  people 
have  to  depend  on  an  obscure  maga¬ 
zine  in  Beirut  to  discover  that  there 
was  this  coming  and  going  of  well- 
known  Americans  bearing  Bibles  and 
cakes?”  Bagdikian  questioned. 

“There  were  tons  of  armaments 
being  delivered  by  ship  and  air.  Mil¬ 
lions  of  dollars  were  being  handled  by 
people  of  at  least  seven  different 
nationalities.  Where  were  all  our 
demon  investigative  reporters?” 

The  media  critic,  a  former 
Washington  Post  assistant  managing 
editor  and  ombudsman,  suggested 
one  reason  for  lack  of  coverage  might 
be  that  the  media  hesitated  to  expose 
the  Iran  scandal  because  it  feared  an 
accusation  of  being  unpatriotic. 

“I  think  we  would  be  confronted 
with,  ‘There  they  go  again,’  or ‘The 
damn  news  media  are  trying  to 
destroy  another  president,’  or 
‘Reporters  like  to  make  their  country 
look  bad,”’  Bagdikian  observed. 

The  lesson  for  journalists,  he  con¬ 
tinued,  is  in  realizing  that  they  will 
never  be  loved  by  everyone  and  that 
going  after  the  truth  should  take  pre¬ 
cedence  over  popularity. 

Bagdikian  contended  that  govern¬ 
ment  secrecy  has  become  excessive 
“because  the  country  has  drifted  into 
an  assumption  that  the  key  to  national 
strength  is  secrecy.  We  almost  never 
hear  the  other  side  of  that  coin:  that 
too  much  secrecy  can  weaken  the 
government.” 

The  struggle  for  more  openness,  he 
said,  involves  both  open  meeting  laws 
and  the  federal  Freedom  of  Informa¬ 
tion  Act,  which  is  under  government 
assault. 

“The  Reagan  administration  has 
argued  that  it  costs  too  much  to 
administer  the  Freedom  of  Informa¬ 
tion  Act,  about  $60  million  a  year,” 
Bagdikian  commented.  “In  budgets 
measured  in  trillions,  that  is  not  much 
to  give  the  public  its  own  information. 
It  costs  less  money  to  maintain  the  act 
than  the  Pentagon  spends  each  year 
for  marching  bands.” 
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Newspapers  get  advice 

ASNE  convention  panelists  praise  coverage  of  football  payoff  scandal  and 
AIDS;  urge  media  to  play  an  even  greater  role  in  these  areas  of  coverage 


By  M.L.  Stein 

Speakers  at  the  American  Society 
of  Newspaper  Editors  convention 
asked  the  media  to  play  a  major  role  in 
curbing  abuses  in  intercollegiate  ath¬ 
letics  and  reducing  the  spread  of 
AIDS. 

Dallas  business  mogul  Ray  L.  Hunt 
told  the  San  Francisco  meeting  April 
8  that  the  media  in  his  home  city  was 
an  important  factor  in  bringing  to  light 
the  football  payoff  scandal  at  South¬ 
ern  Methodist  University. 

“I  would  have  to  candidly  state  that 
there  are  some  people  who  would  be 
very  pleased  to  put  a  torch  to  both  of 
the  Dallas  newspapers  and  to  bomb 
all  our  tv  stations,”  said  Hunt,  chair¬ 
man  of  SMU’s  interim  executive 
committee,  which  has  spearheaded  a 
number  of  reforms  in  the  university’s 
athletic  recruitment  process. 

But,  Hunt  asserted,  the  SMU  story 
would  never  have  been  uncovered 
“had  it  not  been  for  the  diligence  of 
the  media.  1  have  sat  through  any 
number  of  painful  tv  newscasts  and 
read  with  dismay  numerous  newspa¬ 
per  articles,  but  I  believe  that  if  a 
story  is  factual,  then  no  one  has  the 


right  to  criticize  the  media.” 


measure  ...  to  all  the  other  Division 


However,  the  speaker  charged  that  I  schools  around  the  country,”  Hunt 
college  athletics  are  afflicted  with  said. 


numerous  problems  and  he  urged  the 
media  to  dig  into  them. 


In  a  panel,  “AIDS:  Medicine, 
Public  Policy  and  Coverage,”  three 


He  found  fault  with  the  media’s  insistence  on  the 
public’s  right  to  know  where  the  privacy  of  AIDS 
patients  is  concerned. 


“The  role  that  the  media  might  play 
in  confronting  this  situation  will  be 
crucial  and,  in  all  candor,  1  don’t 
know  how  you  could  ask  for  an  issue 
to  be  better  postured  for  you  than  this 
one  is,”  Hunt  remarked. 

The  chairman  and  president  of 
Hunt  Consolidated  Inc.  suggested 
that  newspapers  apply  the  same  kind 
of  scrutiny  to  schools  in  their  areas  as 
the  Dallas  media  focused  on  SMU. 

“All  the  questions  and  issues  which 
were  brought  to  the  surface  by  the 
media  in  the  SMU  situation  were  very 
appropriate  and  valid  and,  as  such, 
they  should  be  applied  in  equal 


physicians  and  a  politician  generally 
lauded  the  press  for  AIDS  coverage, 
but  called  for  its  even  greater  involve- 
ment  in  connection  with  the 
epidemic. 

Dr.  June  Osborn,  dean  of  the  Uni¬ 
versity  of  Michigan  School  of  Public 
Health,  termed  newspapers  “one  of 
the  major  educational  vehicles”  in 
reporting  the  AIDS  crisis  and  urged 
them  to  maintain  a  “tone  and  style, 
which  remembers  that  you  are  writing 
about  the  human  family,  which  hap¬ 
pens  to  be  sick.  We  can’t  afford  to 
treat  them  as  black  sheep  or  people 
(Continued  on  page  41) 


Dallas  dailies  feud  over  who  should  introduce  ASNE  speaker 


The  rip-roaring  rivalry  between 
Dallas’  two  dailies  spilled  over  into 
the  American  Society  of  Newspaper 
Editors  annual  convention  in  San 
Francisco  as  both  sides  traded  verbal 
punches  over  a  speech  about  the 
Southern  Methodist  University  foot¬ 
ball  scandal. 

It  wasn’t  the  speech  that  had  Dallas 
Times  Herald  editor  David  Burgin 
fuming  but  the  fact  that  his  newspaper 
didn’t  share  in  the  presentation  of  the 
speaker,  Dallas  businessman  Ray  L. 
Hunt. 

Hunt,  chairman  of  a  committee  to 
reform  SMU  athletic  programs,  was 
introduced  by  Ralph  Danger,  vice 
president  and  executive  editor  of  the 
Dallas  Morning  News. 

Therein  lay  the  rub  for  Burgin,  who 
claimed  that  by  bringing  Hunt  to  the 


convention,  the  News  was  taking 
credit  for  a  story  that  the  Times  Her¬ 
ald  broke. 

“Competition  is  fine  in  Dallas,  but 
not  on  the  convention  floor,”  Burgin 
told  E&P.  “Call  it  fairness  or  gra¬ 
ciousness  or  civilized  behavior,  but 
we  should  have  had  a  part  in  Hunt’s 
appearance.  We  were  never  given  the 
courtesy  of  making  a  suggestion.  It’s 
like  having  a  panel  on  the  press  cover¬ 
age  of  Watergate  and  inviting  some¬ 
body  other  than  Ben  Bradlee  to  run 
it.” 

Noting  that  he  has  been  at  the 
Times  Herald  a  relatively  short  time, 
Burgin  said  he  was  speaking  more  on 
behalf  of  his  editors,  who  had  headed 
the  SMU  investigation. 

Morning  News  president  Burl 
Osborne  expressed  surprise  at  Bur- 


gin’s  resentment. 

“It’s  very  simple,”  he  explained. 
“I  am  [ASNE]  program  chairman  and 
I  invited  Ray  Hunt.  Both  newspapers 
covered  the  SMU  story.  We  think  we 
did  a  better  job  and  they  think  they 
did.” 

The  San  Francisco  Examiner,  in 
reporting  the  incident,  quoted 
Osborne  as  calling  Burgin’s  com¬ 
plaints  “a  lot  of  baloney,  a  lot  of  hot 
air.  I’m  not  going  to  get  into  a  pissing 
match  with  a  skunk.” 

According  to  Osborne,  the  idea  for 
putting  the  SMU  scandal  on  the  pro¬ 
gram  was  suggested  by  ASNE  presi¬ 
dent  Michael  Gartner. 

Asked  why  a  Times  Herald  editor 
was  not  included  in  the  Hunt  presen¬ 
tation,  Osborne  replied:  “Now  why 
on  earth  would  I  do  that?” 
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Black  leaders  call  for  boycott  of  Arkansas  paper 

Editor  denies  biased  coverage;  says  organizer  may  have  poiiticai  motives 


By  Debra  Gersh 

Black  community  leaders  have 
called  for  an  advertising  and  subscrip¬ 
tion  boycott  against  the  Pine  Bluff 
(Ark.)  Commercial,  complaining  of 
negative  treatment  and  racism  in  the 
paper’s  reporting  —  charges  that  the 
newspaper  categorically  denies. 

According  to  published  reports,  the 
Rev.  Jesse  Turner  called  the  boycott 
last  month  in  an  attempt  to  force  the 
newspaper  to  be  fair,  not  to  run  it  out 
of  business.  The  boycott  is  sponsored 
by  his  group.  Interested  Citizens  for 
Voter  Registration. 

The  Rev.  Turner  could  not  be 
reached  by  E&P  for  comment. 

Gwen  Crownover,  Commercial 
city  editor,  however,  told  E&P,  “We 
can’t  do  anything  but  categorically 
deny  there  is  anything  racist  about 
how  we  report.” 

Crownover  said  she  did  not  think 
the  newspaper  has  lost  any  advertis¬ 
ing  as  a  result  of  the  boycott,  and,  at 
last  count,  only  about  4()0  subscribers 
—  a  little  less  that  2%  of  the  newspa¬ 
per’s  circulation  — stopped  delivery. 

The  boycott,  which  has  been  quiet 
for  the  past  few  weeks,  seems  to  have 
peaked,  she  noted. 

Crownover  explained  that  the  boy- 
cotters  said  their  action  was 
prompted  by  a  number  of  things, 
including  two  news  stories  and  an 
editorial  about  Archie  Cooley,  head 
football  coach  at  the  University  of 
Arkansas  at  Pine  Bluff. 

The  articles,  penned  by  Byron 
Tate,  told  how  Cooley’s  $40,000 
yearly  coaching  salary  was  supple¬ 
mented  by  $12,000  for  co-teaching  a 
one-credit  course  on  weight-training. 
Tate  reported  that  students  in  the 
class  said  they  had  never  seen  Cooley 
teach. 

According  to  Crownover,  UAPB 
officials  have  never  denied  the 
charges,  but  said  Cooley  was  worth 
the  money  and  that  it  was  unfair  of  the 
newspaper  to  base  the  stories  on 
observations  of  only  the  first  few 
weeks  of  the  semester. 

The  city  editor  questioned  whether 
people  should  be  incensed  at  UAPB 
or  at  the  Commercial. 

“Maybe  they  became  incensed  at 
the  wrong  people,”  she  noted. 

Another  example  of  Turner’s  dis¬ 


content  with  the  paper,  that  Crown¬ 
over  calls  “the  silliest  complaint," 
was  the  Commercial’s  coverage  of 
Turner’s  march  to  commemorate  the 
birthday  of  Dr.  Martin  Luther  King 
Jr. 

Although  Crownover  said  the 
paper  gave  front-page  space  for 
photographs  and  a  story.  Turner 
apparently  was  angry  that  the  Com¬ 
mercial  did  not  send  a  reporter  to  the 
march.  A  reporter  did  call  Turner 
afterward,  however,  in  order  to  write 
about  the  event,  and  a  photographer 
from  the  paper  was  there  as  it  hap¬ 
pened. 

“It  was  really  a  time  management 
decision,”  Crownover  explained. 
“We  did  not  have  a  reporter  to  send.” 

In  addition,  since  the  march  was 
held  in  the  afternoon,  the  p.m.  paper 
could  not  have  run  the  story  until  the 
next  day  anyway. 


“The  story  ran  at  the  same  time  as 
if  we  had  a  reporter  there  to  cover  it.” 

Also  on  that  day’s  front  page  was  a 
story  about  the  first  black  public  ser¬ 
vice  commissioner,  Crownover 
added. 

“It’s  silly  to  complain  that  a  story 
and  pictures  on  the  front  page  is 
racist,”  she  said. 

“We  have  disagreements  in  the 
newsroom  about  play  of  stories,”  she 
continued.  “It’s  perfectly  legitimate 
if  the  leaders  of  the  boycott  disagree 
with  the  way  we  play  the  news,  but 
[it’s]  not  [legitimate]  to  say  we’re 
racist.” 

At  a  meeting  to  announce  the  boy¬ 
cott,  four  white  journalists  and  a 
white  photographer  were  asked  to 
leave.  Included  in  the  group  was 
Commercial  editorial  editor  Paul 
Greenberg,  who,  ironically,  won  a 
Pulitzer  Prize  in  1969  for  editorials  in 
the  Commercial  criticizing  school 
segregation  and  racism. 

“How  quickly  they  forget,” 


Crownover  commented,  adding  that  a 
local  television  newsman,  who  was 
also  turned  away  from  the  meeting, 
editorialized  on  the  subject  of  people 
remembering  who  their  friends  are. 

“He  [Turner]  says  we  have  a  his¬ 
tory  of  racist  reporting,  but  we  have  a 
history  of  supporting  civil  rights,” 
she  said. 

Crownover,  however,  has  her  own 
theory  about  why  Turner  is  so  vocal. 

Turner  ran  for  mayor  of  Pine  Bluff 
two  years  ago  and  lost  in  a  runoff  to 
the  current  Democratic  incumbent. 
The  next  mayoral  election  is  slated  for 
1988,  and  Crownover  thinks  Turner 
may  be  using  the  boycott  as  a  public¬ 
ity  move  for  another  run,  even  though 
the  Reverend  has  made  no  announce¬ 
ment  to  that  effect. 

“I  may  be  wrong,  he  may  not  run,” 
she  added.  “But  he’s  gotten  himself 
attention  not  only  from  the  Commer¬ 


cial,  but  also  from  the  statewide 
press.” 

When  she  spoke  to  E&P,  Crown¬ 
over  said  she  heard  rumors  that  the 
group  was  planning  a  picket  in  front  of 
the  newspaper  in  the  afternoon,  but 
was  having  trouble  getting  the  neces¬ 
sary  license. 

“We  discussed  serving  them  food 
and  beverages  if  they  come  down,” 
she  said.  “We’ll  just  have  to  wait  and 
see  if  they  picket.” 

Foundation 
approves  $4 
million  in  grants 

The  board  of  directors  of  the  New 
York  Times  Company  Foundation 
has  approved  over  $4  million  in  grants 
for  1987,  the  largest  amount  to  be 
dispersed  since  the  foundation’s  crea¬ 
tion  in  1955. 

The  grants  will  be  made  in  the  areas 
of  cultural  affairs,  education,  jour¬ 
nalism,  community  service  and  envir¬ 
onmental  concerns. 


At  a  meeting  to  announce  the  boycott,  four  white 
journalists  and  a  white  photographer  were  asked  to 
leave.  Included  in  the  group  was  Commercial  editorial 
editor  Paul  Greenberg,  who  . . .  won  a  Pulitzer 
Prize ...  for  editorials  in  the  Commercial  criticizing 
school  segregation  and  racism. 
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WEEKLY  EDITOR 


Robert  H.  Hammes 
Gazette  Record 
St.  Maries,  Idaho 


By  Tom  Riordan 

Few  editors  of  community  weeklies 
dare  to  charge  a  newsstand  price  of 
50^  per  copy. 

One  is  short,  wiry,  67-year  old  Bob 
Hammes,  owner  since  1958  of  the  St. 
Maries  (Idaho)  Gazette  Record. 

“When  other  papers  charge  the 
same  as  me,  then  I  know  I’m  priced 
too  low.  We  [newspapers]  have 
always  underpriced  our  product,” 
Hammes  tells  his  guest  from  E&P. 

One  wonders  if  Al  Neuharth  might 
have  been  an  early  Hammes  disciple. 

The  actual  price  printed  on  Gazette 
records  is  480. 

Bob  explains,  “Idaho  is  one  state 
which  charges  sales  tax  on  individual 
sales.  I’ve  always  had  odd  prices  to 
accommodate  the  sales  tax.  Years 
ago  we  were  190.  1  now  post  480, 
which  works  out  to  500  with  the  tax.” 

People  of  St.  Maries  —  pro¬ 
nounced  St.  Mary’s  —  and  Benewah 
County  seem  to  brook  no  ill  will 
toward  the  cost  of  their  weekly.  They 
want  news  of  their  community;  they 
find  it  each  week  in  the  2()-page, 
3,300-circulation  Gazette  Record. 

That  is  Hammes’  goal:  “To  present 
the  news  fully,  fairly  and  correctly. 
That’s  our  No.  1  priority.  No.  2  is  to 
comment  on  it.” 

To  accomplish  the  latter,  this 
weekly  carries  two  full  opinion  pages 
every  issue,  lovingly  edited,  laid  out, 
and  pasted  up  by  Hammes.  Two  or 
three  local  editorials  by  Bob  are  fea¬ 
tured,  plus  a  locally  drawn  cartoon 
and  four  staff-written  personal  col¬ 
umns. 

!t:  *  * 

Bob  Hammes  grew  up  in  a  North 
Dakota  town  called  New  England.  He 
says  its  founders  came  from  Vermont 
and  New  Hampshire  and  could  never 
settle  on  a  more  conventional  name 
for  the  community. 

At  the  age  of  12  he  began  to  file 
town-team  baseball  scores  for  two 
area  dailies.  Soon  he  was  writing  a 
youth  column  for  the  weekly  Hettin¬ 
ger  County  Herald. 

By  1941  he  had  earned  a  degree 
from  the  University  of  North  Dakota, 
while  picking  up  practical  experience 
working  four  years  on  the  student 
paper  and  editing  the  yearbook. 


Photo  hy  Tom  Riordan 


Bob  Hammes 

Westinghouse  in  Pittsburgh  hired 
him  for  its  publicity  department. 
“There  was  none  of  this  public  rela¬ 
tions  stuff  then.” 

He  was  transferred  to  New  York, 
but  in  a  matter  of  months  World  War 
II  arrived  and  the  army  beckoned.  He 
served  until  1946,  managing  in  1943  to 
marry  college  sweetheart  JoJane 
Hage. 


Once  out  of  uniform,  Hammes 
decided  to  become  a  country  editor. 
To  prepare  himself.  Bob  took  a  year 
of  community  journalism  courses  at 
the  University  of  Minnesota. 

In  1947  he  landed  a  reporter’s  job 
with  the  Adams  County  Journal  in 
Ritzville,  Wash.  Publisher  Berwyn 


Burke  saw  Hammes’  potential  and 
agreed  to  help  him  buy  his  own 
weekly. 

In  less  than  a  year  Bob  and  JoJane 
had  purchased  the  Aberdeen  (Idaho) 
Times  for  $12,000  in  a  town  of  1 ,400. 
The  paper’s  former  owner  agreed  to 
stick  around  for  one  month. 

A  printer-typesetter  who  said  he 
would  come  aboard  never  showed.  So 
Bob  had  to  learn  to  run  the  Times’ 
Intertype  in  three  weeks. 

“Nothing  like  the  impetus  of  sup¬ 
porting  a  family  and  a  mortgage,” 
Hammes  remembers. 

After  seven  years  in  Aberdeen, 
during  which  Bob  and  JoJane  pushed 
circulation  from  800  to  1,300,  they 
sold  the  Times  for  $18,000. 

Next  stop  was  the  Minidoka 
County  News  in  Rupert,  Idaho,  where 
in  1 955  Bob  became  a  partner  of  Larry 
Robinson.  That  area  found  itself  in  an 
economic  boom,  the  result  of  750 
farms  having  been  placed  on  an  irriga¬ 
tion  system. 

In  two  years,  Hammes  and  Robin¬ 
son  sold  to  Mist  Publishing  Co.,  with 
Bob  sticking  around  as  editor  and 
publisher  for  a  year  but  never  liking 
the  setup. 

St.  Maries  came  up  for  sale  and  the 
Hammeses  made  a  $52,000  deal. 

From  the  start,  JoJane’s  column, 
“Upper  Level,  Old  Dump  Road” 
became  an  editorial  page  fixture.  It 
regularly  wins  state  press  association 
awards. 

JoJane  and  Bob’s  31 -year-old  son 
Dan  tried  his  darnedest  to  stay  out  of 


weekly  newspapering.  He  majored  in 
Spanish  at  the  University  of  Idaho 
and  during  vacations  worked  in  a  St. 
Maries  plywood  plant,  joining  the 
firm  full  time  after  graduation. 

Bob  needed  an  advertising  manager 
so  he  placed  a  classified  in  E&P.  Dan, 
(Continued  on  page  42) 


“Terminals  are  great  —  for  writing  and  setting  type  — 
but  they’re  lousy  teaching  tools.  You’ve  got  to  have  a 
relationship  where  the  editor  marks  the  copy,  then 
returns  it  to  the  writer.” 
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Online  via  Nexisfdirect  to  your  newsroom:  full 
text  of  every  news  story,  feature,  editorial  and 
column  in  today’s  Times  delivered  the  next  day 
on  your  own  terminal.  Plus  every  word  pub¬ 
lished  in  The  Times  since  June,  1980.  As  well  as 
short  takes  of  some  1,500,000  Times  articles 
from  the  past  17  years. 


With  the  Information  Bank  of  The  New  York 
Times  at  your  fingertips,  is  there  any  limit  to 
what  you  and  your  staff  can  do?  Think  about  it. 

For  full  details  about  The  New  York  Times 
Information  Bank  via  Nexisfcall  1-800-227 
-4908.  Or  write  Mead  Data  Central,  P.O.  Box 
1830,  Dayton,  OH  45401. 
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Worldwide  ‘Fund  Against  Censorship’  is  established 

Media  organizations  are  urged  to  support  it  with  contributions 


By  Dana  Bullen 

The  recent  London  conference  on 
censorship,  “Challenging  the  Cen¬ 
sors:  A  World  News  Media  Action 
Conference,”  called  by  the  World 
Press  Freedom  Committee,  resolved 
that  priority  consideration  be  given 
establishment  of  a  “fund  against  cen¬ 
sorship”  to  support  challenges  — 
through  legal  action  and  other 
means  —  of  censorship  and  related 
abuses  around  the  world. 

This  “Voices  of  Freedom  ’87”  con¬ 
ference,  attended  by  150  editors, 
publishers,  reporters  and  broadcast¬ 
ers  from  34  countries,  also  called  for  a 
“censorship  hot  line,”  an  early- 
warning  system  for  restrictive  laws  in 
the  pipeline,  public  service  ads  on 
censorship  abuses  and  missions  to 
places  where  news  is  being 
suppressed  {E&P,  Jan.  24,  p.  19). 

Joining  WPFC  in  organizing  the 
London  conference  were  IPI,  FlEJ, 
lAPA,  FIPP  (International  Federa¬ 
tion  of  Periodical  Press)  and  NAN  BA 


(Bullen  is  executive  director  of  the 
World  Press  Freedom  Committee.) 


(North  American  National 
Broadcasters  Assn.).  Leaders  of  the 
six  organizations  then  met  April  2  in 
Madrid  in  a  follow-up  session  to  con¬ 
sider  implementation  of  the  London 
conference’s  proposals. 

At  this  follow-up  meeting,  the  six 
groups  agreed: 

•  To  establish  a  “Fund  Against 
Censorship.” 

•  To  base  this  on  the  informal  coor¬ 
dinating  group  comprised  of  the  six 
organizations  that  held  the  London 
conference. 

•  To  include  both  legal  challenges 
and  investigatory-protest  missions 
within  the  fund’s  activity. 

•  To  proceed  with  initial  projects. 

•  To  have  WPFC  act  as  coordina¬ 
tor,  but  to  create  no  new  organiza¬ 
tions  as  such. 

•  To  implement  the  other  London 
recommendations  (lawyers  list,  “hot 
line,”  closer  coordination  of  protests, 
etc.)  within  this  framework. 

Two  initial  “missions”  to  South 
Africa  and  Southeast  Asia  were  dis¬ 
cussed. 

The  Fund  Against  Censorship  will 


operate  as  a  “pool,”  with  news  media 
experiencing  censorship  and  related 
problems  contacting  it  through  any  of 
the  six  organizations  involved. 

The  WPFC,  for  instance,  will  rep¬ 
resent  its  32  affiliates  on  five  conti¬ 
nents  in  this  as  in  other  areas  and  can 
relay  cases  for  them  and  others  to  the 
coordinating  group  for  consideration 
for  joint  action. 

If  the  six  groups  comprising  the 
Fund  Against  Censorship  wish  to  act 
jointly,  this  would  be  in  the  name  of 
the  organization  raising  the  matter 
“in  cooperation  with  the  Fund 
Against  Censorship.”  The  other 
groups  would  be  listed  to  show  the 
number  of  organizations  involved  in 
the  fund.  If  the  six  groups  do  not  wish 
to  treat  the  matter  as  a  joint  action, 
then  the  organization  raising  it  would 
be,  of  course,  perfectly  free  to  pursue 
the  matter  in  customary  fashion  on  its 
own. 

The  Fund  Against  Censorship  is 
not  intended  to  supplant  any  group’s 
activity,  only  to  strengthen  and 
broaden  this  where  desired. 

(Continued  on  page  36) 


Since  its  adoption  in  1 974  as  a  fuel  saver,  Americans  have  had  a  love/hate 


relationship  with  the  federal  55  mph  speed  limit.  Polls  show  a  huge  majority  favors 
keeping  it.  But  you  have  only  to  drive  the  interstates  to  see  how  widely  violated  it  is. 
And  there  i3  political  pressure  to  repeal  it. 

For  an  objective  look  at  the  pros  and  cons  of  the  federal  speed  limit,  ask  for  our 
Insurance  Backgrounder  called  “The  55  mph  Speed  Limit:  Is  It  Worth  Saving?” 
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Public  Relations  Department 
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NEWSPEOPLE  IN  THE  NEWS 


Reuters  Information  Services  Inc. 
has  appointed  Graham  Colville  to 
the  new  position  of  assistant  manag¬ 
ing  editor  for  North  America. 

Colville,  most  recently  assistant 
news  editor  in  New  York,  joined  Reu¬ 
ters  in  1974  as  a  reporter  and  editor  in 
New  York  and  then  became  a  desk 
editor  in  the  Washington  bureau  and  a 
world  desk  editor  in  London.  He  sub¬ 
sequently  was  appointed  editor-in- 
charge  of  the  Washington  bureau. 

Earlier,  Colville  worked  for  The 
Canadian  Press  on  its  foreign  desks  in 
New  York  and  Toronto. 

*  *  * 

Filling  two  key  positions  at  the 
Montfiomery  Advertiser  and  the  Ala¬ 
bama  Journal  are  Edgar  L.  Fowler 
Jr.,  who  was  named  managing  editor 
of  the  Advertiser,  and  Marshall  R. 
Andrews,  who  is  circulation  director 
of  both  papers. 


Andrews  Fowler 


For  the  past  year  Fowler  has  been 
weekend  editor  of  the  combined 
newspapers.  He  has  held  a  variety  of 
positions  on  newspapers  in  the  Caro- 
linas,  Georgia  and  Alabama  and  was 
editor  and  associate  publisher  of  the 
Tuscaloosa  News  in  1981-1985. 

Andrews  moved  from  the  Sarasota 
Herald-Tribune,  where  he  was  city 
circulation  manager.  He  earlier  was 
circulation  director  of  the  Decatur 
(AVd.)  Daily  and  the  Tuscaloosa  (Ala.) 
News. 

Replacing  Fowler  as  weekend  edi¬ 
tor  is  David  Rountree,  who  has  been 
editor  of  the  Selma  (Ala.)  Times-Jour- 
nal. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 
daily  newspapers. 

(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 

39  Years  Nation-Wide  Personal  Service 


Fred  A.  Stickel,  president  and 
publisher  of  The  Oregonian,  Port¬ 
land,  is  the  newly  elected  president  of 
the  Pacific  Northwest  Newspaper 
Association,  a  regional  association  of 
dailies  in  Alberta,  Canada;  and 
Alaska,  Idaho,  Montana,  Oregon, 
Utah  and  Washington  states. 

Stickel  succeeds  J.W.  Gallivan, 
president  emeritus  of  Salt  Lake’s 
Newspaper  Agency  Corporation  who 
did  not  run  for  another  term  of  office. 

Others  elected  were:  Larry  Han¬ 
son,  publisher  of  the  Everett  (Wash.) 
Herald,  first  vice  president;  Phil 
Neiswanger,  publisher  of  the  Rose- 
burg  (Ore.)  News-Review,  second 
vice  president;  and  William  Honey- 
sett,  publisher  of  the  Tacoma 
(Wash.)  News  Tribune,  treasurer. 

*  *  * 

In  a  number  of  staff  changes.  Brad 
Christopher  has  been  named  retail 
advertising  sales  manager  of  the  Los 
Angeles  Times.  He  succeeds  Len 
PoMERANTZ,  who  was  promoted  to 
retail  advertising  manager.  Pomer- 
antz  replaces  Glen  Peters,  who 
retires  this  month  after  38  years  with 
the  Times. 

Mark  Heltsley  replaces  Christo¬ 
pher  as  the  San  Gabriel  division  man¬ 
ager,  and  Dennis  Hunn  was  promoted 
to  Heltsley’s  former  position  as 
administrative  assistant  to  the  retail 
advertising  manager. 

Also,  Janis  Drew  was  named  East¬ 
ern  magazine  advertising  manager 
based  in  New  York,  and  James 
Logan  was  named  to  the  newly 
created  position  of  Midwestern  maga¬ 
zine  advertising  manager.  Drew  has 
held  various  sales  positions  at  the 
Times  and  Logan  returned  to  the 
company  after  two  years  as  Midwest¬ 
ern  sales  manager  at  Glamour  maga¬ 
zine.  He  previously  had  been  an 
account  executive  in  the  Chicago 
advertising  office  for  18  years. 


Jeffrey  J.  Hively,  director  of  cir¬ 
culation  for  the  Memphis  Commer¬ 
cial  Appeal  since  1981,  has  been 
named  general  manager  of  the  Holly¬ 
wood  (Fla.)  Sun-Tattler.  Both  news¬ 
papers  are  in  the  Scripps  Howard 
group. 

At  the  same  time,  Arthur  Segall 
Sr.,  president  and  general  manager  of 
the  Sun-Tattler,  announced  he  is  tak¬ 
ing  early  retirement  effective  on  May 
1,  ending  a  30-year  career  with 
Scripps  Howard.  He  has  worked  in 
advertising  and  management  posi¬ 
tions  in  Columbus,  Ohio;  Washington 
and  Memphis. 

Prior  to  Memphis,  Hively  was  cir¬ 
culation  manager  of  the  Evansville 
(Ind.)  Printing  Corp.  and  earlier  was 
with  the  Lubbock  (Texas)  Avalanche 
Journal  and  the  Odessa  (Texas) 
American.  His  brother,  Robert  J. 
Hively,  is  general  manager  and  chief 
executive  officer  of  The  Knoxville 
News-Sentinel  Co.,  also  a  Scripps 
Howard  property. 

*  *  * 

John  Beale,  a  photographer  with 
the  Pittsburgh  Post-Gazette  since 
1984,  has  been  named  chief  photogra¬ 
pher.  He  succeeds  Harry  Cougha- 
nour,  who  retired  earlier  this  year. 

Judy  Lutz,  formerly  with  the  Hol¬ 
lywood  (Fla.)  Sun-Tattler,  joined  the 
Post-Gazette  as  a  photographer. 

*  *  * 

John  Mellott  was  named  con¬ 
troller  of  the  Atlanta  Journal  and  the 
Atlanta  Constitution  in  a  recent  move 
from  the  E.W.  Scripps  Company.  He 
had  been  assistant  controller  and  then 
vice  president  of  Scripps'  subsidiary, 
Berkley-Small,  distributor  of  newspa¬ 
per  circulation  supplies. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Donald  W.  Hopkins  is  the  newly 
named  vice  president  and  general 
manager  of  Hearst  Enterprises,  the 
paper  purchasing  division  for  news¬ 
paper,  magazine  and  book  operations 
of  The  Hearst  Corporation. 

Currently  business  manager  of 
Hearst  Enterprises,  Hopkins 
succeeds  Frank  B.  Lincoln  Jr.,  who 
is  retiring  after  14  years  as  division 
head  and  continues  to  act  as  a 
consultant. 

In  addition,  Arthur  Escudero  was 
named  vice  president  for  magazine 
and  book  paper  purchasing  and 
Lloyd  E.  Foss,  vice  president  for 
newsprint  purchasing.  Hopkins  also 
will  be  a  vice  president  of  the  Hearst 
Magazines  Division. 


At  the  New  York  Daily  News,  Les 
Goodstein  was  appointed  retail 
advertising  manager.  With  the  Daily 
News  since  1977,  he  held  several 
management  positions,  most  recently 
classified  advertising  director.  Ear¬ 
lier  in  his  career,  Goodstein  was  with 
Newsday,  Long  Island. 

Andrea  Dove,  classified  advertis¬ 
ing  manager  in  charge  of  telephone 
sales,  was  promoted  to  new  responsi¬ 
bilities  as  head  of  the  classified  adver¬ 
tising  department. 

Dove  joined  the  staff  in  1984  from 
USA  Today,  where  she  was  classified 
advertising  director.  Previously  with 
the  Chicago  Sun-Times,  she  began 
her  career  in  England  at  The  Guar¬ 
dian  and  Manchester  Evening  News. 


Kerry  Ann  Clawson,  who  joined 
Parade  magazine  a  year  ago  as  an 
advertising  sales  representative  in  the 
New  York  headquarters,  joined  the 
Midwest  staff  in  Chicago  in  the  same 
capacity. 

Also  Mara  S.  Ogrin,  formerly  an 
assistant  account  executive  at  War¬ 
wick  Advertising,  joined  the  maga¬ 
zine  as  an  advertising  sales  represen¬ 
tative. 


BILL  SHIPP,  political  columnist  and 
editor  of  the  Perspective  section  of  the 
Atlanta  Journal  and  the  Atlanta  Con¬ 
stitution,  has  been  named  political 
editor. 

He  will  supervise  coverage  of  the 
upcoming  presidential  election  cam¬ 
paign,  including  the  preferential  pri¬ 
maries  and  national  conventions  of  the 
Democratic  and  Republican  parties. 

Shipp  has  served  as  associate  edi¬ 
tor,  executive  city  editor,  state  news 
editor  and  political  editor  of  the  Con¬ 
stitution. 


Gannett  Co.,  has  announced  title 
changes  for  two  vice  presidents. 

Lawrence  B.  Sackett,  formerly 
vice  president/telecommunications  of 
USA  Today,  was  named  vice  presi¬ 
dent/direct  marketing. 

William  O.  Hider,  formerly  vice 
president/telecommunications  of 
USA  Today,  was  named  vice  presi¬ 
dent/telecommunications  for  Gan¬ 
nett. 

*  *  * 

Wayne  E.  Marsee,  most  recently 
display  manager  for  the  Santa 
Monica  Evening  Outlook,  is  now 
director  of  advertising  for  the  Escon¬ 
dido  fCalif.)  Times-Advocate.  He 
succeeded  Edward  Moss,  who  late 
last  year  became  advertising  director 
for  the  Peninsula  Times-Trihune, 
Palo  Alto.  Both  papers  are  owned  by 
the  Tribune  Co.,  Chicago. 

*  *  * 

J.  Leland  Gourley,  president  of 
Nichols  Hills  Publishing  Co.  and 
publisher  of  Oklahoma  City  Friday, 
was  elected  president  of  Central 
Oklahoma  Newspaper  Group. 

Edward  Livermore  Jr.,  publisher 
of  the  Edmond  Evening  Sun,  was 
named  vice  president;  and  Brig.  Gen. 
Richard  Hefton,  publisher  of  the 
Midwest  City  Sun  Group,  secretary- 
treasurer. 


the  most  experienced 
executive  recruiting  tirmin 
newspaper  and  broadcasting 
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Harold  Jackson,  assistant  city 
editor  at  the  Birmingham  News,  has 
joined  the  editorial  board  as  an  edito¬ 
rial  writer. 

Jackson,  a  native  of  Birmingham, 
began  his  career  at  the  Birmingham 
Post-Herald  as  a  reporter  and  left  as 
Sunday  city  editor  in  1980  to  spend 
five  years  with  United  Press  Interna¬ 
tional,  the  last  two  as  Alabama  news 
editor.  He  was  assistant  national  edi¬ 
tor  of  the  Philadelphia  Inquirer  for  18 
months  before  joining  the  Birming¬ 
ham  News  in  1986. 


Answers. 

Contacts. 

Background. 

Have  a  question  about 
Phillips  Petroleum?  Or 
the  energy  industry? 
These  public  relations 
specialists  can  get 
answers  for  you: 


Bill  Adams  (918)  661-5224 

Dan  Harrison  (918)  661-5204 

Jere  Smith  (918)  661-4982 

Steve  Milbum  (918)  661-4987 


Call  or  write:  Public 
Relations  Department, 
16A-2  Phillips 
Building,  Bartlesville, 
Oklahoma  74004. 
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James  A.  Raykie  Jr.  has  been 
named  editor  of  the  Sharon  (Pa.)  Her¬ 
ald,  succeeding  James  A.  Dunlap, 
who  is  retiring  on  June  30. 

Raykie,  managing  editor  since  June 
1983,  joined  the  newspaper  in  1974  as 
a  reporter  after  being  graduated  from 
Pennsylvania  State  University. 

Dunlap,  as  editor  of  the  Herald 
since  March  1972  and  previously 
managing  editor  for  16  years, 
achieved  the  longest  tenure  in  the  his¬ 
tory  of  the  newspaper.  He  remains 
active  as  consulting  editor  until  July. 
Dunlap  previously  worked  for  the 
Philadelphia  Inquirer  and  the  Des 
Moines  Register. 

*  *  * 


John  Crudele,  who  has  been  cov¬ 
ering  Wall  Street  for  the  New  York 
Times  since  1985  and  prior  to  that 
wrote  a  stock  market  column  for  Reu¬ 
ters,  has  joined  New  York  magazine 
as  the  Bottom  Line  financial  colum¬ 
nist.  He  has  worked  in  various  edito¬ 
rial  positions  at  Fairchild  Publications 
and  the  Staten  Island  (N.Y.) 
Advance. 

Richard  David  Story,  a  magazine 
writer  and  editor  and  most  recently 
with  USA  Today  specializing  in  enter¬ 
tainment  and  cultural  stories,  has 
been  named  a  senior  editor  at  New 
York. 


Carol  Matlock,  Washington 
bureau  chief  of  the  Arkansas  Gazette, 
Little  Rock,  has  joined  the  National 
Journal,  Washington,  D.C.,  as  a  staff 
correspondent  covering  business, 
labor  and  technology. 

*  *  * 

Ken  Jaffe,  formerly  in  sales  and 
design  at  the  Addison  Independent, 
Middlebury,  Vt.,  has  been  named 
graphics/copy  supervisor  at  the  Bur¬ 
lington  (Vt.)  Free  Press.  He  is 
responsible  for  coordination  of  all  in- 
house  advertising  design. 


pondent  during  World  War  11.  In 
1949-57,  he  was  managing  editor  of 
The  Reporter  magazine. 

*  *  * 

David  Watt,  55,  a  British  journal¬ 
ist  and  commentator  who  had  worked 
in  Washington  from  1964  to  1967  as 
the  first  full-time  correspondent  for 
The  Financial  Times,  died  in  an  acci¬ 
dent  at  his  home  in  Lewknor, 
England.  He  was  electrocuted  when 
he  picked  up  a  live  power  line  that  had 
blown  down  across  his  driveway. 

He  worked  for  several  newspapers 
prior  to  joining  The  Financial  Times 
in  the  early  1960s.  He  returned  to 
London  after  his  Washington  assign¬ 
ment  and  served  as  a  political  editor 
and  columnist  until  1977  when  he 
became  director  of  the  Royal  Institute 
of  International  Affairs.  Recently  he 
wrote  a  weekly  political  column  for 
The  Times  of  London. 

*  *  * 

Delbert  Willis,  72,  editor  of  the 
Fort  Worth  Press  from  1971  until  the 
newspaper  ceased  publication  in 
1975,  died  March  25  at  his  home  in 
Fort  Worth. 

Willis  began  working  for  the  Press 
as  a  copy  boy  in  1934  and  as  a  reporter 
won  National  Headliner  awards  in 
1951  and  1953.  He  was  editor  of  the 
Scripps  Howard  News,  the  corporate 
magazine,  following  the  closing  of  the 
Press  until  his  retirement  in  1980. 

He  had  served  in  the  Army  during 
World  War  II  and  was  severely 
wounded  by  Japanese  machine  gun 
fire  on  Morotai,  near  New  Guinea, 
with  the  injuries  resulting  in  amputa¬ 
tion  of  his  left  leg.  After  leaving  the 
Army  as  a  captain,  he  attended  Har¬ 
vard  University  for  a  year  on  a  Nie- 
man  Fellowship  and  returned  to  the 
Fort  Worth  Press  in  1949. 


Arthur  Wood,  currently  publisher 
of  the  Cambridge  (Ont.)  Reporter  and 
also  chairman  of  The  Canadian  Press, 
has  been  appointed  publisher  of  the 
Winnipeg  (Man.)  Free  Press,  replac¬ 
ing  Donald  Nicol,  who  is  retiring 
April  30. 

*  *  * 

Tony  Agnello,  a  veteran  of  33 
years  at  the  Akron  Beacon  Journal, 
was  promoted  to  production  director 
following  the  retirement  of  Don 
Baker,  who  held  the  post  for  the  past 
14  years. 

At  the  same  time  Dick  Codding- 
TON  was  promoted  to  assistant  pro-* 
duction  director;  and  in  a  related 
move.  Bob  Lewis  was  promoted  from 
composing  room  foreman  to  general 
foreman  composing/engraving 
departments. 

Agnello  most  recently  has  been 
production  manager/printing  and 
packaging.  Coddington,  formerly 
production  manager/pre-press,  is  fol¬ 
lowing  in  the  footsteps  of  his  late 
father  who  was  production  director  of 
the  Detroit  Free  Press  when  he 
retired.  Lewis  most  recently  has  been 
general  foreman  of  the  composing 


OBITUARIES 


Donna  McKeown  Hilts,  41,  a 
reporter  and  editor  who  had  worked 
for  the  Washington  Daily  News,  the 
Washington  Post,  and  the  Journal 
Newspapers  in  northern  Virginia, 
died  of  cancer  April  4  at  the  National 
Institutes  of  Health.  In  recent  years 
she  free-lanced  and  worked  in  broad¬ 
casting. 

Hilts  began  as  a  reporter  for  the 
Kentucky  Post  in  Covington,  her 
home  town,  and  moved  to  Washing¬ 
ton  in  1970.  She  worked  at  the  Daily 
News  and  the  Journal  Newspapers 
before  joining  the  Post  in  1974.  Until 
1980,  she  was  a  copy  editor  in  the 
Style  section  and  contributed  articles 
to  the  newspaper. 

She  was  married  to  Philip  J.  Hilts,  a 
staff  writer  for  the  Post. 


Albert  H.  Newman,  74,  a  war  cor¬ 
respondent,  editor  and  author,  died  of 
pneumonia  April  1  at  Grand  Strand 
Hospital,  Myrtle  Beach,  S.C. 

He  joined  Newsweek  magazine  in 
the  late  1930s  and  was  chief  corres- 
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The  Los  Angeles  Times  is  now 
available  for  computerized  access  on  VU/TEXT. 

For  information:  800-323-2940. 
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When  it's  Time  to  Sell  your  Company, 
Don't  Sell  Yourself  Short. 


Undoubtedly  you  have  been  approach¬ 
ed  many  times  by  various  parties  ask¬ 
ing  if  you  would  be  interested  in  sell¬ 
ing  your  business.  We  expect  that  you 
have  been  contacted  directly  by 
groups,  indirectly  by  brokers  and  finders 
claiming  to  represent  buyers, 
and  probably  by  one  or  more 
of  your  own  shareholders. 

If  these  inquiries,  and  other 
events,  have  caused  you  to 
consider  selling  your  media 
company,  then  we  would  like 
very  much  to  visit  with  you. 

We  would  be  happy  to  share 
with  you  our  experience  on 
the  subject  of  values, 
techniques  we  use  in  matching 
buyers  and  sellers  and  proven 
negotiating  strategies.  Of 
course,  we  would  also  like  to 
discuss  the  different  roles  of 
investment  bankers,  brokers/finders,  other 
intermediaries  and  explain  how  we  differ  and 
exactly  how  we  would  market  your  property. 

Since  1972,  the  transactions  that  we  have 
helped  consummate  include  hundreds  of  titles, 
with  daily  and  weekly  circulation  totaling 
several  million.  They  include  small  dailies, 
metropolitan  dailies,  and  even  entire  groups. 
In  most  of  the  transactions  we  exclusively 


represented  the  seller,  and  today  only  represent 
the  seller.  Each  transaction  involved  sellers 
who  required  and  received  our  total  attention. 
Each  transaction  was  different.  Different  buyer 
and  seller  personalities.  Different  problems  to 
solve  and  objectives  to  achieve. 

We  understand  that  the 
decision  to  sell  a  family- 
owned  newspaper  is  one  of 
the  most  difficult,  important 
and  sensitive  decisions  the 
owners  will  ever  make 
because  they  only  get  to  do  it 
once.  When  a  transaction  is 
completed,  the  owners  should 
know  that  they  sold  to  the 
right  buyer,  at  the  right  time, 
and  for  the  highest  price 
possible.  To  work  with  news¬ 
paper  owners  towards  that 
end  continues  to  be  our  goal. 

When  the  subject  of  the  value  of  your 
newspaper  company,  the  timing  of  selling  your 
company,  or  the  methods  we  would  use  to 
market  your  property  become  of  interest  to  you, 
let's  visit.  To  arrange  for  a  meeting  in 
confidence  or  request  a  copy  of  our  brochure, 
please  write  to  R.  Gary  Gomm  &  Co.,  Inc.  at 
330  Mercantile  Bank  Building,  40  Northeast 
Loop  410,  San  Antonio,  Texas  78216,  or 
telephone  (512)  366-9366. 


R.  Gary  Gomm 


R.  Gary  Gomm  &  Co.,  Inc 

Leadership  in  Merger  and  Acquisition  Services 
to  Media  Companies  since  1972 
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SPJ.SDX  Distinguished  Service  Award  winners 

Newsday,  Seattle  Times,  Hays  Daily  News,  Miami  Herald,  Denver  Post, 
S.F.  Examiner,  Des  Moines  Register,  Wilkes-Barre  Times  Leader  staffers  win 


Two  reporters  from  Newsdoy  of 
Long  Island,  N.Y.,  who  investigated 
police  procedures  in  Suffolk  County, 
N.Y.,  are  among  the  newspaper  win¬ 
ners  of  the  Distinguished  Service 
Awards  announced  by  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi. 

The  newspaper  winners  will  be 
honored  along  with  their  radio,  televi¬ 
sion  and  magazine  counterparts  — 
for  journalistic  excellence  in  1986  — 
at  a  banquet  on  Saturday,  May  2  in  St. 
Paul,  Minn. 

ABC  News  White  House  corres¬ 
pondent  Sam  Donaldson  is  slated  to 
speak  at  the  Saturday  luncheon, 
which  will  come  midway  in  the  day¬ 
long  schedule  of  “how-we-did-it” 
workshops  to  be  presented  by  the 
DSA  winners. 

Newsday  reporters  Thomas  J. 


Maier,  30.  and  Rex  Smith,  34, 
received  the  award  for  General 
Reporting  in  newspapers  with  circula¬ 
tion  of  more  than  100,000  for  their 
five-part  series  entitled  “Suffolk 
homicide:  The  confession  takers.” 

The  series  reported  that  Suffolk 
police  relied  to  an  extraordinary 
degree  on  confessions  to  prosecute 
murder  cases  —  confessions  that  in 
many  cases  led  to  allegations  that 
police  had  violated  the  civil  rights  of 
suspects  by  denying  them  counsel  or 
compelling  them  to  confess. 

The  two  also  found  that  Suffolk 
authorities  had  allowed  the  over¬ 
whelming  reliance  on  interrogation  to 
substitute  for  investigation,  and  that 
physical  evidence  of  a  crime  was  fre¬ 
quently  ignored  and  sometimes 
ruined  in  a  crime  lab  that  was  chroni¬ 
cally  short  of  staff  and  equipment. 


INFLUENCE! 

Toledo's  newspaper  —  a  strong 
influence  for  over  150  years. 


Ti  u:  Blade  is  more  than  a  newspaper.  It  is 
a  coniiminity  inslilulion  . . .  investing  itself 
in  the  economic,  cultural  and  political  life 
.  .  .  working  to  set  priorities  .  .  .  sparking 
ideas  .  .  .  using  its  influence  to  help  great 
things  happen. 

Older  than  the  city  it  serves.  The  Blade 
began  publishing  hfdore  the  city  was  ini.or- 
porated.  As  its  oldest  continuous  coniiner- 
cial  enterprise,  it  is  appropriate  that  it  is 


int(!grally  involved  in  Toledo's  .Sesquicen- 
tennial  celebration,  a  year-long,  area-wide 
series  of  activifies  for  cifi/.ens. 

The  Blade's  strong  influence  makes  it  an 
(Tfe( live  catalyst  for  community  achieve¬ 
ment.  It's  an  influence  we  share  with 
advertisers  in  our  t4-county  market.  3- 
county  Metro  area  Sunday  coverage  82'’/o; 
3-county  Metro  area  daily  coverage  67%. 


THE  BLADE 

One  Of  America's  Great  Newspapers 


541  Superior  St.,  Toledo,  OH  43660 


Downtown  Toledo:  From  a  small  settle¬ 
ment  on  the  Maumee  River  to  a  major  inter¬ 
national  port  with  important  ties  to  world 
industries  and  markets. 


Kent  Steward,  39,  managing  editor 
of  the  Hays  (Kan.)  Daily  News, 
received  a  DSA  in  the  General 
Reporting  category  for  newspapers 
with  circulation  under  100,000  for  his 
article  entitled,  “Pauline:  A  story  of 
life,”  which  chronicled  the  last  year 
in  the  life  of  an  elderly  woman  who 
was  suffering  from  cancer. 

The  prize  for  Newspaper  Editorial 
Writing  went  to  Richard  Doak,  46,  of 
the  Des  Moines  (Iowa)  Register  for 
three  editorials  that  analyzed  the  fail¬ 
ure  of  federal  farm  programs  and  out¬ 
lined  an  alternative  farm  policy. 

Alfonso  Chardy,  35,  of  the  Miami 
Herald,  received  a  DSA  in  the 
Washington  Correspondence  category 
for  stories  on  how  the  National  Secu¬ 
rity  Council  and  the  CIA  illegally 
assisted  the  contras  in  their  war 
against  the  ruling  Sandinista  regime  in 
Nicaragua. 

Another  Miami  Herald  reporter, 
Juan  O.  Tamayo,  36,  picked  up  a  DSA 
for  Foreign  Correpondence  for  articles 
on  the  “Terror  network.”  In  dis¬ 
patches  filed  from  France,  Italy, 
Israel,  Cyprus  and  Lebanon,  Tamayo 
explained  why  governments  have  dif¬ 
ficulty  in  combating  terrorism,  how 
terrorists  are  trained  and  how  terror¬ 
ist  operations  are  financed. 

The  award  for  News  Photography 
was  given  to  Kim  Komenich,  30,  of 
the  San  Francisco  Examiner  for  a 
series  of  six  black-and-white  photo¬ 
graphs  depicting  the  downfall  of  the 
Marcos  regime  in  the  Philippines. 

Michael  Keefe,  41,  of  the  Denver 
Post  received  a  DSA  for  Editorial 
Cartooning  for  a  selection  of  cartoons 
concerning  the  shooting  spree  that 
resulted  in  the  deaths  of  14  postal 
workers  in  Edmond,  Okla.;  the  Iran 
arms  scandal;  similarities  between 
racial  turbulence  in  Howard  Beach, 
N.Y.,  and  South  Africa;  and  Presi¬ 
dent  Reagan’s  credibility  problems. 

The  judges  were  particularly 
impressed  with  Keefe’s  cartoon  “The 
Edmond,  Oklahoma  memorial  Post¬ 
age  Stamp,”  which  depicted  a  stamp 
emblazoned  with  a  .45-caliber  pistol 
and  the  words,  “An  American  Tradi¬ 
tion.” 

The  Public  Service  in  Newspaper 
Journalism  award  (circulation  more 
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than  100,000)  went  to  the  Seattle 
(Wash.)  Times  for  its  10-part  series 
“The  bomb  factories,”  which  exam¬ 
ined  the  dangerously  antiquated  U.S. 
facilities  where  nuclear  weapons  are 
made. 

The  series  revealed  that  many  of 
the  nation’s  20  nuclear  weapons 
facilities  are  poorly  designed  and  fol¬ 
low  unsafe  operational  practices; 
workers  are  routinely  exposed  to 
radioactive  substances;  the  five 
nuclear  reactors  the  government  uses 
to  produce  plutonium  and  tritium  for 
nuclear  weapons  have  exceeded  their 
designed  lifetimes,  and  none  of  the 
five  has  the  type  of  containment  dome 
required  on  commercial  reactors  to 
prevent  radiation  releases  in  the  event 
of  a  catastrophic  accident;  and  a  con¬ 
sistent  pattern  of  lax  oversight  by  the 
U.S.  Department  of  Energy  of  the 
private  firms  that  operate  the  wea¬ 
pons  facilities  under  contract  to  the 
government. 

The  award  for  Public  Service  in 
Newspaper  Journalism  (circulation 
under  100,000)  was  given  to  the  Times 
Leader  in  Wilkes-Barre,  Pa.,  for  a 
series  about  how  the  board  of  direc¬ 
tors  of  a  Luzerne  County  educational 
agency  spent  more  than  $16,000  on 
junkets  and  meals  at  a  time  when  the 
board  was  reducing  the  amount  spent 
on  instructional  materials  and  teacher 
aides  for  the  handicapped  and  men¬ 
tally  retarded  students  it  serves. 

The  series  prompted  state  inquir¬ 
ies,  the  formation  of  a  citizens’  watch¬ 
dog  group  and  reforms  in  the  board’s 
spending  practices. 

Newspapers  with  circulation  over 
100,000  receiving  honorable  mentions 
in  the  public  service  category  were: 
the  Dallas  Morning  News,  for  a  series 
of  articles  that  documented  how  race 
bias  pervaded  the  jury-selection  pro¬ 
cess  in  Texas;  and  the  Sarasota  (Fla.) 
Herald-Tribune,  for  an  eight-part 
series  on  the  seemingly  uncontrol¬ 
lable  deterioration  of  Florida’s  high¬ 
ways. 

For  newspapers  with  circulation 
under  100,0()0,  public  service  honor¬ 
able  mentions  went  to:  the  News 
Chief  of  Winter  Haven,  Fla.,  for  a 
series  about  how  Polk  County  public 
school  students  suspected  of  miscon¬ 
duct  were  forced  to  take  polygraph 
tests,  the  results  of  which  were  used 
by  school  administrators  as  the 
deciding  factor  in  judging  whether  the 
students  were  guilty;  and  the  San 
Francisco  Bay  Guardian,  for  a  series 
of  stories  about  how  the  unrestricted 
construction  of  high-rise  buildings  not 
only  threatened  the  natural  beauty  of 
the  city  but  also  resulted  in  fewer 
jobs,  rather  than  more  jobs  as  the 
city’s  Chamber  of  Commerce  and 
other  media  claimed. 


irSNEWREVISEDy 

EXPANDED, 

ANDFREEa 


The  newly  revised  and  expanded  edition  of  the  Insurance 
Handbook  for  Reporters  gives  you  the  facts  and  background  on 
today's  increasingly  complex  world  of  insurance. 

With  new  chapters  on  Health  and  Commercial  insurance,  plus 
updated  material  on  Life,  Home  and  Auto,  it's  a  valuable  source  for 
writers  and  editors.  And  it's  yours  free.  Simply  send  us  the  coupon. 


Or  phone  (3121 291-5600. 
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The  SLS-1000  with  modular 
growth  from  two  to  over  twenty 
hoppers  is  the  most  powerful 
inserter  in  newspaper  production 
today.  This  SLS-IOOO  was 
expanded  on  site  to  fifteen 
hoppers  for  the  New  York  Daily 
News  inserting  operation. 


The  SLS-1000  provides  the 
Daily  News  with  a  single  pass 
operation  for  their  growing 
Sunday  inserting,  resulting  in 
both  labor  savings  and 
increased  production. 

So  as  your  insert  market 
grows — grow  with  the  SLS-1 000 
family.  We  meet  your 
production  needs! 


NBDSPRODUaiONEQUR 


RODUaiON 

IPMENTTlUr  CAN  GROW. 


THE  SIS-WOO  INSERnR  lANUlY  • 

GROWING  TO  MEET  YOUR  PRODUCTION  NEEDS 

For  more  information  on  increasing  your  inserting  capacity  call... 

Graphic 

Management  The  Inserter 

Associates,  Inc.  Company 

Manufacturing  and  Engineering  Headquarters  and  Sales 
934  Marcon  Blvd.  11  Main  Street 

Allentown,  PA  18103  Southborough,  MA  01772 

215-264-2460  617-481-8562 
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Total  integration 

DEC  wants  to  work  with  system  vendors  to  find  a  common  software 
iink  they  can  use  to  make  their  systems  inteiiigibie  to  one  another 


By  George  Garneau 

Digital  Equipment  Corp.  wants  to 
lead  the  crusade  for  “total  integra¬ 
tion”  of  media  computer  systems  by 
working  with  selected  system  ven¬ 
dors  under  DEC's  “umbrella.” 

DEC,  the  second  largest  computer 
maker  after  International  Business 
Machines  Corp.,  has  begun  a  new 
marketing  approach  aimed  at 
strengthening  its  position  with  news¬ 
papers  and  other  media. 

DEC,  whose  computers  are  used  at 
605?  of  all  U.S.  newspapers  and  are 
supplied  by  some  of  the  major  ven¬ 
dors  newspaper  of  systems,  aims  to 
expand  its  presence  to  include  80%  of 
the  newspaper  market,  using  what  it 
is  calling  its  “systems  cooperative 
marketing  partnership”  program. 


Under  the  SCPM  program,  DEC 
plans  to  choose  as  SCM  partners 
“cream  of  the  crop”  companies 
involved  in  computer  applications  in 
the  media. 

The  strategy  calls  for  DEC  to 
orchestrate  the  integration  of  various 
computing  systems  by  developing 
and  marketing  systems  in  a  kind  of 
partnership  with  some  of  its  original 
equipment  manufacturers,  who  use 
DEC  central  processing  units  as  the 
basis  of  their  systems.  DEC  said  it 
was  discussing  with  its  OEMs  their 
becoming  cooperative  marketing 
partners. 

DEC’S  basic  model  has  DEC  gov¬ 
erning  the  input  and  output  of  infor¬ 
mation,  leaving  cooperative  market¬ 
ing  partners  to  provide  the  means  of 
manipulating  information  for  specific 
applications. 

Collier  Jackson  Inc.,  the  Tampa. 
Fla. -based  software  company 
specializing  in  newspaper  manage¬ 
ment  applications,  has  been  named 
the  first  such  cooperative  marketing 


partner. 

Crusading  for  the  new  strategy  is 
Bob  Farquhar,  DEC  media  industry 
director.  Farquhar,  who  spent  most 
of  his  career  on  the  editorial  side  of 
the  Oklahoma  Publishing  Co.  and  was 
president  of  the  DEC  newspaper 
users  group  before  Joining  DEC  last 
year,  has  been  touting  the  program  as 
a  possible  solution  to  one  of  the  major 
technical  problems  facing  newspa¬ 
pers:  integration,  or  getting  the  vari¬ 
ous  computer  systems  at  newspapers 
to  work  together. 

“1  believe  DEC  is  the  only  com¬ 
pany  that  has  a  shot  at  total  integra¬ 
tion  in  this  industry,”  Farquhar  said 
in  an  interview  with  E&P  in  New 
York. 

DEC,  riding  a  wave  of  growth  in 
recent  years,  reported  revenues  of 


S7.5  billion  in  1986,  up  from  $5.5  bil¬ 
lion  two  years  before.  In  the  same 
period,  it  reported  profits  rose  more 
than  50%  from  $400  million  to  $617 
million. 

Its  position  regarding  newspapers 
has  been  confusing  in  recent  years, 
however.  About  three  years  ago  DEC 
abandoned  a  foray  into  the  applica¬ 
tions  side  of  newspapers  after  several 
years  of  directly  supplying  editorial 
and  classified  hardware  and  software 
systems  to  newspapers. 

The  cooperative  marketing  plan 
represents  renewed  attention  to 
newspapers  as  well  as  other  publish¬ 
ing  and  broadcasting  areas.  The  pro¬ 
gram  has  DEC  playing  a  greater  role 
in  developing  and  selling  computer 
hardw'are  for  specific  industry  appli¬ 
cations. 

As  newspaper  operations  have 
computerized,  a  plethora  of  systems 
perform  functions  such  as  editorial, 
classified,  display  ad  makeup,  graph¬ 
ics  and  business  information.  Fre¬ 
quently  the  systems  do  not  talk  to  one 


another.  For  an  “integrated”  system, 
newspapers  now  must  lock  them¬ 
selves  into  one  vendor  and  get  incom¬ 
plete  or  less  functional  systems. 

What  newspapers  want  at  this 
crossroads  of  automation  is  the  free¬ 
dom  to  choose  which  systems  best 
serve  their  needs  and  to  be  sure  they 
can  work  together  in  a  fully  auto¬ 
mated  environment. 

DEC  is  basing  its  integration  hopes 
on  its  expanding  line  of  VAX  comput¬ 
ers,  VMS  operating  system,  Ethernet 
local  area  network  and  “standard 
hardware”  personal  computers. 

Admitting  DEC  “can’t  do  it 
alone,”  Farquhar  said  his  campaign 
was  aimed  at  the  leading  vendors  of 
computer  systems  in  various  applica¬ 
tions. 

He  said  DEC  wants  to  provide  the 
network,  the  “glue”  holding  systems 
together.  What  is  needed,  he  said,  is  a 
common  software  link  vendors  can 
use  to  make  their  systems  intelligible 
to  one  another,  yet  allow  them  to 
retain  their  own  identity.  The  buzz 
word  is  “open  architecture.” 

He  admitted  DEC  currently  does 
not  have  the  necessary  “very  high 
level”  communications  software  that 
will  allow  the  various  systems  in  use 
at  newspapers  to  talk. 

Farquhar  predicted,  however,  that 
the  system  would  come  together  in  “a 
very  concrete  way”  in  the  next  two 
years. 

The  cooperative  marketing  rela¬ 
tionship  involves  more  closeness  than 
exists  under  OEM  agreements.  SCM 
partners  will  get  far  more  technical 
help,  he  said.  They  will  view  DEC’s 
plans  for  the  future,  and  DEC  sales 
representatives  will  sell  SCMP  prod¬ 
ucts. 

He  said  DEC  would  continue  to 
support  OEM  vendors  that  don’t 
become  cooperative  marketing  part¬ 
ners. 

Grenda  dies 

Walter  Grenda,  treasurer  and  con¬ 
troller  of  nuArc  Company  Inc.  has 
died  at  the  age  of  61. 

Grenda,  who  spent  22  years  with 
nuArc,  was  well  known  in  the  graphic 
arts  industry. 


Collier  Jackson  Inc.,  the  Tampa,  Fla.-based  software 
company  specializing  in  newspaper  management 
applications,  has  been  named  the  first  such 
cooperative  marketing  partner. 
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NPES  sets  up 
color  data  exchange 

A  subcommittee  of  the  National 
Printing  Equipment  and  Supply  Asso¬ 
ciation  has  drafted  specifications  for  a 
User  Exchange  Format  to  permit  data 
on  color  pictures  to  be  exchanged 
between  prepress  systems  via  mag¬ 
netic  tape. 

The  specifications  are  to  be 
revised  to  conform  with  standard 
document  formats  of  the  America 
National  Standards  Institute. 

Six  participating  vendors  have 
begun  testing  the  formats.  They 
include  Crosfield  Electronics  Inc., 
Dainippon  Screen  Engineering  of 
America,  Eikonix  Corp.,  Hell 
Graphic  Systems  Inc.,  Scitex  Amer¬ 
ica  Corp.  and  3M  Company. 

The  committee  also  has  developed 
draft  specifications  for  line  art  to  be 
exchanged  and  has  agreed  on  a 
framework  for  standards  for 
exchanging  geometric  art. 

The  vendor  committee,  chaired  by 
S.  Thomas  Dunn,  president  of  Dunn 
Technology  Inc.,  also  includes  the 
Du  Pont  Company,  Gerber  Scientific 
Instrument  Co.,  LogEtronics  Inc., 
Royal  Zenith  Corp.,  AM  Varityper 
and  Publishing  Technology  Inc.  It 
is  scheduled  to  meet  May  9  at  a 
conference  in  Milan,  Italy. 

The  Users  Technical  Subcommit¬ 
tee  was  scheduled  to  meet  early  in 
April  in  Dallas,  Texas. 

Inquiries  should  be  directed  to  Wil¬ 
liam  Smythe  of  NPES,  6849  Old 
Dominion  Drive,  Suite  200,  McLean, 
Va.,  22101. 

Oregon  j-school 
to  get  news  labs 

Three  donations  and  a  fund  drive 
should  result  in  two  computerized 
news  labs  at  the  University  of  Oregon 
School  of  Journalism. 

The  labs  are  the  beginning  of  a  mod¬ 
ernization  program  at  the  journalism 
school.  The  next  stage  involves  a 
computer-equipped  workroom  and 
graphics  lab. 

“We  have  lagged  behind  other 
major  journalism  schools  in  this 
regard,  but  that  situation  is  about  to 
end,”  said  Arnold  Ismach,  dean  of 
the  journalism  school.  “When  the 
program  is  complete,  the  school  will 
be  as  well-equipped  as  any  journalism 
school  in  the  nation.” 

The  contributions  involve  $65,000 
from  Mrs.  Jennie  Mainwaring  in  the 


name  of  her  late  husband,  Bernard, 
who  was  editor  and  publisher  of  the 
Capital  Journal  in  Salem,  Ore.;  a 
$20,000  grant  from  alumni  Wes  and 
Elsie  Sullivan  for  a  reporting  lab  (Wes 
was  editorial  board  chairman  of  the 
Salem  Statesman-Journal),  and  a 
$6,(X)0  gift  from  alumnus  Ted  Natt, 
editor  and  publisher  of  the  Longview, 
Wash.,  Daily  News. 

Also,  Oregon  daily  and  weekly 
newspapers  supported  the  campaign, 
with  pledges  amounting  to  $12,{KK), 
and  750  journalism  school  alumni 
contributed. 


Kentucky  daily 
expands  capacity 

The  Daily  News  in  Bowling  Green, 
Ky.,  said  it  will  add  extra  capacity 
and  a  new  dampening  system  to  its 
press. 

Pipes  Gaines,  Daily  News  general 
manager,  said  the  extra  Goss  units 
are  expected  to  be  installed  before 
August,  giving  the  paper  nine  Urban¬ 
ite  eight-page  units  and  new  color 
capacity. 
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AM  International,  Inc.  is  pleased  to  announce  the 
opening  of  its  newest  sales  and  service  facility 
just  outside  Atlanta  in 

Norcross,  Georgia. 

The  Company’s  Bruning,  Harris  Graphics, 
Multigraphics  and  Varityper  operations  provide  quality 
product  sales  and  services  to  the  southern  portion  of 
the  United  States. 


For  further  information,  contact; 

Bruning . (404)  448-8267 

Harris  Graphics . (404)  447-4454 

Multigraphics . (404)  448-9795 

Varityper . (404)  441-2750 
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Ad  Bureau  issues 
videotex  directory 

Some  105  companies  are  currently 
engaged  in  some  phase  of  the  public 
access  videotex  industry  in  the  U.S. 
and  Canada,  according  to  a  new  publi¬ 
cation  issued  by  the  Newspaper 
Advertising  Bureau. 

The  “Public  Access  Videotex 
Directory”  describes  interactive 
electronic  information  or  transaction 
services  which  deliver  text,  graphics 
or  video  user-controlled  terminals  for 
use  by  passersby  in  public  locations 
such  as  airports,  shopping  malls, 
hotel  lobbies,  banks  and  tourist  cen¬ 
ters. 

The  core  of  the  directory  is  a  51- 
page  listing  of  the  105  companies 
active  in  one  or  more  aspects  of  the 
PAV  industry,  with  name,  address, 
telephone,  name  and  title  of  contact 
person  and  a  brief  description  of  each 
company.  Systems  operators  account 
for  26  listings,  57  are  system  sup¬ 
pliers,  28  are  database  suppliers  and 
35  offer  consulting  services,  indicat¬ 
ing  an  overlap  in  activities. 

The  directory  also  contains  a  glos¬ 
sary  of  PAV  terms,  a  listing  of  trade 
associations  active  in  PAV  and  a 
bibliography  of  literature  about  this 
relatively  new  media  classification. 

The  Bureau  has  also  published  a 
report  entitled,  “Public  Access  Vid¬ 
eotex:  A  Survey  of  Systems  Opera¬ 
tors,”  which  analyzes  the  26  compa¬ 
nies  currently  operating  PAV  systems 
in  terms  of  location,  type  of  applica¬ 
tion  and  kinds  of  information  avail¬ 
able,  database  size  and  hardware  fea¬ 
tures  used  in  the  967  terminals  oper¬ 
ated  by  the  companies. 

The  two  publications  were  co-pub- 
lished  with  the  NAB  by  the  Videotex 
Industry  Association  of  Rosslyn,  Va., 
the  Information  Industry  Association 


of  Washington,  D.C.,  and  Videotex 
Communications  of  Los  Angeles. 

The  directory  is  priced  at  $12  for 
members  of  the  NAB,  Videotex 
Industry  Association  and  the  Infor¬ 
mation  Industry  Association,  and  $27 
for  non-members.  The  report  is  $5  for 
members  of  the  three  organizations 
and  $11  for  non-members. 

The  publications  can  be  purchased 
by  sending  a  check  or  money  order 
made  out  to  the  Newspaper  Adver¬ 
tising  Bureau  at:  PAV  Orders,  News¬ 
paper  Advertising  Bureau,  1180 
Avenue  of  the  Americas,  New  York, 
N.Y.  10036. 


N.A.  newsprint 
shipments  up 

Shipments  from  North  American 
newsprint  mills  were  up  6.7%  for  the 
first  two  months  of  1987  compared 
with  a  year  earlier,  according  to  the 
American  Paper  Institute. 

Shipments  amounted  to  2.3  million 
metric  tons. 

Also  during  the  period,  operating 
rates  for  newsprint  mills  rose  to 
97.5%  of  capacity,  up  1%  from  a  year 
earlier. 

In  the  U.S.,  shipments  were 
reported  to  be  6.7%  higher  in  January 
and  3.6%  higher  in  February.  In 
Canada,  increases  were  1 .2%  in  Janu¬ 
ary  and  10.1%  in  February. 

In  March  several  major  newsprint 
manufacturers  announced  price 


Derman  joins 
plate  manufacturer 

Steve  Derman  has  left  as  opera¬ 
tions  director  after  15  years  at  the 
Hartford  (Conn.)  Courant  and  has 


Can  YOU  use  water  Emulsion  ink  on 
Your  Letterpress? 
we  can! 

For  More  information  contact: 

Crabtree  Vickers  Incorporated 

_  (201)568-5980 

V  v\.  ^  ^  Charlotte  Place 

Englewood  Qiffs,  NJ  07632 
A  Vickers  Company 


become  vice  president  of  operations 
for  Ano-coil  Corp.,  a  printing  plate 
manufacturer. 

“I  didn’t  feel  I  had  a  problem  with 
management,”  Derman,  39,  said. 
“This  was  a  challenge  I  couldn’t 
resist.” 

Derman,  who  graduated  from 
Rochester  Institute  of  Technology 
and  has  master’s  degrees  in  science 
and  business  administration,  was  a 
leading  manager  of  new  technology  in 
newspapers.  Director  of  operations  at 
the  Courant  since  1984,  he  was  cred¬ 
ited  with  bringing  the  paper  to  the 
forefront  of  technology,  including  the 
switch  to  offset  printing. 


Roper  heads  PIA 

Ray  Roper,  who  has  wide  experi¬ 
ence  in  trade  associations,  has  been 
appointed  president  and  chief  execu¬ 
tive  officer  of  the  Printing  Industries 
of  America. 

Roper,  46,  has  held  management 
positions  with  the  San  Francisco  Rail¬ 
way  Co.,  U.S.  Jaycees,  National 
Association  of  Realtors  and  Society 
of  American  Florists.  He  is  a  director 
of  the  American  Society  of  Associa¬ 
tion  Executives. 


Muller-Martini 
donates  equipment 

Muller-Martini  Corp.  has  donated  a 
Minuteman  saddle  stitcher  to  Clem- 
son  University  in  Clemson,  S.C. 

The  8,000-per-hour,  four-pocket 
stitcher  with  three-knife  trimmer  is  to 
be  installed  in  the  school’s  renovated 
I2,0()0-square-foot  graphic  arts  facil¬ 
ity,  where  it  will  be  used  by  graphic 
communications  majors  and  for 
research,  according  to  Page  Crouch, 
alumni  professor. 

Web  Press  Corp. 
sells  press  to 
Taiwan  newspaper 

Web  Press  Corp.  has  announced 
the  sale  of  an  Atlas  Automatic  web 
offset  press  to  the  Independence  Eve¬ 
ning  Post,  Taiwan’s  largest  evening 
newspaper. 

The  $900,000  press  includes  four 
units,  two  Quadra-Colors,  a  folder 
and  two  rollstands.  It  was  rated  at 
30,000  impressions  per  hour. 
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OWNERSHIP  CHANGES 


The  Arkansas  Valley  Publishing 
Co.  of  Salida  has  purchased  the  107- 
year-old  weekly  Park  County  Re¬ 
publican  and  Fairplay  Flume  for  an 
undisclosed  price  from  David  B.  lls- 
ley  and  Alberta  A.  Nelson,  according 
to  an  announcement  from  Arkansas 
Valley  owners  Merle  and  Mary  Bar- 
anczyk. 

The  Baranczyks  also  publish  the 
Salida  Mountain  Mail,  Chaffee 
County  Times  at  Buena  Vista,  and  the 
Leadville  Herald  Democrat. 


Newly  incorporated  Texas  Inde¬ 
pendent  Newspapers,  Inc.,  has 
acquired  three  paid-circulation  week¬ 
lies  in  Hansford  County  in  the  Pan¬ 
handle. 

The  weeklies  are  the  Spearman 
Reporter,  Gruver  Statesman  and 
Hansford  Plainsman. 

Howard  L.  Schramm,  a  28-year 
newspaper  veteran  that  includes 
being  chief  operating  officer  of  the 
seven-paper  Houston  Community 
Newspaper  chain,  is  president  and 
publisher  of  the  new  corporation. 


McClatchy  to  sell 
its  last  radio  units 

McClatchy  Newspapers  has  placed 
its  four  radio  stations  on  the  market. 

The  stations  are  KFBK-am  and 
KAER-fm,  Sacramento,  and  KMJ- 
am  and  KNAX-fm  in  Fresno. 

The  sales  when  completed  will  end 
McClatchy’s  involvement  with 
broadcasting. 

“We’ve  determined  our  future  is  in 
newspapers,”  stated  company  presi¬ 
dent  C.K.  McClatchy. 

McClatchy  sold  its  Sacramento  and 
Fresno  television  stations  in  1980  and 
1981,  its  Reno  and  Modesto  stations 
in  1983  and  its  cable  television  hold¬ 
ings  in  1986. 

Scripps,  Tribune 
trade  Fla.  papers 

Scripps  Howard  Newspaper  Group 
and  Tribune  Co.  of  Chicago  have 
exchanged  a  total  of  17  community 
publications  in  Florida. 

Tribune  also  paid  Scripps  an  undis¬ 
closed  amount  of  cash  in  the  transac¬ 
tion. 

Scripps  Howard,  which  last 
November  purchased  the  Naples 
Daily  News  for  a  reported  $140  mil¬ 
lion,  picked  up  eight  community 


publications  circulated  in  the  Naples 
and  Fort  Myers  areas.  The  eight 
publications,  with  160,000  combined 
circulation,  had  been  published  by 
Sunbelt  Publishing  Co.,  a  Tribune 
subsidiary. 

The  eight  publications  are  the 
Charlotte  Shopping  Guide,  Bonita 
Banner,  Sanibel  Island  Reporter,  Fort 
Myers  Observer,  North  Fort  Myers 
Observer,  Fort  Myers  Beach 
Observer,  Cape  Coral  Observer  and 


the  Collier  Shopping  Guide. 

Tribune  Co.  acquired  nine  news¬ 
papers  with  250,000  combined  circu¬ 
lation  in  suburban  Tampa  and  St. 
Petersburg.  They  had  been  published 
by  Gulf  Coast  Newspapers,  Inc.,  a 
Scripps  Howard  subsidiary. 

The  nine  are  The  Shopper,  Brandon 
News,  Brandon  News  Weekend,  The 
Courier,  Plant  City  Shopper,  The  Sun, 
Carrollwood  News,  Polk  Shopper,  and 
East  Bay  Breeze. 


Park  converts  weekly  to  daily 


The  weekly  Union  County  Journal 
located  in  Lewisburg,  Pa.,  has 
became  a  morning  daily  news¬ 
paper  —  the  Lewisburg  Daily  Jour¬ 
nal. 

The  newspaper  is  owned  by  Park 
Communications  which  purchased  it 


along  with  the  daily  Milton  (Pa.)  Stan¬ 
dard  in  December. 

“The  33,000  citizens  of  Lewisburg 
and  Union  County  are  entitled  to  their 
own  community-based  daily  newspa¬ 
per,”  said  Roy  Park,  chairman  of 
Park  Communications. 


Harte-Hanks  folds  Texas  p.m.  daily 


Harte-Hanks  Communications  will 
discontinue  publication  of  the  22,667 
afternoon-circulation  Corpus  Christi 
(Tex.)  Times  on  June  1. 

The  morning  Corpus  Christi  Caller, 
will  be  renamed  the  Caller-Times. 
The  Caller  now  has  circulation  of 
about  61 ,000  copies  weekdays,  70, 100 
Saturdays  and  90,900  Sundays. 

About  9.200  of  the  Times'  subscrib¬ 
ers  also  subscribe  to  the  morning 
newspaper. 

Some  jobs  will  be  eliminated  in  the 
consolidation,  but  the  number  will  not 
be  known  until  the  contents  and  size 


Nancy  Reagan 
to  address 
AP  luncheon 

First  Lady  Nancy  Reagan  will 
address  the  annual  luncheon  of  the 
Associated  Press  to  be  held  May  4  in 
New  York  City  in  conjunction  with 
the  American  Newspaper  Publishers 
Association  annual  meeting. 

The  AP  annual  meeting,  held  prior 
to  the  luncheon,  will  feature  a  discus¬ 
sion  of  the  Iran-Contra  arms  con¬ 
troversy  with  former  Secretary  of 
State  Edmund  Muskie  among  the  par¬ 
ticipants. 

Former  White  House  spokesman 
Larry  Speakes  will  also  be  on  the  AP 
program. 


of  the  Caller-Times  are  determined, 
said  Stephen  W.  Sullivan,  president 
and  general  manager  of  Caller-Times 
Publishing  Co. 


The 
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Newspaper  groups 
form  joint  venture 

The  Connection  Newspaper  Group 
of  Fairfax  County,  Va.,  and  Domin¬ 
ion  Newspapers  Inc.  of  Alexandria, 
Va.,  have  formed  a  joint  venture  to 
publish  free-circulation  community 
papers  in  Fairfax,  a  growing  suburb  of 
Washington,  D.C. 

In  their  first  move  under  the  agree¬ 
ment,  effective  March  26,  the  two 
companies  bt  ,.;an  co-publishing  the 
weekly  Fairfax  Connection,  which 
had  been  star*ed  March  19  by  the 
Connection  Newspaper  Group.  At 
the  same  time.  Dominion’s  free 
weekly  City  of  Fairfax  Tribune  was 
absorbed  into  the  Fairfax  Connec¬ 
tion. 

Later,  the  joint  venture  plans  to 
publish  other  newspapers  in  Fairfax 
under  the  Connection  nameplate. 
Apart  from  the  joint  venture,  the  two 
newspaper  groups  will  remain  corpo¬ 
rately  separate  and  their  other  news¬ 
papers  will  not  be  part  of  the  new 
agreement. 

Tom  Grubisich  and  Gay  Nuttall, 
presently  executive  managers  of  the 
Connection  Newspaper  Group,  are 
co-publishers  of  the  Fairfax  Connec¬ 
tion,  as  they  will  be  for  the  venture’s 
future  papers.  Grubisich  is  also  edi¬ 
tor-in-chief  and  Nuttall,  marketing 
director.  John  Mantle,  president  and 
chief  operating  officer  of  Dominion 
Newspapers,  is  president  and  general 
manager  of  the  venture’s  newspa¬ 
pers. 

Phoenix  report  gets 
positive  response 

A  Phoenix  (Ariz.)  Newspapers  Inc. 
study  of  the  strengths  and  weakness¬ 
es  of  metropolitan  Phoenix  has 
received  a  “teriffic  response,” 
according  to  publisher  Pat  Murphy. 

The  study,  known  as  the  Pierce 
Report,  appeared  in  the  Phoenix 
Gazette  on  Feb.  6  and  the  Arizona 
Republic  on  Feb.  8.  It  was  conducted 
by  urbanologist  and  Washington  Post 
syndicated  columnist  Neal  Pierce  and 
three  researchers. 

According  to  the  report,  the  Valley 
of  the  Sun,  which  embraces  Phoenix 
and  nearby  communities,  is  riding  a 
boom  that  may  not  last  unless  there  is 
better  growth  planning.  The  study 
also  criticized  the  area’s  school  sys¬ 
tem  and  found  its  cultural  and  neigh¬ 
borhood  life  wanting  in  several 
respects. 

Murphy  said  the  newspapers  have 


received  “hundreds  of  telephone 
calls,  notes  and  letters”  praising  them 
for  taking  a  leadership  position.  A 
number  of  people  offered  their  help, 
he  added. 

More  than  200  community  leaders 
attended  a  Feb.  1 1  luncheon  featuring 
the  Pierce  team.  Assisting  Pierce 
were  Christopher  Gates,  School  of 
Affairs,  Arizona  State  University, 
and  Curtis  W.  Johnson,  executive 
director  of  the  Citizens  League  in 
Minneapolis-St.  Paul. 

The  16-page  report,  which 
appeared  in  special  sections  of  the 
two  newspapers,  was  accompanied 
by  staff-written  stories  concerning 
metropolitan  Phoenix. 

In  a  “Dear  Reader”  note  in  the 
Republic  section,  Murphy  described 
the  Pierce  Report  as  a  “working 
paper  of  ideas  to  stimulate  energetic 
community  discussion  and  debate 
about  civic  objectives.” 


Fol  newsletter 

The  first  edition  of  FOI  Insight,  a 
quarterly  publication  prepared  by  the 
Phoenix,  Ariz.,  chapter  of  Women  in 
Communications  Inc.  on  behalf  of  the 
First  Amendment  Coalition  of 
Arizona,  recently  made  its  debut. 

The  first  issue  was  distributed  to 
5,000 journalists,  public  relations  pro¬ 
fessionals,  media  attorneys  and  gov¬ 
ernment  officials  throughout 
Arizona. 

The  Arizona  Press  Club  sent  the 
newsletter  to  its  members  as  well  as  to 
working  journalists  on  its  1 ,500-per- 
son  mailing  list,  which  includes 
groups  such  as  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi. 
In  addition,  the  Arizona  Broadcasters 
Association,  the  Arizona  Cable  Tele¬ 
vision  Association,  the  Arizona 
Newspapers  Association,  the  Phoe¬ 
nix  Press  Club  and  the  local  chapters 
of  WICI,  the  Public  Relations  Society 
of  America  and  the  International 
Association  of  Business  Communica¬ 
tors  have  agreed  to  send  the  newslet¬ 
ter  to  their  members. 

In  the  newsletter’s  first  issue,  a  col¬ 
umn  entitled  “From  the  editor” 
explained  that  the  goal  of  FOI  Insight 
“is  to  foster  an  atmosphere  of  open¬ 
ness  at  all  levels  of  government  in 
Arizona.  FOI  Insight  plans  to  give 
you  vital  information  about  First 
Amendment  and  Freedom  of  Infor¬ 
mation  issues  and  activities.” 

Included  at  the  top  of  each  inside 
page  is  a  telephone  number  of  the 
Arizona  FOI  Hotline. 


Eight  universities 
get  over  $280,000 

Grants  from  the  Scripps  League 
Newspapers  Education  and  Research 
Fund  totaling  more  than  $280,000 
have  been  released  to  eight  universi¬ 
ties  throughout  the  United  States  by 
the  Trustee  of  the  Fund. 

The  Trustee  of  the  Fund  is  Yale 
University,  and  in  addition  to  Yale, 
the  University  of  Arizona,  Northern 
Arizona  University,  the  University  of 
Virginia  Medical  School  Foundation, 
Northern  Illinois  University, 
Brigham  Young  University, 
Washington  State  University  and  the 
University  of  Hawaii  will  receive 
grants  from  the  fund. 

Four  to  be 
inducted  into 
Ad  Haii  of  Fame 

The  Advertising  Hall  of  Fame 
inducted  its  100th,  101st,  102nd  and 
103rd  members  at  a  luncheon  cere¬ 
mony  at  the  Waldorf-Astoria  Hotel  in 
New  York  City  on  April. 

Sponsored  by  the  American  Adver¬ 
tising  Federation,  the  Advertising 
Hall  of  Fame  added  the  following  to 
its  roster:  Carl  W.  Nichols,  chairman 
emeritus,  Cunningham  &  Walsh  Inc.; 
Arthur  C.  Nielsen  Sr.  (deceased), 
founder  of  the  A.C.  Nielsen  Com¬ 
pany;  Raymond  J.  Petersen,  execu¬ 
tive  vice  president,  Hearst  Maga¬ 
zines;  and  Raymond  W.  Woodruff 
(deceased),  director  emeritus,  the 
Coca-Cola  Company. 

Vance  Stickell,  executive  vice 
president/marketing  for  the  Los 
Angeles  Times  and  chairman  of  the 
Hall  of  Fame  judges,  hosted  the 
luncheon  and  presented  each  induc¬ 
tee  with  the  Hall  of  Fame  trophy  cita¬ 
tion. 

In  additon,  April  1  was  proclaimed 
“Advertising  Day  in  New  York”  by 
the  city’s  mayor,  Edward  I.  Koch. 

API  exec  named  to 
Duke  chairmanship 

Dr.  Ronald  J.  Slinn  of  Princeton, 
N.J.,  has  been  appointed  chairman  of 
the  Board  of  Visitors  to  Duke  Univer¬ 
sity’s  School  of  Forestry  and  Envi¬ 
ronmental  studies.  Slinn  is  a  vice 
president  of  the  pulp,  materials  and 
technology  group  of  the  American 
Paper  Institute  in  New  York. 
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Lee  earnings 
up  slightly 

Lee  Enterprises  reported  unau¬ 
dited  net  income  in  its  first  fiscal  quar¬ 
ter,  ended  on  Dec.  31,  1986,  of  $19.8 
million,  or  770  a  share. 

The  earnings  include  an  extraordi¬ 
nary  gain  of  nearly  $11.2  million  from 
the  sale  of  two  television  stations. 

Excluding  that  gain,  Lee’s  first 
quarter  earnings  from  continuing 
operations  rose  only  slightly,  to  $8.63 
million,  or  340  a  share,  from  year-ear- 
lier  earnings  of  $8.57  million,  or  330  a 
share. 

Revenues  for  the  period  totaled 
$61.2  million,  up  from  $58.7  million. 

Newspaper  advertising  revenues 
for  the  quarter  rose  to  $11.1  million 
from  $10.6  million,  while  newspaper 
circulation  revenues  increased  to 
$15.1  million  from  $13.96  million. 

Lee  said  its  newspapers  showed 
strong  gains  in  October  and  Novem¬ 
ber,  b^ut  saw  “the  bottom  fall  out”  in 
the  last  two  weeks  of  December. 

Macromedia  debuts 
TMC  publication 

Macromedia  Inc.,  publisher  of  the 
News  Tribune  of  Woodbridge,  N.J., 
and  the  Record  of  Bergen  County, 
N.J.,  has  introduced  a  weekly  publi¬ 
cation  called  FOCUS,  designed  to 
reach  every  home  within  select  cen¬ 
tral  New  Jersey  markets. 

The  weekly  will  be  targeted  to  an 
affluent  audience  with  an  upbeat  life¬ 
style  and  will  highlight  film  and 
restaurant  reviews,  recipes,  sports, 
home  furnishings  and  improvement, 
automotive  and  travel  and  selected 
news  features,  many  of  which  will  be 
culled  from  the  News  Tribune  and  the 
Record. 

FOCUS  will  be  distributed  in  two 
Middlesex  County  zones,  and  all 
News  Tribune  non-subscribers  living 
in  that  area  will  receive  FOCUS  by 
mail  every  Thursday. 

SND  contest 
accepting  entries 

The  Society  of  Newspaper  Design 
has  issued  a  call  for  entries  in  its 
annual  newspaper  design  and  graph¬ 
ics  creative  competition. 

The  eighth  annual  contest  is  open  to 
all  newspapers  —  daily  or  non-daily, 
tabloid  or  broadsheet  —  published 
anywhere  in  the  world.  All  entries  in 
this  juried  competition  must  have 
been  published  between  May  2,  1986 


and  May  1,  1987.  Entries  must  be 
postmarked  no  later  than  May  6, 
1987.  Entry  fees  are  $8  (U.S.)  for 
single  entries ,  and  $  1 5  ( U .  S . )  for  port¬ 
folio  entries. 

The  competition  is  divided  into  19 
categories,  including  regularly 
appearing  news  sections,  breaking 
news  presentations,  special  news 
topics,  regularly  appearing  sections, 
page  design,  art  and  illustration, 
informational  graphics  and  overall 
design. 

For  more  information  about  the 
competition,  contact  Ray  Chattman 
at  (703)  620-1083,  or  write  SND  at  The 
Newspaper  Center,  Box  17290,  Dul¬ 
les  International  Airport,  Washing¬ 
ton,  D.C.  20041. 

Ariz.  weekly  group 
buys  Fla.  papers 

Independent  Newspapers,  a  net¬ 
work  of  community  weekly  newspa¬ 
pers  in  Arizona,  has  expanded  its 
group  with  the  purchase  of  two  south 
Florida  newspaper  companies, 
bringing  the  company’s  newspaper 
total  to  37  with  nine  weekly  newspa¬ 
pers  in  the  metropolitan  Phoenix  mar¬ 
ket. 

Independent  Newspapers  also 
publishes  other  daily  and  weekly 
newspapers  in  Florida,  Delaware  and 
Maryland. 


Stores  increased 
ad  spending  in  ’86 

Expenditures  for  newspaper  adver¬ 
tising  by  general  merchandise  and 
apparel  stores  in  1986  totaled  $5.4 
billion,  an  increase  of  5.29f  over  1985, 
according  to  the  Newspaper  Adver¬ 
tising  Bureau.  Total  retail  spending  in 
newspapers  for  1986  was  $14.3  bil¬ 
lion,  a  gain  of  6.59f . 

Department  stores,  the  largest 
component  in  the  general  merchan¬ 
dise  and  apparel  category,  increased 
their  advertising  by  4.7%  to  $3.2  bil¬ 
lion.  Major  general  merchandise 
stores’  ad  spending  was  up  10.7%  to 
$802.7  million;  other  general  mer¬ 
chandise  stores’  advertising  rose 
3.9%  to  $712.1  million. 

Colorado  to  host 
cycling  contests 

The  1987  U.S.  Cycling  Federation 
National  Road  Championship  and 
Pan  American  Games  Trials  have 
been  awarded  to  the  Rocky  Mountain 
News  of  Denver,  Colo.,  and  the  Col¬ 
umbine  Cycle  Club. 

Scheduled  in  Colorado  July  9-16, 
the  eight  days  of  racing  will  establish 
national  championships  for  all 
licensed  categories  as  well  as  deter¬ 
mine  the  long  team  for  the  1987  Pan 
American  Games  in  Indianapolis  in 
August. 
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Roberts  to  head  American  Committee  of  IPI 


Eugene  L.  Roberts,  senior  vice 
president/executive  editor  of  the  Phil¬ 
adelphia  Inquirer,  was  elected  chair¬ 
man  of  the  American  Committee  of 
the  International  Press  Institute  at  a 
meeting  April  9  in  San  Francisco. 

Roberts  succeeds  Thomas  Win- 
ship,  president  of  the  Center  for  For¬ 
eign  Journalists  in  Reston,  Va. 

Eugene  C.  Patterson,  board  chair¬ 
man  and  chief  executive  officer  of  the 
St.  Petersburg  (Fla.)  Times,  was 
named  vice  chairman,  and  David  A. 
Laventhol, president  of  the  Times 
Mirror  Co.,  was  named  secretary. 
Laventhol  had  been  secretary-trea¬ 
surer,  but  the  committee  voted  to 
divide  the  treasurer’s  function 


between  the  chairman  and  the  secre¬ 
tary. 

Three  new  members  were  elected 
to  the  committee:  Richard  Wald,  a 
senior  vice  president  of  ABC  News; 
Carrick  Patterson,  executive  vice 
president/secretary/editor  of  the 
Arkansas  Gazette  in  Little  Rock;  and 
Larry  Jinks,  senior  vice  president/ 
news  and  operations,  Knight-Ridder 
Inc.,  Miami.  They  succeed  Harold 
Andersen,  Robert  Clark  and  Scott 
Low. 

It  was  reported  that  50  U.S.  mem¬ 
bers  are  scheduled  to  attend  the  IPI 
assembly  in  Buenos  Aires-Montevi- 
deo  May  10-15.  It  was  estimated  that 
total  attendance  at  that  meeting  will 
be  400  members  and  guests. 


Dana  Bullen,  executive  director  of 
the  World  Press  Freedom  Committee 
reported  that  the  International  Red 
Cross,  because  of  lack  of  use,  was 
considering  disconnecting  the  “hot 
line”  it  had  established  for  the  safety 
and  protection  of  journalists. 

He  told  the  IPI  group  that  the  big¬ 
gest  challenge  to  international  press 
freedom  this  year  lies  in  the  June  26- 
28  meeting  in  Tampere,  Finland, 
organized  by  UNESCO  and  the 
Prague-based  International  Organiza¬ 
tion  of  Journalists.  Called  to  discuss 
professional  codes  of  conduct,  Bullen 
said  it  looked  as  though  the  meeting 
were  “stacked”  because  only  five 
groups  representative  of  a  free  press 
had  been  invited. 


Fla.  Senate  committee  votes  against  ad  tax  exemption 


The  Florida  Senate’s  finance  and 
tax  committee  has  voted  against  an 
amendment  to  exempt  advertising 
from  the  state’s  sales  tax. 

The  decision  came  after  the  sud¬ 
den,  last-minute  addition  of  five  new 
members  to  the  committee,  whose 
presence  may  have  changed  the  out¬ 
come  of  the  vote. 

The  commitee  voted  10-6  against  a 
tax  exemption  for  advertising.  As 
originally  composed,  the  committee 
would  have  voted  6-5  to  exempt 
advertising  from  the  tax,  according  to 
tabulation  by  the  State  Legislative 
Alert  and  Action  Coalition  (SLAAC). 

“They  knew  that  they  couldn’t  win 
a  fair  fight,  so  they  changed  the 
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rules,”  said  John  O’Toole,  executive 
vice  president  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies  in  a 
statement  released  by  the  4As  —  one 
of  the  three  trade  groups  that  estab¬ 
lished  SLACC.  “Packing  the  commit¬ 
tee  with  ‘no’  votes  is  a  political  rail¬ 
road  Job  reminiscent  of  Tammany 
Hall  at  its  worst,”  he  added. 

As  E&P  went  to  press,  the  full  Flor- 


Censor  fund 

(Continued  from  page  20) 

WPFC  chairman  Harold  W. 
Andersen,  publisher  of  the  Omaha 
(Neb.)  World-Herald,  offered  initial 
support  from  the  WPFC  to  get  the 
Fund  Against  Censorship  going,  but 
there  will  need  to  be  fund-raising  for 
its  operation. 

“The  London  conference  saw 
urgent  need  for  concerted  effort  in 
this  field.  Creation  of  the  Fund 
Against  Censorship  seeks  to  provide 
funding  for  this,”  Andersen  said. 

“The  decisions  which  were 
reached  in  Madrid  clearly  indicate 
that  our  various  organizations,  work¬ 
ing  closely  together,  are  determined 
to  take  the  words  of  the  Declaration  of 
London  and  translate  them  into 
action.  If  we  are  to  succeed  in  this 
new  initiative  in  the  battle  against 
censorship,  we  will  need  the  con¬ 
tinued  support  and,  in  some  cases, 
additional  help  from  those  who 
believe  in  the  cause  of  worldwide 
press  freedom,”  he  said. 


ida  Senate  and  the  state  House  of 
Representatives  were  slated  to  vote 
on  the  bill  to  tax  advertising  and  other 
industries.  If  approved  in  its  present 
form,  the  tax  will  go  into  effect  July  1 . 

The  bill  would  not  only  tax  media 
purchased  and  services  rendered 
within  the  state,  but  would  tax 
national  and  regional  advertising 
entering  the  state  as  well. 

The  World  Press  Freedom  Com¬ 
mittee  joins  together  under  one  ban¬ 
ner  32  organizations  on  five  conti¬ 
nents  in  support  of  free  and  indepen¬ 
dent  print  and  broadcast  news  media. 

The  follow-up  meeting  in  Madrid, 
under  a  rotation  system,  was  chaired 
by  Juan  Luis  Cebrian,  editor  in  chief 
of  El  Pais  and  chairman  of  IPI. 


Drug  abuse  ads 
run  in  WSJ,  Times 

A  public  service  advertising  cam¬ 
paign  advising  corporate  manage¬ 
ment  how  to  deal  with  drug  abuse  in 
the  workplace  is  appearing  in  the  Wall 
Street  Journal  and  the  New  York 
Times  during  April. 

There  are  four  full-page  ads  in  the 
campaign,  which  will  initially  be  used 
exclusively  in  the  Journal  and  the 
Times. 

The  ads  are  part  of  a  massive  pro 
bono  advertising  drive  against  drug 
abuse  in  the  United  States  launched 
March  5  by  the  Media-Advertising 
Partnership  for  a  Drug-Free  America. 


36 


EDITOR  &  PUBLISHER  for  April  18,  1987 


CREATIVE  MARKETERS  .  . 


fiiPyBUSHG 


Sy^-awn^vnawnto -  ,  ^„,Canaa.n  newspaper 

VouMUindthelatestfactsand^^o^^^^^ 

^Stes  -  dataoninduswes^"^^  ^;„eU  S  cities,  counties  and 

fartland-fotecasts  tool.  convenient 

order  V®"  card  in  this  issue! 


SYNDICATES 


Comic  creators  and  others  offer  advice 

‘Peanuts’  cartoonist  Charles  M.  Schulz  is  among  the  speakers  at 
recent  ‘How  to  Become  Syndicated’  conference  in  California 


From  left  to  right  ore  Jeff  Donziger,  Bob  Thoves,  Norm  Chandler  Fox,  Brant 
Parker,  Linus  Maurer,  Charles  Schulz,  and  Steve  Kelley.  Below,  Thoves  does  a 
sketch  for  a  conference  attendee.  (These  and  other  story  photos  by  David  Astor.) 


By  David  Astor 

Eight  creators  with  well  over  KK) 
years  of  combined  syndication  expe¬ 
rience  offered  wide-ranging  advice  to 
attendees  at  a  recent  Cartoon  Art 
Museum  conference. 

One  panelist,  Charles  M.  Schulz  of 
“Peanuts”  fame,  stated  that  aspiring 
comic  creators  should  be  “obsessed” 
with  cartooning  if  they  want  to  make 
it  their  profession.  He  said  this 
means,  among  other  things,  that  cre¬ 
ators  should  be  familiar  with  great 
cartoonists  of  the  past. 

“You  should  know  the  old  mas¬ 
ters,”  Schulz  told  125  aspiring  cre¬ 
ators  at  the  “How  to  Become  Syndi¬ 
cated”  conference  at  the  University 
of  California/Berkeley  March  28.  “If 
you  don't,  you're  not  in  love  with  the 
business.” 

Schulz,  who  has  been  with  United 
Feature  Syndicate  since  1950,  added 
that  longevity  is  an  important  quality 
of  a  great  cartoonist.  He  observed 
that  many  strips  and  panels  “level 
off'  after  five  or  ten  years,  with  the 
creator  coming  up  with  “nothing 
new.”  To  avoid  this,  Schulz  said  car¬ 
toonists  have  to  keep  learning  and 
experiencing  things  in  their  lives  so 
that  there  is  always  something  to 
draw  upon  when  trying  to  come  up 
with  comic  ideas. 

One  thing  cartoonists  can  draw 
upon  is  people  they  know.  “The 


Mell  Lazarus  (with  back  to  camera) 
talks  to  a  conference  attendee. 


Wizard  of  Id”  artist  Brant  Parker  of 
North  America  Syndicate  (NAS) 
recalled  that  Johnny  Hart  of  Creators 
Syndicate  (CS)  was  having  a  “frus¬ 
trating”  time  developing  “B.C.” 
three  decades  ago  —  to  the  point 
where  he  was  throwing  his  pen  across 
the  room.  Then  Hart  started  basing 
the  strip's  cavemen  characters  on  his 
friends  and  relatives,  and  found  that 
things  clicked. 

This  doesn't  mean  that  a  comic 
should  be  totally  realistic.  “It's  real 
good  if  you  can  have  a  little  fantasy,” 
stated  Parker,  who  collaborates  with 
Hart  on  “Wizard.” 

Once  things  click  and  a  comic 
becomes  successful,  life  is  not  neces¬ 
sarily  as  easy  as  it  might  seem  for 
syndicated  cartoonists. 

“Don't  underestimate  the  amount 
of  work,”  Bob  Thaves  told  the  audi¬ 
ence.  “And  the  deadlines  are  unfor¬ 
giving.” 

The  “Frank  and  Ernest”  creator, 
who  is  with  Newspaper  Enterprise 
Association,  joked:  “It's  like  being 
married  to  a  nymphomaniac.  It's  a  lot 
of  fun,  but  when  you're  finished  you 
have  to  start  all  over  again.” 

Thaves,  like  most  other  cartoon¬ 
ists,  started  drawing  when  he  was  a 
kid.  But  unlike  many  of  his  peers, 
Thaves  worked  in  another  profession 
—  industrial  consulting  —  before 
finding  success  with  “Frank  and 
Ernest”  later  in  life.  But  he  never 
stopped  cartooning  in  his  free  time 
before  starting  the  NEA  comic. 

Indeed,  Schulz  said  that  people 
trying  to  make  it  in  cartooning  should 
always  be  working  on  their  next  sub¬ 
mission.  The  “Peanuts”  creator  said 


he  was  once  told  to  never  “be  caught 
without  something  in  the  mail.” 

Editorial  cartoonists  were  also  rep¬ 
resented  on  the  panel.  Steve  Kelley, 
for  instance,  elicited  audience 
laughter  by  showing  some  hard-hit¬ 
ting  examples  of  his  work  on  a  screen 
and  then  commenting:  “I  became  an 
editorial  cartoonist  because  I  have 
something  of  a  vicious  nature!” 

Kelley,  who  is  with  the  San  Diego 
Union  and  Copley  News  Service,  sub¬ 
sequently  offered  some  advice  about 
getting  syndicated. 

He  suggested  that  aspiring  creators 
learn  more  about  various  syndicates 
by  calling  up  cartoonists,  who  are 
often  “very  candid”  about  their  fea¬ 
ture-distributing  companies.  One 
thing  they  can  tell  you,  said  Kelley,  is 
how  aggressively  a  syndicate  sells  a 
feature  after  it's  no  longer  brand-new. 

“If  you're  in  this  for  cash,  forget 
it,”  continued  Kelley.  He  said 
“you'll  get  money”  as  a  cartoonist, 
but  noted  that  it  should  be  earned  by 
drawing  what  “you  feel  passion¬ 
ately”  and  not  just  by  developing 
“what  would  look  good  in  a  stuffed 
animal.” 

But  are  political  cartoonists  guilty 


38 


EDITOR  &  PUBLISHER  for  April  18,  1987 


From  left  to  right  ore  Rosalie  Muller  Wright,  conference  program  chairman  Lew 
Little,  Gregory  Fovre,  and  Mary  Lou  Vogt. 


of  drawing  a  merchandisable  charac¬ 
ter?  Christian  Science  Monitor  edito¬ 
rial  cartoonist  Jeff  Danziger  joked 
that  President  Reagan  —  the  subject 
of  many  a  political  cartoon  —  would 
“look  exceptional”  as  a  plush  toy. 

Kelley  also  advised  aspiring  cre¬ 
ators  to  realize,  at  some  point,  if  their 
feature  is  not  the  kind  that  will  ever  be 
picked  up  by  a  syndicate.  “Try,  but 
be  realistic,”  he  said.  “If  you  keep 
getting  rejected  year  after  year,  get 
another  job.” 

As  far  as  career  opportunities  go  for 
editorial  cartoonists,  Danziger  said 
only  about  200  U.S.  dailies  hire  them 
full  time. 

There  was  one  non-cartoonist  on 
the  panel,  Copley  travel  and  food 
writer  Norm  Chandler  Fox.  He 
advised  the  audience  to  “write  about 
what  you  know  best”  and  be  a 
“samurai  editor”  who  is  able  to 
“slash,  slash,  slash”  excess  sen¬ 
tences  and  words.  Fox  also  noted  that 
writers  need  to  get  their  work  printed 
in  a  newspaper  or  other  publication  to 
improve  the  chances  of  eventually 
getting  syndicated. 

Fox  added  that  once  writers 
become  syndicated,  their  chances  of 
getting  book  contracts  increase. 

Others  speaking  on  the  creators 
panel  included  “Momma”  and  “Miss 
Peach”  cartoonist  Mell  Lazarus 
(quoted  in  the  first  E&P  conference 
story  April  4)  of  NAS  and  “Challeng¬ 
er”  puzzle  creator  Linus  Maurer  of 
Sun  Features. 

Another  conference  panel  con¬ 
sisted  of  newspaper  editors  who  dis¬ 
cussed  the  kinds  of  syndicated  fea¬ 
tures  they  like  —  or  would  like  —  to 
see. 

“What  I’m  looking  for  mainly  is 
originality,”  said  San  Francisco 
Chronicle  feature/Sunday  editor 
Rosalie  Muller  Wright.  “I'm  not 
interested  in  a  ‘Garfield’  clone.” 

Wright  said  two  comics  she  sees  as 
original  are  “Calvin  and  Hobbes”  by 
Bill  Watterson  of  Universal  Press  Syn¬ 
dicate  and  George  Booth’s  “Local 
Item,”  which  was  discontinued  by 
Universal  March  31. 
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“1  don’t  like  cartoons  that  have 
anything  to  do  with  market 
research,”  added  Wright,  who  is 
president  of  the  American  Associa¬ 
tion  of  Sunday  and  Feature  Editors. 

Los  Angeles  Daily  News  editor  Tim 
Kelly  raved  about  Watterson’s 
comic,  too,  and  said  he  also  liked  the 
“Soldiering”  column  by  Fred  Reed  of 
Universal. 

Kelly  also  noted  that  he’s  very 
interested  in  features  “that  save  me 
and  my  staff  time  and  money”  — 
including  offerings  like  daily  televi¬ 
sion  listings,  the  Knight-Ridder 
Graphics  Network  syndicated  by 
Tribune  Media  Services  (TMS),  and 
the  “Primary  Color”  package  from 
Universal. 

The  Daily  News  editor  said  his 
paper  also  buys  several  supplemental 
wire  services,  which  offer  columns 
and  other  material  at  one  package 
price. 

What  Kelly  is  not  interested  in  are 
more  syndicated  advice  features 
(“we’re  getting  adviced  to  death”), 
“unhumorous  humor  columns,”  and 
“comics  that  are  great  at  first  but  then 
run  out  of  gags.” 

Sacramento  Bee  executive  editor 
Gregory  Favre  added:  “Don’t  bring 
me  another  yuppie  strip.  I’m  tired  of 
them.”  But  on  the  subject  of  advice 
columns,  Favre  did  note  that  people 
like  Ann  Landers  of  CS  and  “Dear 
Abby”  writer  Abigail  Van  Buren  of 
Universal  still  have  very  high  reader- 
ships. 

Favre  added,  however,  that  a  fea¬ 
ture  can  have  a  not-so-high  reader- 
ship  and  still  be  very  much  valued  by 
a  specific  segment  of  a  newspaper’s 
audience.  He  placed  in  this  category 
chess  and  bridge  columns  as  well  as 
Nicole  Hollander’s  self-syndicated 
“Sylvia”  strip  —  “which  I  love,” 
Favre  said. 

Kelly  also  expressed  dissatisfac¬ 
tion  with  what  he  feels  is  the  homoge¬ 
neity  of  op-ed  material.  “I’d  like  to 
see  more  minority  —  especially  His¬ 
panic  —  and  female  op-ed  colum¬ 
nists,”  he  declared.  “America’s  op¬ 
ed  pages  kind  of  look  like  the  Friars 


Club _ ” 

The  panelist  said  he’d  also  wel¬ 
come  a  cartoon  about  “what  it’s 
really  like  to  be  single”  (comparable, 
stated  Kelly,  to  the  “Tales  from  the 
Front”  column  by  Cheryl  Lavin  and 
Laura  Kavesh  of  TMS)  and  a  comic 
with  a  California  milieu. 

“Trends  often  start  in  California,” 
commented  Kelly.  “Fortunately 
most  stop  there!” 

Panelists  also  offered  attendees 
advice  and  information  about  syndi¬ 
cation. 

Mary  Lou  Vogt  of  Greater  Buffalo 
Press  said  neatness  is  very  important 
when  sending  feature  submissions  to 
syndicates.  And  Vogt  stated  that  once 
a  creator  is  syndicated,  he  or  she  has 
to  be  very  disciplined  to  stay  ahead  of 
schedule. 

Favre  (also  quoted  in  the  second 
E&P  conference  story  April  11) 
added:  “If  you  want  to  be  good  in  this 
business,  you  have  to  commit  your¬ 
self  to  years  and  years  of  hard  work.” 
He  noted,  by  way  of  example,  that 
Landers  reads  her  mail  on  planes  and 
in  hotels  —  and  to  and  from  both 
places.  And  Favre  said  Mike  Royko 
of  the  Chicago  Tribune  and  TMS 
writes  five  columns  a  week  and 
(Continued  on  page  40) 
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The  silver  screen  is  pure  gold  when  it 
comes  to  readership.  Our  14-karat 
movie  package  includes  David 
Elliott's  film  reviews,  video  reviews, 
celebrity  interviews,  plus  Hollywood 
gossip  and  goings-on. 

Call  toll-free  8{K)-44 5-4555  for  a 
sample  movie  mini  package.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
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(Continued  from  paf>e  39} 
“works  and  works  to  get  them  right.” 

A  couple  of  the  panelists  talked 
about  how  market  conditions  are 
making  it  more  difficult  to  get  syndi¬ 
cated  today. 

Favre  noted  that  there  are  signifi¬ 
cantly  fewer  competitive  newspapers 
now  than  in  years  past,  which  has  led 
to  the  purchase  of  less  syndicated 
features.  And  he  said  there's  also 
more  supplemental  wire  features 
vying  for  space. 

“It’s  a  jungle  out  there  .  .  .  ,”  said 
Kelly.  “The  competition  for  space  is 
incredible.” 

Newspaper  editors,  said  the  panel¬ 
ists,  can  aid  creators  to  some  degree. 
Kelly  noted  that  when  people  send 
him  good  feature  ideas,  tie  might  “go 
to  bat”  for  them  and  contact  a  syndi¬ 
cate.  Kelly  said  he  also  reacts  the 
alternative  press  to  look  for  cartoon¬ 
ists  who  might  deserve  wider  distribu- 
tion.  And  when  Favre  likes  an 
already-syndicated  feature,  he  might 
recommend  it  to  another  newspaper 
editor. 

One  possible  non-syndication 
avenue  for  cartoonists,  said  Wright,  is 
doing  a  comic  for  just  one  paper.  She 
noted  that  the  Chronicle  runs  Phil 
Frank’s  “Farley,”  which  comments 
on  San  Francisco-area  issues.  Wright 
predicted  that  more  newspapers  will 
be  developing  “home-grown  fea¬ 
tures,”  partly  because  of  the  way  ter¬ 
ritorial  exclusivity  prevents  some 
papers  from  buying  certain  comics 
and  columns. 

Kelly  commented  that  a  lot  of 
today’s  popular  syndicated  features 
are  by  longtime  creators  like  Landers, 
Van  Buren,  Schulz,  and  “Beetle 
Bailey”/“Hi  and  Lois”  cartoonist 
Mort  Walker  of  King  Features  Syndi¬ 
cate. 

“The  main  thing  Fm  looking  for  is 
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the  next  generation,”  said  Kelly,  who 
added  later:  “I  want  features  that  help 
me  sell  newspapers  .  .  .  that  have 
staying  power  .  .  .  that  pass  the 
refrigerator  test  [people  like  them 
enough  to  clip  out  and  tape 
up]  ....  1  haven’t  seen  a  lot  of  those 
in  the  last  three  to  five  years.” 

Director  of  the  March  28  confer¬ 
ence  was  Barry  Gantt  of  the  Cartoon 


Art  Museum,  which  is  based  at  1  Sut¬ 
ter  St.,  Suite  205,  San  Francisco, 
Calif.  94104. 

CAM  currently  has  almost  200 
members  from  34  states  and  three 
countries,  according  to  board  of 
directors  chairman  Malcolm  Whyte, 
who  said  the  museum’s  goal  is  to  dou¬ 
ble  its  membership  to  400  by  the  end 
of  1987. 


Feature  provides  unusual  photos 


An  unusual  photograph  along  with 
an  explanatory  caption  is  being 
offered  each  week  by  AP  Newsfea- 
tures. 

The  “Picture  This!”  feature,  devel¬ 
oped  by  photography  writer  and  long¬ 
time  Modern  Photography  magazine 
editor  Julia  Scully,  provides  recently 
taken  photos  as  well  as  shots  dating 
back  to  the  19th  century. 

“Picture  This!”  has  about  50  char¬ 
ter  newspaper  subscribers,  including 
the  Milwaukee  Journal,  Oklahoma 
City  Daily  Oklahoman,  San  Antonio 
Light,  and  Staten  Island  (N.Y.) 
Advance. 
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He's  a  stringer. 


Five  USSR  humorists  visit  the  States 


Five  Soviet  humorists  took  a  two- 
week  tour  of  the  U.S.  earlier  this 
month  in  a  private  exchange  spon¬ 
sored  by  the  Workshop  Library  on 
World  Humor  (WLWH). 

American  participants,  according 
to  a  USA  Today  article,  included  edi¬ 
torial  cartoonists  Pat  Oliphant  of  Uni¬ 
versal  Press  Syndicate  and  Herblock 
of  the  Washington  Post  and  North 
America  Syndicate  as  well  as  humor 
writer  Mark  Russell  of  the  Los 
Angeles  Times  Syndicate. 

V'LWH,  a  nonprofit  organization 
based  in  D.C.,  hopes  to  send  U.S. 
humorists  to  the  Soviet  Union  next 


‘Far  Side’  on  exhibit 

“The  Far  Side”  creator  Gary  Lar¬ 
son  is  having  his  work  displayed  in  an 
unusual  place  —  the  Smithsonian 
Institution’s  Museum  of  Natural  His¬ 
tory  in  Washington,  D.C. 

The  nine-week  exhibit  features  500 
cartoons  by  Larson,  who  frequently 
uses  animals  and  scientific  topics  in 
his  Universal  Press  Syndicate-distrib¬ 
uted  comic  panel. 

D.C.  is  the  fourth  stop  for  “The  Far 
Side”  show,  which  will  also  travel  to 
Orlando,  Chicago,  Albany,  N.Y., 


Seattle,  Dallas,  and  Ottawa,  Canada. 
It  was  previously  in  San  Francisco, 
Denver,  and  Los  Angeles. 

In  other  Larson  news.  Universal’s 
Andrews,  McMeel  &  Parker  book 
company  has  published  the  latest 
“Far  Side”  collection  —  The  Hound 
of  The  Far  Side. 

‘Eb  and  Flo’  will  end 

Paul  Sellers  of  United  Feature  Syn¬ 
dicate  is  ending  his  “Eb  and  Flo” 
comic  April  25  after  20  years. 

The  England-based  cartoonist  will 
concentrate  on  the  “Mr.  Men  and 
Little  Miss”  comic,  which  he  does 
with  Roger  Hargreaves  for  Newspa¬ 
per  Enterprise  Association.  And  Sell¬ 
ers  is  also  working  on  a  board  game  he 
invented  called  “Whatzit?,”  which  is 
distributed  by  Milton  Bradley. 

Book  by  Donaldson 

Five  1,500-word  excerpts  from 
ABC  chief  White  House  correspon¬ 
dent  Sam  Donaldson’s  Hold  On,  Mr. 
President!  (Random  House)  are  being 
offered  by  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation.  Photos  are 
available. 
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Photo  winner  to 
address  conference 

Newspaper  Photographer  of  the 
Year  Bradley  Clift  of  the  Hartford 
Courant  and  Newspaper  Magazine 
Picture  Editor  of  the  Year  Peter 
Howe  of  the  New  York  Times  will 
participate  in  the  third  annual  Pitts¬ 
burgh  Conference  May  8-11. 

They  are  among  top  winners  in  the 
Pictures  of  the  Year  competition  of 
the  National  Press  Photographers 
Association. 

The  weekend  conference  for  edi¬ 
tors,  photographers,  artists  and 
designers  will  stress  improving  visual 
presentation  in  newspapers  and  is 
sponsored  by  the  Pittsburgh  Press 
and  directed  by  J.  Bruce  Baumann, 
assistant  managing  editor/graphics. 

Also  headlining  the  program  will  be 
Robert  Gilka,  now  adjunct  professor 
of  photojournalism  at  Syracuse  Uni¬ 
versity  and  formerly  director  of 
photography  at  National  Geographic 
magazine;  Jackie  Greene,  director  of 
photography  for  USA  Today,  Alex 
Burrows,  picture  editor  of  the  Virgin¬ 
ian  Pilotl Ledger-Star,  Norfolk;  and 
M  ichael  Bryant,  Philadelphia 
Inquirer  staff  photograher.  Hands-on 
computer  and  lighting  workshops  are 
scheduled. 


Correction 

The  advertising  data  for  the  month 
of  February  which  appeared  in  the 
April  4  edition  of  E&P  contained 
some  incorrect  numbers  for  the  Phoe¬ 
nix  daily  newspapers. 

The  correct  numbers  appear  below: 

1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PHOENIX,  ARIZ. 


Arizono  Republic-fn 

ROP  locol . 

93,899 

2,928 

106,007 

4,049 

Preprint  Locol . 

37,825 

10,386 

37,279 

5,484 

ROP  Notionol . 

7,240 

6,997 

Preprint  Notionol . 

88 

Clossified... 

97.310 

993 

106,090 

1,645 

Total . 

236.274 

14,307 

256,461 

11,178 

Gozette-e 

ROP  Local 

85,375 

2,919 

97,018 

4,079 

Preprint  Locol . 

37,825 

10,386 

37,279 

5,484 

ROP  Notional . 

6,979 

6,590 

Preprint  Notionol . 

88 

Clossified... 

96,643 

1,021 

105,846 

1,670 

Totol . 

226,822 

14,326 

246,821 

11,233 

Arizona  Republic-S 

ROP  local . 

64,601 

60,911 

Preprint  Locol . 

26,643 

30,711 

ROP  Notionol . 

2,786 

3,683 

Preprint  Notionol . 

9,058 

10.140 

Classified.. 

60,908 

62,051 

Total . 

163,996 

167,496 

GRAND  TOTAL . 

627,092 

28,633 

670,783 

22,411 

YEAR  TO  DATE . 

.  1,198,173 

55,287 

1,278,210 

47,918 

Advice 

(Continued  from  page  16) 

who  are  from  outer  space  or  different 
than  us.” 

Osborn  praised  AIDS  reporting  so 
far  with  one  exception:  certain  head¬ 
lines,  which  she  claimed  distorted  the 
otherwise  factual  story.  An  example, 
she  said,  was  a  head  that  read,  "AIDS 
Cure  Expected,”  although  there  was 
nothing  in  the  story  to  support  that 
statement. 

Beyond  the  complicated  virology 
and  jargon  associated  with  AIDS, 
Osborn  stated,  there  is  a  simple  fact 
the  press  can  pass  on  to  the  public: 
science  knows  how  the  disease  is 
transmitted  and  that  it  can  be 
avoided  —  the  first  time  in  the  his¬ 
tory  of  plagues  that  science  has  had 
that  information. 

“That’s  the  message  that  must  get 
out  to  allay  public  fear,”  she 
declared. 

Another  AIDS  expert.  Dr.  Mervyn 
Silverman,  president  of  the  American 
Foundation  for  AIDS  Research, 
lauded  print  media  particularly  for 
“doing  a  good  job”  but,  nevertheless, 
felt  “some  constructive  criticism” 
was  in  order. 

He  found  fault  with  the  media’s 
insistence  on  the  public’s  right  to 
know  where  the  privacy  of  AIDS 
patients  is  concerned. 

Silverman,  formerly  San  Francis¬ 
co’s  public  health  department  direc¬ 
tor,  recalled  an  incident  in  which  the 
department  housed  a  group  of  AIDS 
patients  in  a  motel  after  they  were 
evicted  from  their  regular  lodgings. 

A  newspaper,  he  said,  insisted  on 
knowing  the  motel’s  location  and 
published  the  fact,  resulting  in  the 
patients  being  evicted  again. 

“This  was  a  lose,  lose  situation  that 
served  no  public  purpose,”  Silver- 
man  said. 

The  physician  also  blasted  some 
AIDS  stories  headlines. 

He  cited  one  that  read,  “AIDS 
Jumps  Into  Heterosexual  Popula¬ 
tion,”  which  he  declared  misleading 
and  a  rehash  of  old  information. 

“Because  most  people  tend  to  scan 
headlines,  we  have  to  be  very  careful 
of  what  is  there,”  he  stated.  “Many 
people  are  hanging  on  threads  of  hope 
and  many  on  threads  of  fear.  That’s 
why  balanced  reporting  is  so  impor¬ 
tant.” 

California  Assemblyman  Art 
Agnos,  who  introduced  the  state’s 
first  AIDS  bill  in  1981,  predicted  that 
AIDS  will  switch  from  being  a  science 
and  medical  story  to  a  politcal  story. 

For  the  past  six  years,  he  said, 
“[President]  Reagan  had  the  luxury  of 


never  hearing  a  question  about  AIDS 
at  one  of  his  rare  news  conferences 
because  medical  writers  don’t  cover 
him.” 

The  politics  of  AIDS,  Agnos  went 
on,  will  be  divided  along  party  lines 
with  the  Republicans  talking  about 
mandatory  AIDS  testing  and  Demo¬ 
crats,  the  cost  of  care. 

California  alone,  he  pointed  out, 
has  61  AIDS  bills  by  35  different 
members  currently  in  the  legislature. 

One  scheduled  panelist,  William 
Cox,  former  managing  editor  of  the 
Honolulu  Star-Bulletin  and  an  AIDS 
patient,  canceled  out  because  of  hos¬ 
pitalization. 

In  his  message  read  by  panel  mod¬ 
erator,  Larry  Kramer,  San  Francisco 
Examiner  executive  editor,  Cox  said 
that  coverage  of  AIDS  “poses  at  least 
as  much  of  a  test  and  challenge  for 
journalists”  as  it  does  for  doctors  and 
other  medical  personnel. 

“What  we  must  do,”  he  said,  "is 
rethink  the  whole  problem  of  privacy 
versus  the  public’s  right  to  know,  the 
right  of  AIDS  victims  to  fight,  suffer 
and  even  die  in  privacy,  and  the  right 
of  the  public  to  know  about  the  worst 
health  threat  in  a  long  time.” 

Cox  also  scored  editors  for  “allow¬ 
ing  wire  services  to  do  far  too  much  of 
our  ethical  thinking.  If  the  wire  ser¬ 
vice  provides  it,  we  all  too  often  think 
it’s  OK  to  run  it.  Maybe,  maybe  not.” 

He  suggested  that  editors  establish 
their  own  ethical  guidelines  to  deter¬ 
mine  whether  privacy  in  the  cases  of 
AIDS-stricken  celebrities  like  Liber- 
ace  should  be  observed  or  not. 


UPl 

(Continued  from  page  14) 

UPI’s  move  to  a  centralized  computer 
storage  system  and  the  company’s 
move  to  a  communications  system 
based  on  satellite  technology. 

The  twojoin  Ben  Cason,  UPl  editor 
and  senior  vice  president/news,  and 
Charles  Hollingsworth,  senior  vice 
president/marketing  and  sales,  and 
Vazquez  to  constitute  a  new  five-man 
executive  committee  which  will  act 
for  the  company  in  an  overall  plan¬ 
ning  and  management  role. 

Republic  celebrates 
Arizona  anniversary 

The  75th  anniversary  of  Arizona’s 
statehood  was  observed  in  a  special 
edition  of  the  Arizona  Republic. 

The  complete  paper  numbered  352 
pages  and  weighed  nearly  five 
pounds. 
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Weekly  editor 

(Continued  from  page  18) 


then  23,  happened  to  see  it  and  asked 
his  dad  if  he  could  apply.  Bob  replied 
that  he  would  give  Dan  a  tryout  and  he 
has  been  part  of  the  team  ever  since. 

The  son  is  listed  as  publisher  and  ad 
manager  in  the  masthead  but  Bob 
notes  that  Dan  “really  functions  as  a 
news  editor,  planning  and  assigning 
stories.” 

Like  his  mother,  Dan  developed  a 
distinctive  title  for  his  personal 
column  —  “S.O.B.’s  Story.”  A  line 
of  10  pt.  type  running  under  the  larger 
standing  head  explains  “(Son  of 
Boss).” 

These  features  help  to  add  spice  to 
the  heavier  stuff  but  hard  news,  well- 
reported  and  -edited,  accounts  for  the 
real  meat  found  in  the  Gazette  Rec¬ 
ord,  Bob  says. 

“An  editor  has  to  be  a  teacher, 
working  with  his  writers,”  Hammes 
explains. 

“The  tendency  now  is  fewer  stories 
of  great  length.  1  think  this  is  our 
trade’s  biggest  problem.  I’d  rather  see 
10  four-inch  stories  than  one  40  inches 
long. 

“If  you  quadruple  the  number  of 
stories  you’re  more  likely  to  appeal  to 
more  of  your  readers,  to  present  them 
with  something  they  need  and  want  to 
know.” 

Hammes  says  that  the  editor  must 
guide  his  writers  by  editing  on  hard 
copy. 

“Terminals  are  great  —  for  writing 
and  setting  type  —  but  they’re  lousy 
teaching  tools.  You’ve  got  to  have  a 
relationship  where  the  editor  marks 
the  copy,  then  returns  it  to  the  writer. 

“That’s  the  only  way  writers  are 
going  to  learn  what  the  editor  wants 
and  how  it  should  be  done  properly. 
With  the  tube  you  don’t  get  this 
chance.” 

How  does  this  seemingly  old-fash¬ 
ioned  system  dovetail  with  screens 
and  new  technology? 

Hammes  figures  he  has  the  answer. 

Seven  Kaypro  word  processors 
have  been  installed  at  the  Gazette 
Record.  Besides  serving  the  news 
department,  they  also  handle  busi¬ 
ness  and  circulation  needs. 

Reporters  write  their  stories,  which 
include  proposed  headlines,  then 
make  printouts.  These  are  dropped 
onto  Bob’s  desk.  That  includes  the 
output  of  three  full-timers  and  three 
correspondents. 

“1  get  out  my  red  pencil  and  make 
corrections.  When  I’m  done,  I  turn 
the  story  back  to  the  writer,  who 
makes  changes  on  the  screen.” 

The  reporter  then  zaps  the  story 


Edwards  Invest.,  U.  S.  ’ ■  ■' 

exchange  checks,  deeds  i _ : 


New  booze  law  has  Uttie  effect 


The  Gazette  Record 

into  a  Rimwriter  laser  typesetter. 

Hammes  grimaces  when  he  men¬ 
tions  the  laser  system.  “Right  now 
we’re  having  problems  with  hyphena¬ 
tions.  Did  you  ever  see  union  broken 
u-nion?” 

But  this  writing  editing  system 
works  for  St.  Maries,  says  the  editor. 
“1  like  it,  so  do  staff  members.” 

*  *  * 

The  Hammes’  weekly  now  stands 
as  one  of  the  few  independently 
owned  in  Idaho.  Bob’s  skepticism 
about  chain  ownership  runs  deep. 


problems  this  creates. 

“If  they  (the  chains]  have  a  good 
man,  they  start  him  low  on  the  ladder. 
When  he  shows  promise,  they  move 
him  from  town  A  to  town  B.  He  keeps 
improving.  He  goes  to  town  C,  then 
town  D. 

“He  is  not  really  a  citizen  of  any  of 
these  places.  He  has  been  a  transient. 
This  reflects  in  the  newspaper’s  atti¬ 
tude  toward  the  community,  and  the 
community  toward  the  paper.  It’s  a 
detriment  to  both. 

“The  guys  are  competent  and  it’s 
not  a  question  of  chain  operations 
being  against  a  town,  but  there’s  a 
tendency  to  bottom-line  every  opera¬ 
tion. 

“Managers  can  turn  out  profitable 
papers.  They’re  not  necessarily  good 
papers  because  they  view  everything 
from  a  profit  motive  rather  than  a 
content  motive. 

“1  believe  newspapers  have  an 
obligation  to  do  something  besides 
turn  a  profit.  We’re  the  only  profes¬ 
sion  protected  by  the  Constitution.  1 
think  that  gives  us  an  obligation  to 
present  the  news  fully,  fairly,  and  cor¬ 
rectly,  with  proper  comment  and 
criticism. 

“If  you  are  operating  a  [chain] 
paper  and,  according  to  your  career 
schedule,  you  figure  you’ll  move  in 
two  years,  you  are  not  really  as  inter¬ 
ested  in  that  school  board  fight  about 
curriculum  as  if  you  planned  to  stay 


“I  believe  newspapers  have  an  obligation  to  do 
something  besides  turn  a  profit.  We’re  the  only 
profession  protected  by  the  Constitution.” 


Bob  explains  why  he  feels  the  way 
he  does:  “When  I  first  came  into  this 
business,  90%  of  the  [weekly]  news¬ 
papers  were  operated  by  town  print¬ 
ers.  It  was  just  a  job  to  keep  the  print¬ 
ing  shop  busy. 

“So  the  editor  and  publisher  was 
generally  a  printer.  He  also  was  the 
Linotype  operator  and  pressman  and 
all  the  rest  of  it. 

“It  was  only  in  the  late  1930s  and 
‘40s  that  professional  people  began  to 
come  into  community  newspapering. 

“Then  all  of  a  sudden  we  hit  the 
offset  revolution  and  then  the  invest¬ 
ment  revolution. 

“When  I  came  to  Idaho  in  1948, 
with  the  exception  of  two  semiweek¬ 
lies,  not  a  single  paper  was  chain- 
owned. 

“Now  it’s  just  the  opposite  —  one 
of  13  dailies  is  independently  owned 
and  14  out  of  48  weeklies.” 

Editor  Hammes  spells  out  the 


there  and  your  kids  were  going  to  use 
that  system. 

“The  transient  approaches  his  job 
from  a  different  viewpoint,  1  think. 
Maybe  I’m  wrong.” 

Then  we  have  the  newest  Hammes 
enterprise,  dubbed  Milton-Pool,  Inc., 
a  combination  of  his  middle  name  and 
his  mother’s  maiden  name. 

Under  this  title.  Bob  will  market  a 
computer  program  he  has  created  for 
small  papers  with  emphasis  on  busi¬ 
ness  application. 

The  concept  grew  from  busted 
promises  of  an  overzealous  computer 
salesman. 

Back  in  1980,  Bob  searched  for 
such  an  all-purpose  program.  He  pur¬ 
chased  an  Altos  computer,  assured  by 
the  peddler  that  it  could  do  every¬ 
thing. 

Hammes  discovered  what  he  really 
had  was  “simply  an  address  system.” 

He  began  reading  everything  he 


42 


EDITOR  &  PUBLISHER  for  April  18,  1987 


could  on  computers  and  soon  began 
to  write  his  own  programs.  First, 
accounts  receivable,  then  payroll, 
ledger  accounting,  profit-and-loss 
and  balance  sheets,  even  down  to  bits 
of  dialogue  to  flash  on  the  screen  after 
a  complicated  command  has  been 
given.  Like,  “Please  be  patient  I  have 
a  lot  of  scurrying  to  do.” 

“1  found  the  smaller  the  staff,  the 
more  you  need  a  computer.  It  can 
save  so  much  time.  An  entire  postal 
report  can  be  done  in  minutes,  a  two- 
hour  job  if  you  do  it  by  hand. 

“For  payroll,  you  just  enter  an 
employee’s  name  and  his  hours 
worked  and  all  computations  are 
handled,  including  printing  the  check, 
and  a  check  to  the  bank  for  Social 
Security.” 

All  of  the  Milton-Pool  programs  are 
now  being  run  on  two  Gazette  record 
Kaypros  in  the  weekly’s  business 
office.  Two  other  papers  currently  act 
as  test  sites  for  the  Hammes 
system  —  the  Whitman  Record  in 
Palouse,  Wash.,  and  the  Shelley 
(Idaho)  Pioneer.  “We’re  working  out 
the  bugs,”  Bob  observes. 

All  of  which  leaves  the  visitor  won¬ 
dering  if  thoughts  of  retirement  ever 
enter  this  67-year-old  dynamo’s 
mind. 

“I’ll  work  until  it  doesn’t  interest 
me  anymore,”  the  old  country  editor- 
programmer  tells  you. 

That  should  be  another  15  or  20 
years. 


Letters 

(Continued  from  pa  fie  7) 


David  L.  Bennett  succeeded  me  at 
the  Illinois  Press  Association  and 
apparently  is  the  source  of  the  quotes 
in  your  story.  However,  the  situation 
reported  in  the  story  began  during  the 
last  year  1  was  with  the  IPA.  Up  to 
then  the  state  Department  of  Employ- 
ment  Security  rarely  challenged 
newspapers  about  the  status  of  car¬ 
riers. 

In  1984,  for  some  reason,  the 
department  began  to  audit  newspa¬ 
pers,  specifically  targeting  carriers 
and  circulation  employees.  At  the 
time  also  the  department  did  not 
admit  to  any  change  in  policy  or 
procedure,  although  such  was  obvi¬ 
ous. 

I  wish  my  former  colleagues  at  the 
IPA  and  the  newspapers  of  Illinois  the 
best  in  fighting  yet  another  threat  to 
their  ability  to  remain  strong  and  inde¬ 
pendent. 

David  R.  West 


Entrapment? 

(Continued  from  page  9) 

Anderson  further  told  E&P: 

“Absent  any  further  information, 
this  use  of  power  entrusted  to  public 
officials  is  deeply  disturbing.  It  would 
have  to  be  a  phenomenal  coincidence 
if  this  extraordinary  situation  is  not 
related  to  the  series  of  articles  about 
jail  conditions.  But  the  bottom  line  is 
what  crime  was  Chuck  Cook  being 
investigated  for?” 

Anderson  pointed  out  that,  under 
California  law,  the  secret  taping  of  the 
phone  conversation  between  Wilder 
and  Cook  was  illegal  unless  it  was  in 
connection  with  the  “active  investi¬ 
gation  of  a  crime.” 

“Cook  has  never  been  charged, 
indicted  or  linked  with  a  crime,” 
Anderson  said.  “What  question  does 
that  raise  about  the  conduct  of  offi¬ 
cials  dealing  with  the  public  trust?  It’s 
a  frightening  process.  We  didn’t  cre¬ 
ate  the  jail  conditions  or  the  con¬ 
troversy  surrounding  them.  Our 


Minority  hiring 

(Continued  from  page  13) 

instead  of  exiles  in  the  newsroom.” 
One  way  to  accomplish  this,  he  sug¬ 
gested,  is  to  redefine  news  to  fill  “cul¬ 
tural  gaps”  by  reporting  more  about 
minority  communities. 

Newspapers,  he  contended,  “have 
cultural  gaps  that  haven’t  been  closed 
in  20  years.”  As  an  example,  he  said, 
many  newspapers  report  the  Asian- 
American  communities  in  the 
extremes  of  gang  warfare  or  “the 
model  Vietnamese  who  once  didn’t 
speak  English  but  becomes  a  scholar¬ 
ship  winner.” 

“There’s  nothing  in  between,”  he 
lamented.  “Such  stories  just  rein¬ 
force  stereotypes.” 

Sacramento  Bee  reporter  Edgar 
Sanchez  said  minority  staffers  must 
work  harder  to  “prove  we  belong  in 
the  newsroom,  but  not  everybody  is 
opposed  to  us.” 

He  said  that  during  his  experience 
on  two  newspapers  he  has  met  “some 
magnificent  people”  who  have  helped 
him  adjust  to  his  job. 

However,  he  stated,  “Some  editors 
don’t  know  what  to  with  minority 
reporters.  They  need  to  be  sensitized 
to  cultures  different  than  their  own.” 

If  minority  newspeople  are  never 
given  “big  project”  assignments  or 
cannot  get  promotions,  they  will 
move  on,  he  warned. 

The  warning  was  echoed  by  New- 
bern  Jones,  assistant  news  editor  of 


responsibility  is  to  inform  the  commu¬ 
nity  of  conditions  that  exist  there.” 

The  editor  noted  that  a  Special 
Master  of  the  U.S.  District  Court  had 
found  “very  legitimate  issues”  with 
reference  to  overcrowding  and  the 
caliber  of  medical  treatment  at  the 
jail. 

Lt.  Bob  Rivas,  a  sheriff  s  depart¬ 
ment  press  spokesman,  declined  to 
comment  on  Cook’s  complaint  of 
attempted  entrapment  or  anything 
else  in  connection  with  matters 
involving  the  reporter. 

Previously,  another  department 
spokesman  had  refused  to  discuss  the 
Cook  matter  with  a  Register  reporter, 
Adam  Dawson,  referring  him  to  attor¬ 
neys  representing  Gates  and  the 
county. 

According  to  Dawson’s  story,  Eric 
Doberteen,  one  of  the  county  attor¬ 
neys,  told  Dawson  it  was  not  appro¬ 
priate  for  him  to  comment,  noting, 
“That  material  might  be  in  evidence 
at  trial.” 

At  the  time,  there  was  no  litigation 
pending  between  Cook  and  the  sher¬ 
iff  s  department. 


the  San  Diego  Union,  who  advised 
supervisors  to  elevate  minority  mem¬ 
bers  to  management  jobs.  If  neces¬ 
sary,  he  continued,  “send  them  to 
management  school.” 

He  has  remained  at  his  paper,  he 
disclosed,  because  of  the  interest  top 
editors  took  in  his  career. 

Hadnot  said  editors  who  lose 
minority  reporters  will  learn  how  to 
prevent  future  departures  by  con¬ 
ducting  interviews  with  minority  staff 
members  who  leave  for  jobs  in  public 
relations  or  other  fields. 

San  Francisco  Chronicle  reporter 
Lisa  Chung  said  editors  “should  take 
extra  steps  to  become  aware  of 
minority  interests.” 

Quebecor  to  issue 
convertible  shares 

Pierre  Peladeau,  president  and 
chief  executive  officer,  has 
announced  that  Quebecor  Inc.  of 
Montreal  will  proceed  with  an  issue  of 
debentures  convertible  into  Class  B 
Subordinate  Voting  Shares  of  Quebe¬ 
cor. 

The  convertible  debentures, 
denomintated  in  U.S.  dollars,  with  an 
issue  size  of  approximately  S6()  mil¬ 
lion  (equivalent  to  about  $78  million 
Canadian)  will  be  sold  in  the  interna¬ 
tional  markets. 

The  net  proceeds  of  the  issue  will 
be  used  to  finance  part  of  the  pur¬ 
chase  of  common  share  of  Donohue 
Inc. 
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Shop  Talk 

(Continued  from  page  56) 


something  to  one  party  without  giving 
something  else  to  another. 

Now,  some  publishers  tell  us  that 
such  accommodations  will  quickly 
lead  them  to  the  poorhouse. 

Well,  the  problem  is  not  with  the 
notion  of  attracting  more  national 
business  with  incentives.  The  prob¬ 
lem  is  with  the  lack  of  consistency  in 
the  offering.  As  with  all  other  media, 
newspaper  rates  should  be  based  on  a 
legitimate  supply  and  demand  basis. 


If  newspapers  truly  want  the  busi¬ 
ness,  pricing  must  be  made  to  attract 
it.  So  long  as  a  prospect  perceives  that 
the  newspaper  industry  is  not  looking 
to  attract  his  business  and  to  give  him 
good  value,  there  won’t  be  any  new 
business. 

As  long  as  some  major  players  hold 
out,  there  is  no  way  the  industry  is 
going  to  gain  the  general  interest  of 
the  national  advertising  community  to 
consider  newspapers  any  more  seri¬ 
ously  than  they  have  in  the  past. 

So  what  to  do?  Certainly,  some 
papers  have  taken  their  own  steps  to 
secure  their  position.  The  New  York 
Times  does  this  with  a  wide  range  of 
category  rates,  adjusted  to  what  it 
believes  its  advertisers  perceive  as 
being  fair  and  equitable.  Some  other 
papers  have  other  techniques,  such  as 
repeat  rates,  but  they  can’t  stand 
alone. 

Clearly,  the  best  way  to  work  out 
a  problem  such  as  this  is  for  you  to 
work  it  out  together  —  as  a  group. 

Some  say  any  such  collaboration  is 
collusive  and,  therefore,  illegal.  I 
believe  that  those  who  are  quick  to 
put  forth  this  argument  are  confusing 
the  distinction  between  cooperation 
and  collusion.  Perhaps  they  are  really 
using  the  letter  of  the  law  as  a  conve¬ 
nient  excuse  and  really  don’t  want  to 
see  progress. 

The  newspaper  industry  should  be 
looking  to  do  anything  but  inhibit 
progress  on  generating  increased 
advertising  revenues. 

What  we  really  need  are  some 
industry  leaders  and  spokespeople  — 
leaders  and  spokespeople  who  have 
a  stake  in  this  matter,  who  can  take 
the  bull  by  the  horns  and  throw  it 


around  until  we  all  get  some  action. 

Every  time  I  meet  with  members  of 
the  newspaper  representative  com¬ 
munity,  I  am  told  how  much  you  want 
to  be  involved.  This  issue  certainly 
represents  one  of  those  opportunities 
where  you  can  get  involved. 

This  is  an  issue  which  relates  to  all 
of  us  —  publishers,  agencies,  adver¬ 
tisers,  the  representative  community. 
It  is  an  issue  whereby  you  not  only 
can  make  a  difference,  but  whereby 
you  can  make  the  action  happen 
because,  unlike  the  agencies,  the 
advertisers  or  the  publishers,  you 
have  no  ax  to  grind. 

Many  of  you  have  a  perception  of 


national  advertising  being  a  lost 
cause.  You  go  off  and  try  to  sell 
national  advertisers  or  their  agencies 
on  buying  some  space,  and  you  are 
lucky  if  you  are  given  five  minutes. 
The  perception  you  create  in  your 
mind  is  that  they  don’t  really  care. 

I,  for  one,  do  not  agree  with  that 
perception.  I  believe  my  community 
does  care,  but  it  has  a  lot  of  other 
things  on  its  mind  to  care  about. 


Depending  on  who  you  are  talking 
to  at  an  agency  or  advertiser,  you  will 
find  their  plate  is  pretty  full  with 
issues  that  they  view  as  real  and  tangi¬ 
ble.  Of  course,  what  you  perceive 
they  are  thinking  about  may  come  off 
a  bit  differently  in  each  case. 

A  media  planner  is  trying  to  stay 
abreast  of  whatever  is  going  on  in  the 
business,  but  is  occupied  mostly  with 
turning  out  variations  on  existing 
themes  —  so  many  GRPs  of  televi¬ 
sion,  so  many  weeks  of  radio,  so 
much  reach  from  so  many  magazines. 
Where  does  newspaper  fit  into  the 
scheme  of  things?  Aren’t  newspapers 
a  promotional  vehicle?  Well,  promo¬ 
tion  is  not  part  of  the  media  budget. 

A  product  manager  is  trying  to 
juggle  the  latest  Nielsens  with  his 
business  forecasts.  Somewhere  in  the 
middle  of  all  this,  he  makes  time  for 
seeing  the  media  plan.  So  long  as  it 


meets  with  company  format,  comes  in 
on  budget,  has  a  touch  of  creativity, 
he  is  going  to  be  quite  happy.  News¬ 
papers  you  say?  Oh,  well,  we  use 
Valassis. 

The  account  executive  races 
around  from  department  to  depart¬ 
ment,  making  sure  that  the  advertis¬ 
ing  is  being  written,  that  it  is  in  pro¬ 
duction,  that  the  media  plan  will  be 
ready  for  next  Tuesday’s  meeting. 
Let  us  be  sure  that  the  document  has 
plenty  of  exhibits  —  they  like  thick 
decks  (makes  them  feel  important). 
Newspapers?  They  are  not  part  of  the 
strategy.  Why?  Oh,  well,  we  didn’t 
use  newspapers  last  year,  and  busi¬ 
ness  is  pretty  good. 

The  media  director  is  there  to  give 
the  media  department  something 
extra  to  think  about,  right?  He  is  in  a 
position  to  review  plans  from  a  fresh 
perspective  and  to  give  you  an  extra 
shot  at  the  business.  Newspapers? 
They  are  costly  to  do  business  with  — 
each  one  requires  setting  up  separate 
estimates,  reviewing  rate  cards,  con¬ 
tacting  for  positioning  opportunities. 
Let’s  stick  with  network  television  or 
maybe  magazines.  It’s  a  local  media 
plan?  Okay,  spot  tv  and  radio  will  do. 

Well,  there  you  have  it:  A  day  in  the 
life  of  your  frustrations,  notes  from 
your  lost-business  reports.  Well,  I’m 
going  to  surprise  you  and  say  that  I 
cannot  totally  disagree  with  your  per¬ 
ceptions.  There  is  a  great  deal  of 
lethargy  and  sloth  when  it  comes  to 


considering  newspapers  as  an  alterna¬ 
tive  in  a  media  plan. 

And  why  not?  Too  often  newspa¬ 
pers  are  viewed  as  too  difficult  to  do 
business  with.  Here  we  have  1,700 
daily  publications,  each  with  its  own 
distinctive  way  of  doing  business; 
1 ,700  daily  publications,  each  with  its 
own  rate  card. 

Every  other  medium  is  made  up  of  a 
variety  of  vehicles  also,  but  just  about 
every  other  medium  you  can  name 
has  some  reasonable  conventions 
about  its  business  operations.  Net¬ 
work  television  is  dominated  by  three 
giants,  each  with  a  given  amount  of 
inventory  for  sale  at  a  price  structured 
on  a  supply  and  demand  basis.  There 
is  no  rate  card  but  there  doesn’t  have 
to  be  as  everyone  pretty  much  knows 
whatever  is  going  on  in  the  business. 

Local  television  and  radio  also  gen¬ 
erally  operate  without  rate  cards. 


Well,  the  problem  Is  not  with  the  notion  of 
attracting  more  national  business  with  incentives.  The 
probiem  is  with  the  lack  of  consistency  in  the 
offering.  As  with  all  other  media,  newspaper  rates 
should  be  based  on  a  legitimate  supply  and  demand 
basis. 


There  is  a  great  deal  of  lethargy  and  sloth  when  it 
comes  to  considering  newspapers  as  an  alternative  in 
a  media  plan.  And  why  not?  Too  often  newspapers 
are  viewed  as  too  difficult  to  do  business  with. 
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Here,  too,  pricing  is  commonly 
charged  to  all  comers  on  a  supply  and 
demand  basis. 

Magazines  run  an  amazing  gamut  of 
rates  but,  when  you  consider  pur¬ 
chasing  any  particular  publication, 
you  are  almost  always  considering  it 
against  a  similar  publication  within  a 
particular  category.  And  behold!  The 
pricing  of  these  publications  within  a 
given  category  is  often  very  similar  in 
nature  or  in  structure. 

More  than  just  rates  frustrate  the 
national  marketing  and  media  com¬ 
munity.  There  is  the  matter  of  posi¬ 
tioning  for  special  situations. 

Take  this  one,  for  example 
Recently,  we  placed  orders  for  a  Holi¬ 
day  Inn  campaign.  This  was  a  special 
situation  because  the  creative  called 
for  association  with  special  rates 
offered  by  the  airlines.  The  position¬ 
ing  we  wanted  was  adjacent  to  or 
opposite  airline  advertising  which 
offered  discount  fares  —  not  a  tough 
thing  to  find  in  pretty  much  any  given 
newspaper  on  any  given  day  of  the 
week. 

Just  to  assure  that  there  would  be 
no  problem,  we  went  one  better.  We 
gave  each  newspaper  in  which  we 
ordered  space  carte  blanche  to  select 
the  day  of  the  week  on  which  they 
could  best  accommodate  our  request. 

The  results?  Not  too  good.  We 
achieved  our  requested  position  46% 
of  the  time  out  of  207  insertions  over 
two  weeks.  And  those  excuses:  We 
can’t  control  the  airline  copy;  they 
change  their  copy  at  the  last  minute; 
we  had  makeup  problems;  your  ad 
was  only  four  columns  by  5 'A  in¬ 
ches  —  too  small  to  assure  preferred 
position.  But  the  order  was  accepted 
on  the  basis  that  our  request  would  be 
fulfilled. 

Let’s  face  it.  The  client  wasn’t 
happy  because  he  didn’t  get  what  he 
wanted.  The  account  group  wasn’t 
happy  because  the  client  wasn’t 
happy.  The  media  director  wasn’t 
happy  because  his  people  had  to  take 
an  inordinate  amount  of  time  to  gen¬ 
erate  a  report  on  what  went  wrong. 

The  Holiday  Inn  buy  ran  in  53 
newspapers  in  32  markets.  That 
meant  contacting  14  representatives 
and,  in  many  cases,  the  papers  them¬ 
selves  when  we  felt  that  we  weren’t 
getting  total  satisfaction  from  the 
reps. 

Not  what  you  would  call  a  satisfac¬ 
tory  experience  with  the  newspaper 
industry  —  at  any  price! 

So  what  we  are  really  talking  about 
here  is  not  merely  that  emotion- 
charged  issue  of  misunderstood  rate 
differentials.  What  we  are  really 
dealing  with  is  a  lack  of  understanding 
between  two  huge  communities  about 
what  each  other’s  problems  are  and 


how  to  deal  with  them  economically 
and  efficiently. 

Some  of  this  has  been  started  by  the 
NAB  Future  of  Advertising  Commit¬ 
tee  and  its  10  subcommittees  on 
everything  from  rates  to  readership  to 
reproduction.  All  of  their  efforts  will 
go  a  long  way  in  helping  to  bring  pro- 
ductive  action  to  encouraging 
increased  national  advertising  busi¬ 
ness. 

Recognizably,  many  of  their  efforts 
will  take  some  time  to  come  to  frui¬ 
tion.  We  encourage  their  continued 
efforts,  and  we  encourage  a  continued 
dialogue  between  the  NAB  and  the 
AAAA  to  better  assure  that  the 
agency  and  marketing  community 
understand  the  newspaper  industry’s 
position  on  various  matters  of  mutual 
concern,  and  that  progress  will  be 
made. 

1  believe  that  there  are  several 
things  you  can  bring  to  the  party  as 
well  to  help  make  progress.  I  have 
identified  the  problem  we  had  with 
the  positioning  of  an  ad.  There  has  got 
to  be  a  way  for  us  to  get  what  we  need 
without  going  through  a  lot  of  sweat 
and  tears. 


insertion  order.  You  be  the  judge. 

Education  is  another  means  by 
which  you  can  help.  Sure,  continue 
making  your  sales  calls.  That  is  not 
what  1  am  discussing.  I  am  referring  to 
the  general  education  of  the  media 
planning  community  on  not  only  how 
to  buy  newspapers,  but  how  to  con¬ 
sider  recommending  newspapers 
against  all  the  competition  you  face. 

These  seminars  can  be  done  at  the 
agency’s  or  at  your  offices.  It  can  be 
an  independent  enterprise  of  each 
organization  but  would  be  much  bet¬ 
ter  perceived  by  the  agency  commu¬ 
nity  if  it  were  a  joint  effort  by  all  major 
rep  firms. 

It  is  going  to  take  some  time  and 
some  effort  to  do  these  things  right. 
Their  content  should  have  the 
approval  of  the  agency’s  media  man¬ 
agement  before  they  are  presented.  In 
fact,  you  may  want  to  enlist  the  agen¬ 
cy’s  participation  in  your  presenta¬ 
tion. 

1  must  tell  you  that  you  may  find 
activities  such  as  seminars  a  bit  of  an 
expense  on  time  consumption  but 
they  should  be  considered  invest¬ 
ments  in  the  future.  You  will  begin  to 


What  we  are  really  dealing  with  is  a  lack  of 
understanding  between  two  huge  communities  about 
what  each  other’s  problems  are  and  how  to  deal  with 
them  economically  and  efficiently. 


Maybe  what  we  asked  for  was  not 
practical.  I  would  like  to  think  that 
nothing  is  impossible  but  maybe  this 
was  one  of  those  things.  There  must 
be  a  way  for  us  to  find  out,  and 
quickly.  Now,  I  have  worked  with  the 
NAB  from  time  to  time  on  such  ven¬ 
tures.  Usually  it  takes  some  time  for 
them  to  make  contact  with  all  of  the 
parties  involved  —  the  reps  and 
papers. 

It  is  you  who  are  the  representa¬ 
tives.  and  it  should  be  you  who  can 
get  me  what  I  need  to  know  a  lot 
faster.  What  may  be  needed  here  is 
some  collaboration  on  getting  each 
paper  to  respond  more  quickly  and 
more  affirmatively. 

In  such  situations,  I  should  be  able 
to  call  you  and  ask  that  you  contact  an 
appointed  responsible  party  at  your 
respective  publications  and  get  me 
my  answer  fast. 

In  fact,  I  see  no  harm  for  these 
people  to  contact  each  other  to  dis¬ 
cuss  how  they  can  best  work  out  ways 
of  accommodating  requests  which  are 
commonly  made  of  them.  Is  that  col¬ 
lusion,  or  is  that  good  common  busi¬ 
ness  sense?  Well,  I  am  not  a  lawyer 
but  I  am  a  businessman  with  a  blank 


know  the  young  people  who  will  be 
tomorrow’s  media  executives.  The 
sooner  you  become  personally 
acquainted  with  these  people,  the  bet¬ 
ter  you  will  be  in  a  position  to  have 
productive  conversations  about  new 
business  opportunities  from  places 
you  never  got  business  before. 

Finally,  as  representatives,  you 
have  got  two  masters  to  serve  —  the 
newspapers  who  pay  you  and  the 
advertisers  who  make  it  possible  for 
you  to  be  paid.  It  is  important  that  you 
use  this  unique  position  to  make  the 
whole  system  work  better. 

Clearly,  it  is  up  to  you.  As  no  doubt 
you  have  found,  newspaper  inser¬ 
tions  don’t  simply  land  at  your  feet. 

The  easier  you  make  it  for  the  buyer 
to  do  business  with  you,  the  more 
probable  the  sale  will  become.  Keep 
striving,  keep  working  together  to 
make  it  happen. 

Newsprint  capacity 

Canadian  newsprint  manufacturers 
operated  at  97%  of  capacity  in  Janu¬ 
ary,  up  3%  from  a  year  earlier, 
according  to  the  Canadian  Pulp  and 
Paper  Association. 
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Classified  Advertising 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


AUTOMOTIVE 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

HEALTH 

“HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 

"SENIOR  CLINIC".  A  health  column 
exclusive  for  your  50  plus  readership  by 
geriatric  specialist.  Weekly,  600  words, 
30  newspapers.  Now  in  6th  year.  Free  4 
week  trial.  Samples,  rate,  Frank  Macln- 
nis,  M.D.,  P.O.B.  307,  Edmonton, 
Alberta,  Canada  T5J  2J7  (403) 
973-2361. 

SCIENCE 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 

SINGLES 

SINGLES  HOTLINE  is  a  weekly  Q  &  A 
column  addressing  more  than  60  milion 
single  adults  in  America.  Radio  person¬ 
ality  Dick  Syatt  writes  with  insight  and 
wit  about  dating,  single  parenting  and 
the  single  life.  Advertisers  love  this 
column  in  The  Boston  Herald,  Tuscon 
Citizen,  Sun  Bulletin,  Palm  Beacher 
and  others.  Free  four  week  trial  and 
rates  available  upon  request.  Dick 
Syatt,  PO  Box  302,  Sudbury,  MA 
01776.  (617)  443-3956. 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

PRINTING  EQUIPMENT  for  sale, 
currently  leased  at  good  return.  Call 
(803)  237-2282. 

YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  BROKERS 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MO  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  Shoppers  Trade  Journals 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


NEWSPAPER  BROKERS 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  wA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  256-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 

BOSTON  area  English  language  ethnic 

weekly  at  $100,000.  Maine  coastal 

region  semi-weekly  at  $30,000.  Massa¬ 

chusetts  semi-weekly  at  $100,000. 
Web-offset  printing  plant  at 

$4,000,000.  Please  write:  BARRY 

FRENCH,  Broker-Appraiser.  Ashlawn 

Road,  Assonet,  MA  02702.  (617) 

644-5772. 


CALIFORNIA  WEEKLIES 
County  seat,  $465,000  gross, 
$500,000.  Suburban,  $243,000 
gross,  $210,000.  Small  group,  press, 
$1,000,000  gross. 

BRUCE  WRIGHT 
MEDIA  CONSULTANTS 
Box  910,  Orangevale,  CA  95662 
(916)  988-8959 


PROFITABLE  WEEKLY  NEWSPAPERS 
in  Colorado,  South  Dakota,  Wyoming 
Iowa  and  Montana.  Gross  range  from 
$85,000  to  over  $1  million.  Down 
payment  as  low  as  $20,000.  Excellent 
opportunities  for  first  time  buyers.  Call 
or  write: 

Hicks  Media  Service 
31  N.  Wyoming.  Buffalo,  WY  82834 
Jim  Hicks,  (307)  684-5750. 


E&P  Classified 


E&P  Classified  has  the  most  extensive  classi¬ 
fied  columns  in  the  industry  —  because 
advertisers  know  where  to  place  their  ads  for 
RESULTS! 

Whether  you’re  selling  a  newspaper,  a  print¬ 
ing  press  or  other  equipment,  services,  sup¬ 
plies  .  .  .  searching  for  an  employee 
.  .  .  whatever  your  offer  is  to  the  newspaper 
trade,  E&P  is  your  best  possible  vehicle  be¬ 
cause  it  reaches  newspaper  people  like  no 
other  medium.  E&P  is  the  “bible  of  the  indus¬ 
try,”  and  is  its  people-to-people  meeting 
place.  Use  E&P  Classified,  when  you  want 
results. 


All  mail  and  calls  go  to: 
EDITOR  &  PUBLISHER 
11  West  19  St.,  NY,  NY. 
Call  212-675-4380. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


TWO  PAID,  two  controlled  weeklies, 
north  central  Texas.  $180K  for  all,  real 
estate,  press. 

WEEKLY  plus  shopper,  northeast 
Texas,  web  press  optional,  $600K  total. 
We  have  others,  free  list.  ATN  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  7B716-1503,  (512)  476-3950. 

NORTHWEST  INDIDANA  twin  weeklies 
grossing  $208,000. 

KANSAS  SHOPPER  $246,000  gross 
NORTHEAST  MISSOURI  3  legal  news¬ 
papers,  4  unit  central  plant  $600,000. 
Terms. 

BLACK  HILLS  area  twin  weeklies 
$275,000  includes  buildings 
EXCLUSIVE  S.  CENTRAL  Oklahoma 
weekly.  $195,000. 

WESTERN  IOWA  twin  weeklies 
$300,000  with  buildings  is  below 
gross. 

Also...  properties  in  Michigan, 
Missouri,  Kansas,  Iowa,  Wisconsin, 
New  Jersey  and  Pennsylvania  including 
a  major  midwest  City  Magazine  and  an 
Arabian  Horse  specialty  publication. 

For  more  information  contact: 
JAMES  C.  STERLING 
Bolitho-Sterling 

PO  Box  492,  Bolivar,  MO  65613 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


EXPERIENCED  COUPLE  seeks  profit¬ 
able  publication  with  attractive  terms. 
Reply  Box  1947,  Editor  &  Publisher. 


NORTHEASTERN  daily  or  weekly 
sought  for  purchase  or  investment  by 
small  group  of  publishing  executives. 
Must  have  at  least  $500,000  in  annual 
revenues,  and  be  able  to  show  tax 
returns  reflecting  a  minimum  of  a  finan¬ 
cial  break-even.  Box  1953,  Editor  & 
Publisher. 

WANTED-  Chart  area  six,  weekly  doing 
minimum  of  $300,000  gross.  Contact 
B.  Johnston  confidentially.  Address 
replies  3902  Haven  Pines  Drive,  King- 

wood,  TX  77345. _ 

HARD  WORKING  couple  who  enjoy  the 
newspaper  industry  with  vast  experi¬ 
ence  in  very  competitive  market.  Willing 
to  work  with  owner  for  period  of  time  to 
demonstrate  ability.  Contact  at  PO  Box 
8920.  Benton  Harbor,  Ml  49022. 


PUBLICATIONS  FOR  SALE 

2  PUBLICATIONS  FOR  sale.  Boston 
area.  Gross  $400,000.  Working  owner 
should  make  at  least  $89,000.  Much, 
much  greater  potential  For  more  infor¬ 
mation  write  Box  1942,  Editor  & 
Publisher 

EXCEPTIONAL  QUALITY  established 
periodical  first  time  offered.  Estab¬ 
lished  7  years.  Exclusive  in  its  region. 
Explosive  growth  area.  Southeast  Flori¬ 
da.  Statewide-regional  recognition  and 
linkages.  Some  paid.  Send  inquiries  to 
Box  1743,  Editors  Publisher, 

MUSIC  PUBLICATION 
Long  established.  10,000  paid,  weekly 
music  publication,  gross  close  to  $1 
million  with  a  positive  cash  flow  in 
excess  of  a  $150,000.  (212) 
619-5666. 


PUBLICATIONS  WANTED 

ON  BEHALF  of  a  client  we  are  seeking  to 
acquire  business  journals  (weekly, 
monthly,  quarterly)  and  shoppers  with 
controlled  or  paid  circulation.  Contact: 
Leon  Schwartz  Associates,  PO  Box 
13295,  Charlotte,  N.C.  28211. 


ANNOUNCEMENTS 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

BURKE  CIRCULATION  MARKETING 
SERVICES  A  model  for  positive 
constructive  performances  by  your 
employees  and  organization.  (516) 
588-2735. _ 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

PROMARC  "creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80’s.'’  If  you're  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCLJLATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. _ 

WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 


ROLL  THE  PRESSES! 
if  you  have  a  used  press 
(or  other  equipment) 
standing  idly  by,  put  it 
back  into  production! 
Perhaps  you  can’t  use 
that  particular  equip¬ 
ment — but  we’ll  bet  you 
could  sure  use  the 
space  it  occupies.  Con- 
sider  the  dozens, 
perhaps  hundreds  of 
square  feet  being  lost  in 
storage  of  unused 
equipment.  Now  look  at 
the  space  occupied  by 
each  si;<gle  piece  of 
equipment  on  this  page! 
Space  is  money  — 
hundreds  of  dollars 
worth  of  your  space  can 
be  opened  up  for  as  lit¬ 
tle  as  $3.25  a  line  of  our 
space!  We’ll  put  that 
equipment  back  into 
production  for  you  in 
someone  else’s  plant — 
and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 

E&P 

CLASSIFIEDS 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 

Toll  Free  1-800  (247)-2338 

_ CONSULTANTS _ 

INVESTIGATING  ELECTRONIC  COLOR 
PAGINATION  SYSTEMS?  Don’t  make  a 
move  until  you  talk  to  the  team  that 
started  it  all.  Gary  Moore  formerly  direc¬ 
tor  of  sales-publishing  for  SCITEX  has 
recently  formed  Media  Solutions  Inc. 
who's  mission  is  to  provide  consulting 
services  for  newspapers,  magazines  and 
catalogs.  Call  or  write  to  us:  Gary 
Moore,  Media  Solutions,  2  Elm  St., 
Musgrove  Bldg.,  Andover,  MA  01810. 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 

STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact:  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551. 


EQUIPMENT 
&  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 

CHESHIRE  labeler  Model  523-C  built 
for  newspapers.  Bargain.  (703) 
521-1089.  Curtis,  Box  2387,  Arling¬ 
ton,  VA  22202. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

INSERTER  McCain  600  four  heads  with 
auto  loader  and  conveyor.  Excellent 
condition.  George  Willard  (313) 
469-4510. 

NORTHEAST  INDUSTRIES  manufac- 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PENNY  SAVERS  publishing  of  Southern 
California  has  surplus  equipment  for 
sale. 

Included  in  stock  are:  1  Robertson  hori¬ 
zontal  camera,!  Wolf  II  system,  1  Pyro 
Fax  deadliner,  1  Loge  LD24AQ  film 
processor,  2  Compugraphic  RC  proces¬ 
sors  and  1  Compukwip  processor. 
Contact  Tom  Phalen,  Penny  Savers, 
26041  Cape  Dr.,  Suite  1,  Laguna 
Niguele,  CA  92677.  (714)  582-0871. 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


MAKE  COLOR  PRINTS 
TO  SIZE  IN  6  MINUTES 


Full  On-Site  Training 
1yr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 

_ PLATEMAKING _ 

LETTERFLEX  290As 
FOR  SALE 

Three  (3)  290A  systems  and  related 
punch-bend-trim  equipment  available 
due  to  conversion  to  offset. 

Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151 


juinern  CASH  FOR 

ent  for  I  |y  y  PACESETTERS 

.  .  LINOTRON  202-CG8600 

(614)  846-7025 

1  Pyro  - 

iO  film  CG  8600  68  pica,  53  fonts,  new  CRT. 
proces-  Company  has  closed  operation, 
ir.  $27,500.  Warranty  available.  (716) 
Savers,  385-3027. _ 

-0871^  PRINTED  CIRCUIT  BOARDS  and  a  wide 

_ L  variety  of  typesetter  parts  for  almost  all 

\B.  models  of  CG  equipment  and  other 
om,  CK  manufacturers.  Call  for  a  free  catalogue 
( 1067,  tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER  (216)  831-0480. 

MCS  8668,  with  Ser./Par.  Interface, 
$22,500; 

ADVANTAGE  III,  $7250; 

MCS  10  PREVIEW,  $4500. 

BOB  WEBER  (216)  831-0480. 

3  UNIT  NEWS  KING,  KJ6.  COUNT-0- 
VEYOR,  1978,  few  impressions,  like 
new.  (419)  474-6600. 

■■li  UNISETTER  HR,  $3750;  ' 

,  EDIT  7900  HR,  UNIVERSAL,  $3500; 

MDT  350,  Plain,  $900. 

•’’’y  BOB  WEBER  (216)  831-0480. 
e  _ 

COMPUGRAPHIC  8400  Typesetter  with 
904  H  &  J.  Service  contract.  $14,900.  CG 
iz  VideoSetter,  $1,000.  CG  Compufape 

II,  $1100.  (2)  CG  Comp  IV  with  many 

if _  fonts,  $2900  each,  (2)  CG  7200,  $500 

- ea.  (JG  Comp  88,  $1500.  Mohr  RC 

processor,  $700.  Monroe  Times, 
Monroe  Wl  53566.  Phone  (608) 
328-4202. 

related  MICROCOMPUTER/INNERFACES/ 
ivailable  TYPESETTERS.  Systems  intergration 
between  new  and  used  equipment  to 
produce  optimum  results  in  typeset- 
iwn  ting.  D/C  prices  on  parts  and  boards  for 
on  most  CG  equipment.  Call  Graph-X(215) 

439-1942. 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April.  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S  &  Canada  Number  ot  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _  Title _ 

Company _ 

Nature  of  Business _ _ _ _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax 


Enclose  this  card 
with  your  payment. 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING  _ PRESSES 


FOR  SALE:  3  compugraphic  Advantage 
II  terminals,  an  MOT  minidisk  terminal 
and  an  8600  typesetter  with  68  pica 
output.  Excellent  condition,  has  been 
under  service  contract.  Contact  Jon 
Mader  (402)  390-9119. 


NAME  YOUR  PRICE!  -  3  CG  video 
Universals.  #1117,  #1125,  &  #353. 
Includes  all  grids  and  spare  parts  kits. 
Recently  peaked,  well  maintained  and 
pampered.  Call  Dan  at  (607) 
324-1425. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

8-Unit/2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4"  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215. 


COLOR  KING  5  units.  Good  buy.  Owner 
selling  due  to  connection  with  local 
printer.  5  units  of  roll  stand  plus  extra 
roll  stand  K-J6  folder  and  quarter  fold. 
40  horsepower  motor  circumfrential 
and  side  by  side  color  registration.  Plate 
bender.  Included  over  $3,000  spare 
parts.  Price  $78,000.  Repair  needed 
on  blanket  cylinders  on  3  units.  Call 
(813)  849-2223. 


•HARRIS  1420  terminals,  5  keyboards 
and  tubes  in  excellent  working  order, 
with  cables,  $8,975  for  all  or  $1,995 
each. 

•HARRIS  double-sided  MicroStor, 
upgraded  model  1250  in  perfect  condi¬ 
tion,  $3,495.  May  be  seen  working  on 
our  floor.  Herman  Baumann,  (312) 
824-1111. 


FOLDERS  FOR  SALE 
Five  (5)  Goss  Headliner  Mark  II  Imperial 
3:2  Folders  at  $250,000  each. 
Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151. 


FOR  SALE-  1  Web  Leader  stacked  unit 
with  full  equipment  for  stacking  as  well 
as  floor  mounting.  Purchased  in 
1984-$25,000;  Wanted-  1  Goss  SC 
upper  former  ready  to  mount  on  Goss 
SA  Folder  201.  Contact  Chip  Harris  or 
Peter  Palmer.  (802)  222-4775. _ 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


GOSS  COSMO 

Production  changes  at  Red  Bank  (NJ) 
Register  make  available  its  Goss  Cosmo 
5  unit,  substructure  press,  22  3'4" 
cutoff.  May  delivery. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766. 


HARRIS 

Harris  V25,  4  units,  JFIO  folder  w/h,q. 
double  parallel  fold. 

Harris  V15-A,  4  units  1  folder 
Harris  V15-A  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  upper  former 
GOSS 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  community  units  as  add  ons, 
as  Is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 
HARRIS 

-N-1650,  4  units,  1972,  22  V4. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4” 
-Metroliner,  6  units,  3  halt  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


V15D  HARRIS  8  units  oil  baths,  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 

OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 

(206)  387-0097 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Color  King,  with  KJ6  folder. 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

1  Community  oil  lubricated  add-on  unit 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

6  Unit  Community  SC  located  in  small 
daily  paper 

6  Unit  SSC,  1983  21  1'2",  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  unit  -  U-731 

1  Harris  V-15A  unit  and  JF7  folder 

4  Unit  Harris  V-15A,  1978  vintage 

2  Unit  V25  with  JF25  folder 

4  Unit  Harris  V25  with  JFIO  folder 

8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

Baldwin  Count-O-Veyors,  Imprinter, 
Amal  Splicers,  3-knife  trimmer 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


TKS  8  units  21  1/2"  c/o  (43”  circum¬ 
ference)  2  jaw  folders,  pasters  1977. 
IPEC  INCORPORATED 
97  Marquardt  Dr. 

Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 

TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)459-9700  Telex  206766 


Milthorp 

The  World's  Largest  Buyer  flr 
Sup|>lier  of  Quality  Used  Print¬ 
ing  and  Graphic  Arts  Equip¬ 
ment. 


W«  ofisf.  as  owners, 
the  following  equipment: 
Complete  or  as  Add-On  units 
1975/85  Goss  S.C  Community 
1 1  Printing  Units  (8  floor  -  3  upper) 

1  S  C.  Folder  with  Ingol  Stitcher 
2  60  H  P.  Drives 
Baldwin  Water  Circulation 
1977  Harris  V-15-A 
4  Printing  Units 
1  JF4  Folder  with  1/4  and  O  P. 

4  Manual  Reel  Stands 
1981  Cary  Autopasters  (stacked) 

8  Autopasiers  with  2  hoists 
(4  LH.  •  4  R.H.) 

Various  other  Goss.  Harris.  T.K.S., 
King,  Solna  Equipment  and  Ancillary  items 
also  available  in  various  models. 

CONTACT  THE  LEADER 

MILTHORP  MACHINERY  INC. 

P.O.  BOX  1388 

NORCROSS,  GEORGIA  30091 
PHONE  (404)  448-5284 
FAX  (404)  263-0047 
TELEX  759450  (TPA  USA  GA) 


EQUIPMENT  &  SUPPLIES 


PRESSES 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


URBANITE  FOR  SALE 

Closure  of  Sarasota  (FL)  Independent 
makes  available  immediately  the  follow¬ 
ing:  Goss  Urbanite,  4  mono  units,  2 
3-color  units,  ‘lOOC)'  series  folder  with 
upper  former,  4  splicers,  Quipp  stacker 
and  conveyor. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


WEBENDORF  PRESS,  old  but  good.  3 
unit  web  fed.  Complete  shop.  $20,000 
or  best  offer.  Call  (617)  245-7107  or 
(617)  729-0578. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe.  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3'4". 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

INLAND  will  pay  "top  dollar"  for  your 
press.  Looking  for  Goss,  Harris  and  King 
equipment.  PO  Box  15999,  Lenexa,  KS 
66215. 


PUBLISHER  OF  weekly  wants  to  buy  an 
8  unit  or  6  unit  Goss  Community  with  1 
or  2  folders.  Call  (617)  943-8784. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr..  Tampa,  FL 
33604,  Call  (813)  932-8888  for 
Information. 


SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)  640-1119. 
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HELP 

WANTED... 


ACADEMIC 


ENGLISH:  Full-time  track  t^osition 
beginning  August  15,  1987.  Equal 
consideration  will  be  given  to  holders  of 
a  Ph.D.  in  English  or  print  media  or 
journalism  and  holders  of  an  M.A.  in 
English  or  print  media  or  journalism. 
Journalism  experience  required. 
Commitment  to  undergraduate  teach¬ 
ing.  Salary  and  rank  competitive.  To 
teach  Freshman  writing  courses  and 
journalism  courses  for  journalism  minor 
and  communications  emphasis.  Send 
letter  of  intent,  resume  and  credentials 
containing  three  current  letters  of 
recommendation  to  Walter  Sanders, 
Chairperson,  Department  of  English, 
Mansfield  University,  Mansfield,  PA 
16933.  All  materials  must  be  received 
by  May  8,  1987. 

Mansfield  University  is  an  Affirmative 
Action,  Equal  Opportunity  Employer: 
Black  persons  and  other  minority 
persons  are  encouraged  to  apply. 


METROPOLITAN  STATE  COLLEGE  is 
located  downtown  Denver,  Colorado  and 
is  part  of  the  Auraria  Higher  Education 
Center,  sharing  facilities  with  Commun¬ 
ity  College  of  Denver  and  the  University 
of  Colorado,  Denver.  JOURNALISM: 
Metropolitan  State  College  has  two  full 
time  faculty  position  beginning  August 
1987.  Faculty  would  teach  4  sections 
of  standard  journalism  courses  each 
semester  excluding  summer,  and  advise 
students,  serve  of  committies  and 
perform  such  other  duties  as  assigned. 
A  Master’s  Degree  is  required  along  with 
6  years  of  documented  overall  experi¬ 
ence  as  an  editorial  employee  of  a  daily 
newspaper  and/or  a  wire  service  or 
established  Metropolitan-area  news 
gathering  agency.  Of  the  6  years'  exper¬ 
ience,  at  least  3  years  of  successful, 
experience  in  news  gathering  and  news 
writing  must  be  demonstrated.  Applic¬ 
ants  will  be  favored  if,  in  addition  to  the 
minimal  requirements  above,  they  have 
experience  in  teaching  reporting,  news 
writing,  and  copy  editing  at  an  institu¬ 
tion  of  higher  learning.  Applicants  must 
submit  a  letter  of  application,  a  current 
resume  addressing  the  qualifications 
specified,  and  representative  samples 
of  published  work,  5  letters  of  recom¬ 
mendation  (sent  directly  from  the 
person  making  the  recommendation),  at 
least  2  recommending  letters  must  be 
from  persons  in  management  who  have 
overseen  the  applicant's  work  as  a 
reporter/news  writer,  at  least  2  must  be 
from  person  who  can  attest  to  the  appl¬ 
icant’s  ability  or  performanceas  an 
instructor  of  college  level  journalism 
courses.  Finalist  will  be  required  to 
submit  official  trancsript  of  all  college 
course  work  and  will  be  notified  at  the 
appropriate  time.  These  materials  must 
be  postmarked  on  or  before  May  30, 
1987  and  addressed  to  Mr.  Greg  Pear¬ 
son,  Director,  Program  in  Journalism, 
Metropolitan  State  College,  1006  11th 
ST.,  Box  32,  Denver,  CO  80204. 
Metropolitan  State  College  is  an  equal 
opportunity  employer,  applications 
from  minorities  and  women  are  particul- 
ary  invited. 


_ ACADEMIC _ 

COMMUNICATIONS/PUBLIC  RELA¬ 
TIONS:  Assistant  or  Associate  Professor 
of  Communications  (tenure  track). 
Salary  negotiable.  Master’s  required. 
Doctorate  preferred.  Course  work  in 
public  relations  required.  Preference 
given  for  teaching  experience;  practical 
experience  is  also  desired.  Major  teach¬ 
ing  responsibilites  include  courses  in 
public  relations  with  a  secondary  area  of 
expertise  desirable  in  advertising, 
broadcasting  or  print  journalism.  Posi¬ 
tion  available  Fall  1987.  Send  resume 
immediately  to  Dalton  L.  (Jloud,  Chair¬ 
man,  Department  of  Communications, 
Louisiana  State  University,  8515 
Youree  Drive,  Shreveport,  Louisiana 
71115.  Application  deadline  May  15. 
LSUS  is  an  affirmative  Action/Equal 
Opportunity  Employer. 


THE  MISSOURI  SCHOOL  OF  JOUR¬ 
NALISM  is  seeking  a  managing  editor 
for  its  general  circulation  newspaper. 
The  candidate  will  supervise  news 
coverage,  teach,  and  help  maintain 
relations  with  newspaper  professionals. 
The  candidate  must  have  significant 
newsroom  management  experience  and 
an  ability  to  work  with  talented 
colleagues  and  students.  Advanced 
degree  and  teaching  experience  strong¬ 
ly  preferred.  Tenure  track  appointment 
begins  August  1987.  Send  resume, 
including  references,  to  Byron  Scott, 
Chair,  Managing  Editor  Search  Commit- 
te,  Missouri  School  of  Journalism,  Box 
838,  Columbia,  MO  65205.  Equal 
Opportunity  Employer. 

MEDIA  MANAGER  to  advise  student 
news-ed  staffs  and  manage  the  produc¬ 
tion  and  photography  departments. 
Demonstrated  journalistic  competence, 
management  experience  and  excellent 
people  skills  are  essential  to  success  in 
this  position.  Reports  to  the  director 
and  is  a  member  of  the  management 
team.  Note:  this  is  a  tentative  vacancy. 
ADVERTISING  SUPERVISOR  for  the  ad 
sales,  marketing  and  circulation  depart¬ 
ment.  Most  student  sales  representa¬ 
tives  are  non-ad  majors  with  little  or  no 
previous  sales  experience  and  require 
considerable  training.  Sales,  manage¬ 
ment  and  training  experience  and  excel¬ 
lent  people  skills  are  essential  to 
success  in  this  position.  Immediate 
vacancy. 

Students  Publishing  Company  is  a  non¬ 
profit  corporation  which  is  responsible 
for  most  student-produced  media 
(including  daily  newspaper,  yearbook, 
video  annual)  serving  Southern  Method¬ 
ist  University  community.  It  is  an  inno¬ 
vative  and  dynamic  program  which, 
while  financially  and  operationally  inde¬ 
pendent  of  SMU,  enjoys  a  strong  and 
positive  working  relationship  with 
students,  faculty  and  administration. 
The  working  conditions  and  benefits  are 
exceptional.  To  apply,  send  resume  and 
letter  of  application  with  salary  history 
to:  L.  R.  Hyder,  Director,  Students 
Publishing  (Jompany,  Inc.,  Box  134 
SMU  Station,  Dallas,  TX  75275.  AA/ 
EOE.  Applications  will  be  accepted 
until  positions  are  filled. 


To  answer  a  BOX  NUMBER  when  responding  to  an 
advertisement,  be  sure  to  address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
11  West  19  Street 
New  York.  N.Y.  10011 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


THE  AMERICAN  UNIVERSITY  faculty 
vacancy  in  Washington  Journalism 
Semester  Program.  Position  available 
for  1987-88  as  Assistant  Professor  in 
the  School  of  Communication.  Tenure 
track  appointment  beginning  August 
1987.  Responsibilities:  teaching  and 
advising  undergrad  students  who  come 
to  Washington  for  one  semester  to  parti¬ 
cipate  in  the  Washington  Semester 
Program;  arranging  seminar  speakers; 
school  and  university  service.  Qualifica¬ 
tions;  knowledge  of  Washington,  D.C., 
news  organization  and  operations 
essential.  M.A.  or  equivalent  journalism 
experience  required.  Teaching  experi¬ 
ence  preferred.  Salary  negotiable 
depending  on  qualifications  and  experi¬ 
ence.  Curriculum  vitae/resume  includ¬ 
ing  three  references  should  be  sent  by 
May  14,  1987  to:  Washington  Journal¬ 
ism  Semester,  Search  Committee, 
School  of  Communication,  The  Ameri¬ 
can  University,  Washington,  DC 
20016.  AN  EEO/AA  university;  minority 
and  women  candidates  are  encouaged 
to  apply. 


ADMINISTRATIVE 


PUBLISHING  MANAGEMENT 
Experienced  and  fast  growing  telemark¬ 
eting  and  publishing  corporation  in  lA  is 
activley  seeking  sales  management 
professionals  with  knowledge  of  the 
publishing  industry.  This  management 
opportunity  could  be  what  you’ve  been 
looking  for.  If  you  possess  people 
management,  organization  and  plan¬ 
ning  skills,  leadership,  deadline  priori¬ 
ty,  motivational  and  communications- 
skills,  this  position  could  be  for  you. 
Very  little  business  travel  required  but 
must  relocate  to  corporate  office  in  lA. 
We  offer  exciting  professional  opportun¬ 
ities  with  attractive  compensation  prog¬ 
rams  and  benefits.  Sell  us  on  yourself 
and  include  your  salary  expectations 
along  with  your  resume  to:  Director  of 
Human  Resources,  PO  Box  1052,  Fort 
Dodge,  Iowa  50501. 


PUBLISHER  TRAINEE 
Paper  in  weekly  group  in  the  lakes  and 
mountains  of  Maine,  New  Hampshire 
seeks  assistant  manager.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 
helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers  Inc.,  PO  Box  269,  Nonivay, 
ME  04268. 


PUBLISHER 

For  long  established  competitive  semi¬ 
weekly  in  South  Florida.  Great  oppor¬ 
tunity  for  a  highly  motivated  self  starter. 
Send  resume  and  salary  expectations  to 
Box  1932,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  SALESPERSON 
Immediate  opening  for  intelligent, 
aggressive,  ethical  salesperson  to  work 
out  of  NJ  office.  Excellent  company, 
compensation  package  and  company 
benefits.  Box  1923,  Editor  &  Publisher. 

ASSISTANT  REGIONAL  DIRECTOR 
Haas  Publishing  Company,  the  nation’s 
largest/successful  publisher  of  monthly 
apartment  guide  and  journal  seeks 
aggressive,  career  minded  and  moti¬ 
vated  individual  to  assist  regional  direc¬ 
tor  in  overseeing  regional  publishing 
operation.  Background  in  advertising/ 
sales  and/or  property  management/ 
apartment  management  preferred. 
Excellent  opportunity  with  the  nation’s 
leader.  Send  resume  Mr.  Levine,  3119 
Campus  Drive,  Norcross,  GA  30071. 


CLASSIFIED  MANAGER  daily  newspap¬ 
er  in  South  Carolina  seeks  an  aggressive 
individual  to  head  our  classified  adver¬ 
tising  department.  Successful  candi¬ 
date  must  have  experience  in  classified 
or  display  advertising.  Attractive  salary 
and  incentive  program  plus  complete 
company  benefits  package.  Qualified 
individuals  should  send  complete 
resume  outlining  experience  and  salary 
history  to  Box  1928,  Editor  & 
Publisher. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting;  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember — in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 
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you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 


call  212  675-4380 
to  subscribe  or  to  advertise 


HELP  WANTED 


ADVERTISING 


DISPLAY  ADVERTISING 
SALES  MANAGER 

Good  career  opportunity  available  in 
non-competitive  fast  growing  top  100 
California  market.  The  position  requires 
experience  and  a  thorough  knowledge  of 
newspaper  sales.  Salary  middle  5 
figure.  Excellent  benefit  package 
offered.  Send  resume,  salary  history  to 
W.A.  Keever,  Director  of  Personnel,  The 
Bakersfield  Californian,  PO  Box  440, 
Bakersfield,  CA  93302,  EOE. 


IMMEDIATE  OPENING  for  an  advertis¬ 
ing  manager  with  small  daily  or  large 
weekly  experience.  The  Times- 
Georgian,  6  day  daily  with  10,000 
circulation  and  TMC  program,  requires 
an  individual  with  college  degree  or 
comparable  experience,  a  history  of 
success,  the  ambition  and  ability  to 
advance  at  this  newspaper  or  one  of  the 
50  properties  owned  by  Worrell  Enter¬ 
prises,  Inc.  The  advertising  director  will 
be  responsible  for  all  advertising 
revenue  and  provide  training,  leader¬ 
ship,  and  guidance  to  staff  of  10. 
Complete  compensation  program  with 
competitive  salary  and  bonus  plus 
commission,  profit  sharing,  and  an 
environment  that  stimulates  personal 
and  professional  growth.  Direct  applica¬ 
tions  to:  David  R.  McClain,  General 
Manager.  Times-Georgian,  PO  Box  460, 
Carrollton,  GA  30117.  Include  resume, 
salary  history  and  references  with  cover 
letter.  EOE. 

MID  NORTHWESTERN  40,000  circula- 
tion  daily  seeks  sales  person  to  lead  one 
of  several  customer  rep  teams.  Must  be 
goal  oriented  manager,  innovative 
thinker,  nuturing  leader,  highly  asser¬ 
tive  sales  person  with  customer  service 
excellence  attitude.  Send  resume  to 
Box  1943,  Editor  Publisher. 


E&P 

CLASSIFIED 

11  West  19th  Street 
New  York,  NY  10011 


MIDWEST  SUBURBAN 
Small  suburban  group  needs  aggressive 
advertising  manager  who  can  sell,  teach 
others  and  lead  our  sales  expansion. 
With  small  staff  of  8  we  expect  a  work¬ 
ing  manager,  we  have  several  offices  in 
metro  market.  Competition  is  stiff  with 
shoppers,  other  weeklies  and  metro 
daily.  Our  area  is  growing  fast,  with 
diverse  market  of  retail,  commercial, 
industrial  and  residential.  We  are  deve¬ 
loping  long  range  plans  and  need  highly 
capable  person  with  management 
experience.  Excellent  position  for 
personal  growth,  salary  and  bonus 
open.  Box  1935,  Editor  &  Publisher. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspapers 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. _ _ 

SALES  MANAGER  for  growing  Connec¬ 
ticut  urban  weekly.  Sales  management 
experience  preferred.  Send  resume 
along  with  salary  history  to:  Box  1912, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER  for 
Zone  1  daily/Sunday,  6  weeklies  and  a 
shopper.  We  will  only  entertain 
aggressive,  self  motivated  applicants 
who  thrive  in  a  competitive  market  and 
possess  strong  leadership/training  abili¬ 
ties.  You  will  command  our  8  person 
sales  staff,  our  art  and  dispatch  depart¬ 
ments  and  be  responsible  for  promo¬ 
tions  and  budgeting.  The  potential  for 
personal  growth  is  limitless.  Our 
compensation  and  benefits  programs 
are  excellent.  Send  resume  to:  Dave 
Ruscetta,  General  Manager,  Citizen 
Publications,  349  New  Haven  Ave., 
Milford,  CT  06460, 


ACCOUNT  REPRESENTATIVE 
National  Advertising  Department 

The  Star-Ledger  is  New  Jersey’s  leading 
daily  and  Sunday  newspaper.  Our 
continued  growth  in  circulation  and 
advertising  volume  places  us  in  presti¬ 
gious  company  among  the  nation’s  20 
largest  newspapers. 

We  are  currently  seeking  an  ambitious 
advertising  sales  professional  to  fill  an 
immediate  opening  in  our  national 
advertising  department.  The  person  we 
seek  will  be  responsible  for  a  wide  range 
of  national  accounts  that  include  finan¬ 
cial,  automotive,  computer,  television, 
liquor  and  tobacco  advertisers. 

The  successful  candidate  will  enjoy  a 
work  environment  that  is  both  profes¬ 
sional  and  challenging.  Benefits 
include  a  choice  of  HMD's  or  Blue 
Cross/Blue  Shield  as  well  as  dental, 
vision  and  retirement  plans. 

Qualified  candidates  should  send 
resume  along  with  salary  history  ASAP 
tO: 

Mr.  Fred  Marks 
National  Advertising  Mgr. 

THE  STAR-LEDGER 
Star  Ledger  Plaza 
Newark,  NJ  07101. 
EOE/M/F/HA/ 


_ CIRCULATION _ 

CIRCULATION  ZONE  MANAGER 
A  progressive  daily  and  Sunday  in  Zone 
5  is  seeking  an  aggressive  individual  to 
oversee  one  of  our  Zone  operations.  The 
oosition  requires  a  minimum  of  3  years 
circulation  experience  and  a  minimum 
of  1  year  supervisory  managerial 
responsibilities.  Candidates  must  have 
a  strong  background  in  home  delivery 
distribution  and  sales  promotion.  For 
consideration  send  resume  and  salary 
requirements  to  Box  1964,  Editor  & 
Publisher. 

SUNNY  SOUTHWEST-A  major  news¬ 
paper  in  the  Southwest  in  an  excellent 
growth  area  is  looking  for  an  exper¬ 
ienced  manager  with  a  proven  track 
record  to  assume  responsibility  for  our 
afternoon  home  delivery  operation.  The 
applicant  should  have  good  communi¬ 
cation  and  leadership  sk'lls  and  the 
ability  to  hit  the  ground  running.  Send 
resume  with  salary  history  and  refer¬ 
ences  to  Box  1931,  Editor  &  Publisher. 
An  equal  opportunity  employer. 


CIRCULATION  MANAGER  for  90,000 
plus  circulation  Boston  Suburban  Daily. 
Successful  applicant  will  have  broad 
experience  in  all  aspects  of  circulation 
and  will  hold  either  the  #1  or  #2  posi¬ 
tion  at  a  similarly  sized  or  larger  news¬ 
paper.  We  have  a  force  of  3,000  youth 
carriers  and  are  85%  home  delivered. 
We  offer  an  excellent  package  o*  wages 
and  fringe  benefits.  Please  send 
resume,  including  financial  require¬ 
ments,  to  Paul  Delorey,  Circulation 
Director,  The  Patriot  Ledger,  PO  Box 
498,  Quincy,  MA  02269. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  SUPERVISOR 
Needed  for  Southwest  metro  daily,  Zone 
8.  Must  have  solid  background  with 
progressive  organization  and  proven 
ability  to  motivate  staff  toward  perma¬ 
nent  growth.  Supervise  team  of  district 
managers  in  sales,  service,  collection 
and  recruiting  young  merchants.  Excel¬ 
lent  starting  salary,  DOE  and  complete 
benefits  program.  Box  1858,  Editor  & 
Publisher. 


CIRCULATION  HOME 
DELIVERY  MANAGER 
Immediate  opening  for  our  266,000 
weekly  suburban  newspaper  group. 
Direct  responsibility  for  training  and 
motivating  a  staff  of  10  area  managers 
who  are  responsible  for  handling  1700 
carriers  with  a  190,000  circulation 
saturation  delivery  with  voluntary  pay. 
Person  we  are  seeking  must  be  a  people 
oriented  manager.  Prior  circulation  and 
supervisory  experience  desired.  We 
offer  a  competitive  salary  plus  bonus 
program  in  addition  to  a  fringe  benefit 
package.  For  consideration  please  send 
resume  and  salary  history  to:  Personnel 
Dept.,  Cincinnati  Suburban  Press, 
1329  Arlington  St.,  Arlington,  OH 
45225.  Equal  Opportunity  Employer. 


CIRCULATION  MANAGER  Large  week¬ 
ly  shopper  in  Zone  5  has  an  opening  for 
a  highly  motivated  individual  with 
management  experience  to  run  our 
100,0000  plus  circulation.  Must  have 
a  proven  record  with  good  follow 
through.  Salary  and  other  benefits 
based  on  experience,  success  and 
enthusiasm.  Send  resume  to  Circula¬ 
tion  Director,  119  N.  Main,  Blue  Earth, 
MN  56013. 


HELP  WANTED 


ARTIGRAPHICS 


NEWSROOM  ARTIST-Person  sought  to 
direct  news  art  department  for  growing 
80,000  circulation  daily  in  suburban 
Zone  2  area.  Duties  include  free  hand 
drawing,  computer  graphics  (experi¬ 
ence  a  plus),  color  overlays  and  working 
with  editors  on  page  composition.  Must 
understand  newspaper  typography  and 
design  and  handle  administrative  duties 
for  art  department.  Salary  negotiable 
includes  benefits.  Send  resume  and 
samples  to  Box  1960.  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 


SYSTEMS  TECHNOLOGY  MANAGER 
(VAX  Systems  Programming)  Upon 
completion  of  6  months  employment 
you  will  receive  $1,000  bonus!  New 
Jersey’s  largest  PM  daily  newspaper 
seeks  Manager  of  Systems  Technology. 
Ten  years  experience  with  2-3  years  in 
active  management  with  large  VAX 
System  in  cluster  environment.  Respon¬ 
sible  for  supervision  and  coordination  of 
Systems  Technology  staff  including 
Systems  Programming  and  Production 
Systems  Support.  Evaluate,  recom¬ 
mend,  develop  and  implement  new 
software  and  hardware  systems;  resolve 
problems  arising  on  computer  systems. 
Direct  training  of  programmers,  opera¬ 
tors  and  users  in  use  of  software 
systems  and  counsel  user  departments 
in  specifying  and  selecting  software. 
Responsibility  for  monitoring  and 
tuning  existing  systems.  Salary  compat¬ 
ible  with  experience,  excellent  benefits 
with  2  profit  sharing  plans; 
100%- 125%  tuition  reimbursement 
plan.  Send  resume  to  Lynn  Polle,  The 
Record,  150  River  St.,  Hackensack,  NJ 
07601. 


^  Putnam 


Join  a  company  where  steady  growth 
assures  you  the  opportunity  to  advance 
in  a  variety  of  directions.  We're  The 
Putnam  Companies,  one  of  the  nation's 
leading  money  managers  handling  over 
$41  billion  in  assets.  Right  now,  we  have 
an  immediate  opening  for  a  professional 
who  wants  to  make  an  impact  and  share 
in  our  success. 

Staff  Writer, 

Shareholder  Publications 

This  position  presents  an  outstanding  op¬ 
portunity  for  a  flexible,  team-oriented 
writer  with  3-5  years  of  experience  A 
financial  writing  background  is  preferred. 
We  require  a  BA  in  Journalism  or  English. 

To  apply,  please  forward  resume  and 
salary  requirements  to  Ms.  Marguerite 
Alpers,  Personnel  Department. 


50  Years  of  Excellence  in 
Investment  Management 


The  Putnam  Companies 

One  Post  Office  Square,  5th  Floor, 
Boston  MA  02109 
An  equal  oppoitunity  employer 


HELP  WANTED 


73  AMATEUR  RADIO  is  looking  for  an 
experienced  editor  who  has  a  strong 
background  in  amateur  radio.  The  qual¬ 
ified  applicant  must  be  able  to  shape 
the  editorial  focus  of  the  magazine.  Up 
to  date  knowledge  of  ham  radio  technol¬ 
ogy  is  an  absolute  necessity.  If  you 
understand  the  market  place  and  can 
report  on  it  without  editorial  bias;  if  you 
write  Cleary  and  concisely  sharing  our 
absolute  reverence  for  deadlines,  this 
could  be  the  opportunity  you  are  looking 
for,  73  is  located  90  minutes  from 
Boston  in  the  beautiful  Monadnock 
region  of  southern  New  Hampshire  and 
offers  a  competitive  salary  and  an  excel¬ 
lent  benefits  package.  Send  your 
resume  to  Stu  Norwood,  Associate 
Publisher,  73  Amateur  Radio,  WGE 
Center,  Peterborough,  NH  03458. 

"AREA  EDITOR  needed  on  midsize 
daily  in  Wisconsin  to  manage  full-time 
staff  of  three  and  16  correspondents. 
Three  years’  experience  minimum 
needed,  including  some  editing.  Posi¬ 
tion  requires  speedy  copy  editing, 
rewrite  and  layout  skills.  Also  requires 
someone  good  with  people  and  well- 
organized.  If  you  fit  the  bill,  send 
resume  and  examples  of  your  writing 
and  layout  to  Box  1950,  Editor  & 

Publisher. _ 

OPENING  FOR  top  notch  banking  writer. 
Lots  of  opportunity  to  showcase  your  tal¬ 
ent  on  our  growing  and  aggressive  busi¬ 
ness  staff.  Send  a  cover  letter,  resume, 
salary  requirements,  references  and  1(1 
of  your  best  clips  to:  Karen  Brune 
Mathis,  Business  Editor,  Florida  Times- 
Union,  P.O.  Box  1949F,  Jacksonville, 
FL  32231. 

EDITOR 

Small  quality  weekly  in  rural  coastal 
Maine;  mid-$20’s  salary  and  good 
benefits;  minimum  5  years  experience 
required;  begin  May-June  1987. 
Replies  to  Kastine  Research,  Box  49, 
Kastine,  ME  04421 


ARTIST 

Needed  to  work  with  all  aspects  of  the 
news  product.  Necessary  skills  include 
freehand  illustration  (black  and  white 
and  full  color),  painting,  cartooning  as 
well  as  other  artistic  demands.  Ability  to 
understand  and  produce  informational 
graphics,  charts  and  maps  on  and  off 
deadline.  Computer  graphics  experi¬ 
ence  helpful.  Send  application  letter, 
resume  and  samples  to  Joe  Worley, 
Executive  Editor,  Nashville  Banner, 
1100  Braodway,  Nashville,  TN  37202. 


ARTIST 

San  Francisco  Examiner  seeks  an 
editorial  artist  with  excellent  design  and 
illustration  skills  and  proficency  on  the 
Macintosh  and  who  would  enjoy  passing 
those  Mac  skills  on  to  others  in  art 
department.  Opening  for  a  well  quali¬ 
fied  person  to  spearhead  a  new  direc¬ 
tion  in  paper’s  infographics.  Art  depart¬ 
ment  of  10  is  currently  equipped  with  3 
Macpiusses,  a  LaserWriter  Plus  and  2  E 
Big  Picture  screens.  Recently  reorgan¬ 
ized  with  an  energetic,  open  and 
responsive  management,  the  Examiner 
seeks  the  best  talent  for  this  job. 
Contact  Don  McCartney,  Art  Director, 
San  Francisco  Examiner,  PO  Box  7260, 
San  Francisco,  CA  94120,  or  call  (415) 
777-7969. 


AWARD  WINNING  NORTHERN  WEST¬ 
CHESTER  WEEKLY  seeks  reporters  to 
cover  education  beats.  Long  hours 
required.  Journalism  degree/hard  news 
experience  preferred.  Send  resume  to 
North  County  News,  1766  Front  St., 
Yorktown  Heights,  NY  10598. 

BUSINESS  WRITER 
Experienced  reporter  to  cover  business 
for  a  Knight-Ridder  newspaper  in  a 
booming  market.  Send  resume  and 
clips  to  Managing  Editor,  The  News,  PO 
Box  580,  Boca  Raton,  FL  33429. 


HELP  WANTED 


AWARD-WINNING  Southwest  weekly 
has  opening  for  food  editor.  This  is  not  a 
restaurant  review  job.  Must  have  report¬ 
ing,  editing,  organizational  skills  to  plan 
and  produce  weekly  section  of  food-and 
cooking-related  features.  Food  back¬ 
ground  a  plus.  Writing  talent,  innovative 
thinking  are  musts.  This  publication, 
the  third  largest  alternative  weekly  in 
the  country,  is  recognized  locally  and 
nationally  for  its  writing  and  reporting. 
Send  resume  and  lists  of  sample  story 
ideas  to  Managing  Editor,  New  Times, 
PO  Box  2510,  Phoenix,  AZ  85002. 


BUSINESS  WRITER  for  transportation 
beat.  Aggressive,  hard  working  and 
knowledgeable  reporter  needed  to  fill 
this  demanding  position.  If  you  have 
business-reporting  experience  and  want 
a  challenge,  send  a  cover  letter, 
resume,  salary  requirements,  names 
and  phone  numbers  for  3  references 
and  10  of  your  best  clips  to  Karen 
Brune  Mathis,  Business  Editor.  The 
Florida  Times  Union/Jacksonville  Jour¬ 
nal,  PO  Box  1949  F,  Jacksonville,  FL 
32231.  Respond  by  April  17. 


BUSINESS  WRITER:  43,000  circula¬ 
tion  daily  in  southern  Illinois  seeks 
aggressive  business  writer.  Recent 
grads  considered,  but  applicants  must 
have  basic  knowledge  of  business  and 
the  eagerness  to  develop  those  skills. 
Emphasis  placed  on  thorough  investiga¬ 
tive  reporting.  Clips,  resume  to  Gary 
Dotson,  Business  Editor,  Belleville 
News-Democrat,  PO  Box  427,  Bellevil¬ 
le,  IL  62220. 


COPY  DESK  MANAGER-This  is  more 
than  just  a  slot  editor  job.  Use  your 
computer  know-how  and  your  experi¬ 
ence  in  copy  editing,  writing  headlines, 
and  make-up  and  design  in  combina¬ 
tion  with  your  management  skills  to 
oversee  a  copy  desk  staff  of  four  hand¬ 
ling  100  tabloid  pages,  of  business 
news  for  six  editions,  Monday-Friday. 
We  are  daily  and  weekly  and  have  two 
openings.  Experience  with  computer 
typesetting  on  a  daily  newspaper  desk 
and  layout  skills  are  musts  for  applic¬ 
ants  for  this  new  position  in  a  fast- 
paced  environment.  As  printing  tech¬ 
nology  and  our  markets  have  changed, 
so  have  our  copy  desk  needs.  You  must 
be  able  to  manage  and  supervise  people 
and  the  products.  Divison  of  Fortune 
500  company  offers  fine  benefits  pack¬ 
age.  Send  resume/letter,  stating  current 
salary  tO:  Department  CDM/EP,  25 
West  43rd  St.,  Suite  1020,  New  York, 
NY  10036.  An  equal  opportunity 
employer. 


COPY  EDITOR 

Versatility,  solid  news  judgment,  strong 
layout  skills,  proven  deadline  perfor¬ 
mance,  dependability  and  at  least  3 
years  of  experience  are  the  require¬ 
ments  for  this  position  on  a  morning 
daily  with  31,000  circulation.  The 
successful  applicant  will  edit  wire  copy 
and  design  Page  One  two  nights  a  week 
and  inside  pages  three  nights.  Among 
the  benefits  are  living  and  working  in 
the  scenic  Shenandoah  Valley  and 
enjoying  the  amenities  of  a  university 
city.  Send  resume  and  tear  sheets  to 
Richard  C.  Wagner,  Managing  Editor, 
Daily  News-Record,  PO  Box  193,  Harri¬ 
sonburg,  VA  22801. 


COPY  EDITOR  needed  to  join  enthu¬ 
siastic  staff  of  universal  desk.  This  is  an 
expansion  position  and  will  require  top 
notch  editing,  layout,  headline-writing 
skills  to  keep  up  with  our  veterans. 
Strong  PM  daily  in  city  that  is  fastest 
growing  in  U.S.  Stimulating  work  atmo¬ 
sphere,  lovely  Southwest  Florida  Gulf 
Coast  setting.  Good  pay,  benefits.  Send 
resume,  tearsheets  to  Executive  Editor, 
Naples  Daily  News,  Naples,  FL  33940. 
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CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  t)ox  sen/ice.  Add  $3.50  per  insertion  lor  box  senrice. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  *  Publisher 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380. 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

VERSATILE  DESK  PERSON  with  at 
least  2  years  newspaper  desk  experi¬ 
ence.  Must  be  demanding  copy  editor 
able  to  write  crisp,  lively  headlines, 
layout  modular  pages  and  meet  strict 
deadlines  for  a  30,000  AM  daily  in 
eastern  Pennsylvania.  Excellent  salary 
and  benefits.  Write  Box  1963.  Editor  & 
Publisher. 

EDITORIAL  WRITER 

The  Gazette,  an  innovative  40,000 
circulation  daily,  seeks  a  community 
minded,  editorial  page  editor'writer  who 
believes  in  individual  liberty,  volunteer- 
ism,  and  a  free  market.  Send  resume, 
clips,  salary  requirement  to  Publisher: 
The  Gazette,  PO  Box  1538,  Gastonia, 
N.C.  28053. 

COPY  EDITOR;  Mid-sized  Zone  3  PM 
looking  for  an  experienced  copy  editor. 
Must  be  a  good  headline  writer.  Nice 
place  to  live;  weekends  off.  Send 
resume,  clips,  salary  requirements  to 
Box  1930,  Editor  &  Publisher. 

FINANCIAL  REPORTER:  Aggressive, 
personable  self-starter  needed  to  help 
cover  New  York  futures  and  financial 
markets  for  fast-  growing  financial  news 
wire  service,  economic  background 
helpful,  June  graduates  invited. 
Resume  and  cover  letter  to  Judith 
Burns.  Commodity  World  News,  15 
Maiden  Lane.  Suite  1712,  New  York, 
NY  10038. 

COPY  EDITOR 

The  Times-Picayune  of  New  Orleans  is 
seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience.  They  should  be  able  to 
demonstrate  a  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines. 

All  copy  desk  positions  require  evening 

GENERAL  ASSIGNMENT  REPORTER 
needed  to  cover  legislative,  business 
and  feature  news  for  Independent 
Statewide  News  Bureau.  Contact: 
Editor,  Connecticut  Statenews  Bureau, 
57  Pratt  St.,  Hartford.  CT  06101. 

work.  Send  resume  to: 

The  Personnel  Manager; 

Attn:  Copy  Desk  Position; 

The  Times-Picayune; 

3800  Howard  Avenue 

New  Orleans,  LA  70140 

An  Equal  Opportunity  Employer  M/F. 

EDITOR  POSITION  available  in  historic 
New  Bern,  located  in  desirable  eastern 
North  Carolina.  The  Sun-Journal,  a 

GENERAL  ASSIGNMENT  REPORTER: 
experienced  newsperson  adept  at  hard 
news  and  feature  coverage.  Able  to 
grasp  intricacies  of  state  and  local 
government,  produce  clear,  concise 
copy  stressing  human  element.  B.A. 
and  2  years  experience  preferred. 
Resume  and  clips  to  Robert  S.  Gallagh¬ 
er.  Executive  Editor.  Record-Journal, 
11  Crown  St..  Meriden,  CT  06450. 

16,000  circulation  daily,  needs  an  indi¬ 
vidual  with  good  management  skills, 
responsible  for  writing  local  editorial 
(some  knowledge  or  interest  in  the  liber¬ 
tarian  philosophy  helpful),  able  to 

GOVERNMENT  JOBS  $16,040- 
$59,230'yr.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 

establish  a  good  rapport  within  the  local 
community  and  the  ability  and  desire  to 
produce  a  good  quality  news  product. 
Send  resume  and  salary  requirements 
to  John  R.  Graham,  Publisher,  The  Sun- 
Journal.  PO  Box  1149,  New  Bern,  NC 
28560. 

KOREA  BUREAU  CHIEF 

Want  a  front  seat  at  the  '88  Olympics  in 
South  Korea’  Meet  the  following  qual¬ 
ifications  and  it's  yours.  Pacific  Stars 
and  Stripes,  the  US  Forces  state-of-the- 
art  daily  newspaper  headquarted  in 
Tokyo,  IS  looking  for  an  experienced 

COPY  EDITOR-text  editing,  layout  and 
head-writing  skills,  good  eye  for  detail 
required.  B.A.  and  three  years  experi¬ 
ence  preferred.  Resume  and  samples  to 
Robert  S.  Gallagher,  Executive  Editor, 
Record-Journal,  11  Crown  St.,  Meri¬ 
den,  CT  06450. 

newsman  to  run  its  Korea  Bureau  in 
Seoul.  The  ideal  candidate  should  have 
a  minimum  of  five  years  experience  as  a 
reporter  on  a  daily  newspaper,  be  fami- 
lar  with  government/military  affairs, 
have  some  knowledge  of  the  Asia- 
Pacific  region  and  be  a  good  copy 

DEPUTY  EDITOR  The  Riverdale  Press, 
an  award  winning  NYC  weekly  (circula¬ 
tion  14,000)  serving  the  northwest 
Bronx,  seeks  an  experienced  journalist 
to  take  charge  of  day-to-day  manage¬ 
ment  of  the  newsroom.  The  position 
calls  for  someone  who  understands  that 
exposing  corruption  in  the  public 
schools  and  writing  enthusiastically 
about  the  Boy  Scouts  are  both  impor¬ 
tant,  an  aggressive  reporter  and  editor 
who  can  demonstrate  the  ability  to 
write,  as  well  as  to  manage,  motivate 
and  teach  a  young  staff  of  6.  Send  cover 
letter,  resume,  clips  and  salary  history 
to  Bernard  L.  Stein,  The  Riverdale 
Press,  6155  Broadway.  Bronx  NY 
10471. 

and  the  ability  to  cover  sports  events 
would  be  a  plus.  Base  pay  is  $22,458. 
plus  a  tax-free  housing  allowance  or 
government  quarters,  military  exchange 
and  commissary  (shopping  and  food) 
privileges,  annual  vacation  and  in  addi¬ 
tion,  after  two  years,  up  to  two  weeks 
paid  home  leave.  Applicants  should 
forward  Department  of  Army  Form 
3433,  Application  for  Nonappropriated 
Fund  Employment,  or  a  Standard  Form 
171,  Personal  Qualifications  State¬ 
ment,  available  at  US  Federal  Govern¬ 
ment  offices,  to  the  following  address: 
Eighth  US  Army 

Civilian  Recruiting  Office 

PO  Box  C-34I02 

Seattle,  Washington  98124-1102 

EDITOR  FOR  Michigan  weekly.  Report, 
write,  edit,  direct  staff.  Photo  layout 
and  people  skills  necessary.  Send 
resume,  salary  history  and  clips  to 
W.B.C.  Publishing  Co.,  PO  Box  254, 
Clawson,  Ml  48017. 

MAJOR  METRO  DAILY  needs  exper¬ 
ienced  page  designers  for  pagination- 
design  department.  SI  I/Tandem  and 
Triple  1  experience  helpful  but  not 
required.  Applicants  must  be  technical¬ 
ly  coordinate  and  eager  to  experience 
the  cutting  edge  of  pagination.  Send 
page  design  samples  and  resume  to 
Howard  Armstrong,  Assistant  Managing 
Editor,  The  Arizona  Republic,  PO  Box 
1950,  Phoenix,  AZ  85001. 

EDITOR  for  monthly  New  Jersey  Home 
&  Garden  Magazine.  Small  staff.  This  is 
a  hands-on  writing  and  editing  position 
Fast  growing  publishing  company  with 
two  other  magazines.  Send  resume  to 
Larry  Finkelstein,  Garden  State  Home  & 
Garden  Magazine,  50  Highway  9, 
Morganville,  NJ  07751. 

MANAGING  EDITOR 

16,500  circulation  Rocky  Mountain 
daily  seeking  ME  with  minimum  5  years 
experience  as  a  top  editor  or  ME  on 
daily.  Extensive  administrative  and 
budgetary  experience  required.  Send 
resume,  copies  of  weekday  and 
weekend  papers  and  5  recent  editorials 
you  have  written  to  Box  1929,  Editor  & 
Publisher. 

EDITOR  WANTED  for  national  pro-life, 
pro-family  publication.  Range  of  experi¬ 
ence  preferable,  familiarity  with  move¬ 
ment  essential.  Resumes  in  confi¬ 
dence.  PO  Box  190,  Garrisonville,  VA 
22463. 
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HELP  WANTED 


EDITORIAL 


EDITOR-IN-CHIEF  sought  by  award¬ 
winning,  15,000  circulation  daily  near 
Indianapolis.  Must  be  a  veteran  journal¬ 
ist  and  a  mature  manger.  The  pace  is 
fast.  The  potential  is  exciting.  Send 
letter  and  resume  to:  General  Manager, 
The  Daily  Journal,  Box  699,  Franklin, 
IND  46131.  No  phone  calls,  please. 


MANAGING  EDITOR  Zone  9  metro  area 
small  daily  seeks  a  creative  manager  to 
produce  an  innovative  community 
newspaper  with  strong  emphasis  on 
local  news.  Experience  managerial  and 
editing  skills  a  must.  Send  resume  and 
salary  history  to  Box  1940,  Editor  & 
Publisher. 


MANAGING  EDITOR 
Quality  community  daily  seeks  energe¬ 
tic  shirt-sleeve  managing  editor.  Our 
paper  serves  an  area  of  rapid  population 
growth.  We  would  like  to  find  someone 
interested  in  long  term  commitment. 
Send  resume  in  confidence  to  T.  Pat 
Cavanaugh.  Publisher,  Suffolk  News 
Herald,  Suffolk,  VA  23434. 


MANAGING  EDITOR  for  trade  maga¬ 
zine.  Previous  experience  managing 
editorial  department  of  trade  publica¬ 
tion.  Must  be  a  skilled  interviewer/ 
writer,  copy  editor  and  be  able  to 
manage  deadlines,  guide  freelancers 
and  do  layout/paystub.  Send  resume,  2 
best  samples,  salary  history  to:  Sterling 
Bader,  Shore  Communications,  180 
Allen  Rd.,  Suite  300,  S.  Building, 
Atlanta.  GA  30328.  (404)  252-8831. 


NATIONAL  NEWS  MAGAZINE  that 
covers  health-and  cancer-related  issues 
needs  experienced  pro  who  can  write 
in-depth,  colorful  and  interpretive 
features  and  personality  profiles  as  well 
as  cover  breaking  hard  news.  Send 
resume,  clips,  references  and  salary 
requirements  to  the  Editors,  COPE 
Magazine,  Suite  B-400,  12600  W. 
Colfax  Ave.,  Denver,  CO  80215. 


NEWS  EDITOR—  12,000  circulation. 
Southern  California  daily.  Call  Harold 
Kinsch  (805)  987-5001. 


NEWS  EDITOR  for  small  daily  PM.  Job 
mainly  involves  editing  and  layout 
including  the  Sunday  Herald.  We’re 
looking  for  a  responsible  news  editor 
with  an  eye  for  detail  and  a  creative 
streak.  Requirements:  Bachelors 
degree  in  journalism  or  related  field  and 
minimum  of  5  years  experience  in 
recording  or  editing^.  Send  resume  and 
clips  to  Managing  Editor,  Margo  Ryan, 
Williston  Daily  Herald,  Box  1447, 
Williston,  N.D.  58801. 


"PERSONAL  FINANCE  REPORTER, 
experienced,  sought  by  large  newspap¬ 
er.  Excellent  pay  and  benefits.  Send 
letter,  resume  and  clips  to  Box  1916, 
Editor  &  Publisher." 


REPORTER 

We're  growing.  We  need  experienced 
reporters  willing  and  able  to  learn  to 
report  hard  news  on  business.  Start  as  a 
reporter,  great  potential  for  advance  to 
editor  and  beyond.  You  must  be  a  self¬ 
starter,  capable  of  discovering  stories, 
following  leads  and  researching  the 
facts.  All  by  telephone.  To  apply  for  this 
unique  opportunity,  rush  your  resume  to 
Personnel  Department  E,  Crittenden 
News  Service  Inc.,  Box  1150,  Novato, 
CA  94948. 


REPORTER  WITH  EXPERIENCE 
A  monthly  business  magazine  in  South¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials  who  can 
cover  complex  issues  and  write  an  occa¬ 
sional  feature  with  flair.  Applicant  must 
have  a  minimum  of  3  years  experience. 
Please  submit  samples  of  written  work 
that  emphasize  your  versatility.  Do  not 
call.  Send  correspondence  to:  Editor, 
Business  N.H,  177  East  Industrial 
Drive,  Manchester,  NH  03103. 
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HELP  WANTED 


EDITORIAL 


RESEARCHER 

A  chance  to  use  reportorial  skills  with 
one  of  the  world’s  largest  publishing 
houses.  Job  entails  information  and 
writing  reports  on  a  variety  of  subjects 
pertaining  to  publishing  and  other 
areas.  Must  be  resourceful,  thorough, 
conscientious  and  self-starter.  Beauti- 
ful  city,  excellent  benefits. 
$1830. /Month  to  start. 

Please  send  cover  letter  detailing  exper¬ 
ience,  resume  and  salary  requirements 

tO: 

HARCOURT  BRACE  JOVANOVICH 
C/0  Personnel  Dept,  (EPR) 

1250  Sixth  Avenue 
San  Diego,  CA  92101 

Equal  Opportunity  Employer 


SENIOR  EDITORIAL  POSITIONS  avail¬ 
able.  If  you  are  interested  in  joining  a 
dynamic,  growth-oriented  company  and 
have  proven  track  record  as  a  city 
editor,  news  editor,  or  executive  editor, 
please  forward  your  resume  for  consid¬ 
eration  in  one  of  several  positions  within 
our  family  of  newspapers:  MediaNews 
Group,  N.L.  Lebra  Jr.,  VP  Personnel  & 
Labor  Relations,  309  S.  Broad  St., 
Woodbury,  NJ  08096. 

SPORTS  COPY  EDITOR 
Midwest  newspaper  needs  a  sports  copy 
editor  strong  on  editing  and  layout. 
Minimum  2  years  experience.  Send 
resume  and  samples  to  John  D.  Gibson, 
Editor,  Press-Gazette,  PO  Box  19430, 
Green  Bay,  Wl  54307-9430.  An  equal 
opportunity  employer. 


SUNDAY  MAGAZINE-daily  news  of 
Lebanon,  PA,  seeks  a  hands-on  profes¬ 
sional  to  edit  and  write  for  its  Sunday 
Magazine.  Previous  editing  experience 
preferred.  Salary  negotiable.  Send 
resume  and  clips  to  Jim  Burchik, 
Managing  Editor.  S.  Eighth  &  Poplar 
Sts.,  17042. 


SUNDAY/SPECIAL  SECTIONS  EDITOR 
Growing  morning  daily  near  Atlanta 
needs  talented  layout,  design  and  edit¬ 
ing  person  to  continue  tradition  of 
excellence  in  our  Sunday  newspaper 
and  in  special  sections.  Apply  with 
clips,  resume  or  other  information  to 
Sunday  Editor,  The  Times-Georgian, 
901  Hays  Mill  Road,  Carrollton,  GA 
30117.  Excellent  salary,  benefits, 
working  conditions,  room  for 
advancement. 


THE  St.  Paul  Pioneer  Press  Dispatch,  a 
1986  Pulitzer  Prize  winning  Knight- 
Ridder  daily,  has  one  position  open  for  a 
copy  editor.  Our  features  department 
seeks  an  individual  with  newspaper  or 
magazine  experience,  who  has  good 
language  and  computer  skills  and  a  real 
interest  in  innovative  page  design  . 
Apply  in  writing,  including  resume, 
cover  letter,  and  work  samples  to  Ken 
Doctor,  St  Paul  Pioner  Press  Dispatch, 
345  Cedar  St.,  St.  Paul,  MN  55101. 
EEO. 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J,  Lacey,  WA  98503. 


_ LIBRARY _ 

DEPUTY  LIBRARY  DIRECTOR  sought 
for  major  newspaper  publishing 
company  in  Zone  3.  Qualifications; 
MLS;  management  experience  and  top 
notch  supervisory,  people  skills;  expert 
research  and  reference  ability;  experi¬ 
ence  with  online  databases  as  a  user 
and  producer.  Salary  competitive.  Send 
resume  to  Box  1962,  Editor  & 
Publisher. 


HELP  WANTED 


_ MARKETING _ 

MARKETING  SERVICES  MANAGER 
"Are  you  in  a  number  2  or  number  3 
spot  and  ready  to  move  up?” 

The  Columbian,  southwest  Washington 
largest  daily  newspaper,  is  seeking  an 
experience  marketing  services 
manager. 

Develop  systems,  design  research 
studies,  prepare  sales  presentation 
material  and  be  involved  in  developing 
our  major  and  key  accounts. 

$25,7(j0  to  $29,000  to  start  depend¬ 
ing  on  experience,  plus  full  benefits 
including  27  paid  days  off  and  employ¬ 
ees  stock  ownership  plan.  Growing 
community  of  200,000  across  the 
Columbia  River  from  Portland,  Oregan. 
Must  have  proven  track  record  doing 
market  research  in  media  and  have 
personal  computer  skills.  Should  have 
an  understanding  of  sales  and  market¬ 
ing  principals,  coupled  with  the  ability 
to  create  effective  sales  material. 

For  your  application  packet,  please  call 
or  write:  Ann  Michael,  Vice  President, 
Human  Resources.  The  Columbian,  PO 
Box  180,  Vancouver,  WA  98666. 

Equal  Opportunity  Employer 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  tO: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 

E&P 

CLASSIFIED 

It’s  your  people-to-people 
meeting  place! 

(212)  675-4380 


_ PRESSROOM _ 

DAILY  NEWSPAPER  in  South  Carolina 
needs  experienced  pressman  who  can 
produce  top  quality  work  on  a  new  Goss 
Community  press.  Successful  candi¬ 
date  should  have  a  minimum  of  3  years 
experience.  We  offer  competitive  salary 
and  a  complete  benefits  package.  Send 
complete  resume  and  salary  history  to 
Box  1927,  Editor  &  Publisher. 


LARGE  CARIBBEAN  daily  newspaper 
seeks  services  of  hands-on  letterpress 
foreman  for  one-year  training  and  tech¬ 
nical  assistance  assignment.  Send 
resume  and  salary  requirements  to  Box 
1887,  Editor  &  Publisher. 


METROLINER  PRESS  PERSON  wanted 
for  a  growing  daily  newspaper  in  Arizo¬ 
na.  Two  years  experience  on  a  Metrolin- 
er  in  a  collect  and  straight  cylinder  situ¬ 
ation.  We  offer  competitive  salary  and 
an  excellent  benefit  package.  If  inter¬ 
ested  send  resume  detailing  experience 
and  salary  requirements  to  Cox  Arizona 
Publications,  PO  Box  1547,  Mesa,  AZ 
85201.  Attn.  Lori  Sheldon.  EOE  M/F. 


HELP  WANTED 


PRESSROOM 


PRESS  FOREMAN  for  suburban 
Philadelphia  weekly  newspaper  and 
commercial  printer.  9  unit  Goss 
Community.  Duties  involve  press  opera¬ 
tion  maintenance  and  repair,  schedul¬ 
ing  and  supervising  crew,  inventory 
planning  and  control,  budgeting.  Solid 
press  experience  a  must.  Management 
experience  preferred.  Excellent  oppor¬ 
tunity  for  number  2  person  to  advance. 
Good  salary  and  full  company  benefits. 
Send  resume  including  salary  require¬ 
ments  to  D.  Shaw,  PO  Box  409,  Wayne, 
PA  19087. 


PRESSROOM  SUPERVISOR 
50,000  AM  daily  and  Sunday  in  Zone  1 
needs  a  motivated  and  experienced 
pressroom  supervisor  to  take  full  control 
of  press  operation.  Excellent  compensa¬ 
tion  and  benefits.  Box  1954,  Editor  & 
Publisher. 


PRESSROOM  FOREMAN-We  need  a 
hands  on  foreman  with  daily  newspaper 
experience  on  web  offset  press  and 
camera  operation.  Job  shop  experience 
would  be  a  plus.  We  are  a  morning  daily 
publication  located  in  the  Green  Moun¬ 
tains  of  Vermont.  Send  a  complete 
resume  and  a  cover  letter  with  refer¬ 
ences  and  salary  history  to:  R.G.  Miller, 
General  Manager,  Rutland  Daily  Herald, 
27  Wales  St.,  Rutland.  VT  05701. 


_ PRODUCTION _ 

MAILROOM  MANAGER 
A  new  position  is  open  for  an  exper¬ 
ienced  mailroom  manager.  Position 
includes  supervision  of  operation,  with 
heavy  zoning  and  key  bundles.  New 
Sheridan  1 1-48  and  Quipp  equipment. 
Must  have  strong  mechanical  back- 

P round  on  same  or  related  equipment. 

osition  will  work  nights  as  required. 
Great  salary  and  benefits.  Excellent 
growth  potential.  Send  resume  to 
Personnel  Dept.,  The  New  London  Day, 
47  Eugene  O’Neill  Dr.,  New  London,  CT 
06320. 


PRESS  PERSONS 

Goss  metro  experience  preferred.  Possi¬ 
ble  advancement  to  shift  foreman  or 
assistant  foreman  possible.  Expanding 
daily  AM  newspaper  located  in  Zone  2. 
Send  resume  and  salary  requirements 
to  Box  1926  ,  Editor  &  Publisher. 


PRINTING  MANAGER 
Atlanta  Journal  Constitution  has  an 
opening  for  a  printing  manager,  a  key 
newspaper  production  management 
position  at  our  new  suburban  Atlanta 
printing  plant. 

This  position  reports  to  plant  manager 
and  is  responsible  for  the  management 
of  the  pressroom  plate  making  and 
warehouse  operation. 

The  ideal  candidate  should  have  the 
following  qualifications: 

•  5-8  years  press  and  pressroom 
management  experience 
•Experience  with  offset  press  opera¬ 
tions  preferred  (TKS  press  experience  a 
plus) 

•People  oriented  management  style 
with  excellent  communications  skills 
and  ability  to  work  with  all  levels  of 
management  staff. 

•Excellent  organizing  and  coordinating 
abilities 

We  offer  an  attractive  salary,  excellent 
benefits  package  and  advancement 
opportunities. 

Please  send  resume  and  salary  require¬ 
ments  to  Employment  Manager,  The 
Atlanta  Journal  Constitution,  72  Mariet¬ 
ta  Street,  Atlanta,  GA  30303. 
_ EOE _ 


PHOTOGRAPHER 

PHOTOGRAPHER  for  north  central  Illi¬ 
nois  daily.  Good  background  in  photo¬ 
graphy  and  basic  knowledge  of  develop¬ 
ing  negatives/prints.  Send  resume  and 
clips  to  J.  McCullough,  News-Tribune, 
426  Second  St.,  La  Salle,  IL  61301. 


EDITOR  &  PUBLISHER  for  April  18,  1987 


Dewar  Information  Systems  Corporation 
currently  has  a  sales  position  open  in  a 
Midwest  Territory.  Must  be  well  versed 
in  newspaper  operations.  Salary 
commensurate  with  experience.  Send 
resume  to  R.  Shields,  Regional  Sales 
Manager,  DISC,  9901  Derby  Lane, 
Westchester,  I L  60153. 


PROMOTION 


PROMOTION  MANAGER 
This  Daily/Sunday  newspaper  located  in 
Zone  2  is  seeking  an  experienced, 
energetic  individual  to  run  all  phases  of 
promotion.  This  includes  advertising, 
circulation  and  editorial  needs  for  this 
fast  paced  publication.  Send  resume, 
references  and  salary  requirements  to 
Box  1944,  Editor  Publisher. 


EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


JOURNAUSM 


LAWYER-JOURNALIST 
Lawyer-Journalist  sought  for  challeng¬ 
ing  job  as  editor/publisher  of  legal 
publication.  Law  degree  and  journalism 
experience  essential.  Must  be  able  to 
work  with  and  manage  staff.  The 
successful  candidate  will  be  responsi¬ 
ble  for  editorial  context  and  for  repre¬ 
senting  the  publication  in  context  with 
the  legal  community.  Send  resume  and 
writing  sample  to  Box  1956,  Editor  & 
Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


FORMER  VICE  PRESIDENT  OF  SALES, 
publications  management  specialist, 
21  years  experience.  Solid  profit 
history.  Wishes  to  relocate  to  Zones  1  or 
2.  Write  Box  1938,  Editor  &  Publisher. 


Innovation  and  Motivation  are  my  top 
qualities.  I  am  willing  to  put  in  my  time 
and  skills  with  an  organization  that  will 
utilize  these  qualities.  Very  promotional 
minded  and  like  to  work  in  a  team  atmo¬ 
sphere.  Background  exists  of  sales  and 
the  management  for  one  organization  in 
a  Daily,  TMC,  Shopper  and  Tourist 
Trade.  Management  and  growth  experi¬ 
ence  over  three  years.  Track  record  is 
excellent  and  have  achieved  manage¬ 
ment  awards  on  a  consistent  basis. 
Looking  to  join  an  organization  who 
wants  an  innovative  leader  to  increase 
sales,  motivate  employees  and  elimi¬ 
nate  turnover.  Young  and  available  to 
relocate.  Interested  in  New  England 
area  or  abroad.  Box  1961.  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER  22 
years  experience  in  circulation,  adver¬ 
tising  and  publisher.  Now  publisher  of 
3.5  million  operation.  Good  creative 
motivator  seeking  position  with  daily.  I 
have  a  proven  track  record.  Box  1792, 
Editor  &  Publisher. 


ADMINISTRATIVE 


SUCCESSFUL  PUBLISHER  seeks 
career  opportunity  with  individual  or 
group.  Proven  record  in  management, 
advertising,  news  and  circulation.  Wish 
to  locate  in  college  or  university 
community  so  spouse  can  utilize  EdD, 
degree.  Will  consider  all  opportunities. 
Box  1934,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER  with  excel¬ 
lent  credentials.  12  years  sales  experi¬ 
ence  with  top  publishing  and  broadcast¬ 
ing  media  (New  York  market)  plus  7 
years  as  ad  director  with  largest  New 
York  ethnic  weeklies.  Seeks  manage¬ 
ment  position  with  a  general  market 
publication  in  the  NY/NJ/CT  major 
metropolitan  area.  (212)  687-0810  9- 
5. 


ADVERTISING  DIRECTOR  with  27 
years  experience  seeks  new  challenge 
with  aggressive  daily.  Strong  experience 
in  promotions,  team  builder  and  moti¬ 
vator.  Box  1933,  Editor  &  Publisher. 


CIRCULATION 


DEPARTMENT  HEAD  can  so  it  all 
because  he's  done  it  all.  Strong  director 
that  motivates  by  leadership  and  know 
how  not  intimidation.  For  more  call 
(216)  964-2455. 


ENTERTAINMENT  WRITING  is  a  fine 
art.  Polished,  motivated  arts  writer  with 
extensive  weekly  and  freelance  experi¬ 
ence  seeks  position.  Prefer  Zone  1  or  9. 
Will  consider  all.  Box  1946,  Editor  & 
Publisher. 


11  YEAR  SPORTS  vet  seeks  beat/ 
feature  spot  at  daily.  6  year  stint  as  beat 
writer  on  NBA,  NFL  and  baseball  for  AM 
metro.  Quality  clips,  references.  Box 
1941,  Editor  &  Publisher. 


17-YEAR  VET  of  newspaper,  wire  and 
state  agency  media  work  seeks  editing 
or  investigative  reporting  post.  Strong 
background  in  politics,  business, 
government.  Editing  under  pressure  is 
added  plus — as  bureau  manager  in 
major  state  capital,  as  wire  service  state 
editor  and  now  as  supervisor  of  16  staf¬ 
fers  for  fast-paced  economic  develop¬ 
ment  agency.  Any  zone.  Reply  Box 
1957,  Editor  &  Publisher. 


AVAILABLE:  Flexible,  organized  repor¬ 
ter  and  urbane  stylist  with  nearly  six 
years  in  beats,  columns  and  depth 
reporting.  Concentrations  include  forest 
issues,  environment,  utilities,  politics, 
police  and  courts.  Assertive,  smart  and 
willing  to  learn  the  responsibilities  of 
bigger  league.  No  prima  donna.  I  seek  a 
slot  on  an  AM  daily  90,000  or  larger 
that  is  devoted  to  strong  reporting, 
photography  and  graphics.  Any  Zone. 
Box  1937,  Editor  &  Publisher. 


BEST  SPORTS  EDITOR  in  America 
seeks  move  as  No.  1,  No.  2  or  beat 
assignment  at  medium  to  large  metro  or 
suburban.  Excellent  leaoer,  organizer. 
Computer  and  people  oriented.  Don't 
pass  me  by.  Contact  Box  1841,  Editor 
&  Publisher. 


POSITIONS  WANTED 


FINANCIAL  REPORTER  SUCCESSFUL  WIRE  SERVICE  Market- 

Seeks  similar  or  general  assignment  ing  rep.  Top  news  background.  Seek 
spot  on  daily  in  Zone  2  or  Zone  9.  Box  new  challenge  using  both  skills.  Zone  1 
1901,  Editor  &  Publisher.  or  2.  Box  1959,  Editor  &  Publisher. 


MATURE  EDITOR  of  small  daily  seeks 
move  to  medium  daily.  Dedication, 
knowledge  and  enthusiasm.  Very  hard 
worker.  Zones  5.  8.  9.  Excellent  refer¬ 
ences.  Replies  to  all  respondents.  Box 
1948,  Editor  &  Publisher. 


SEASONED  VET.  Enterprise  reporter 
with  record  of  breaking  top  stories  in 
N.Y.C.  Broad  news  experience  writing 
for  major  N.Y.C.  daily  and  planning  TV 
network  news  coverage  for  Northeast. 
Solid  in  breaking  stories,  politics, 
feature  writing  on  business  and  life  in 
the  Big  Apple.  One  person  news  bureau 
looking  for  regional  newspapers  needing 
a  pro  based  in  N.Y.C.  Call  (212) 
243-1211  or  write  Box  1922,  Editor  & 
Publisher. 


SPORTSWRITER,  18  years'  varied 
sports  daily  experience,  now  on  national 
award-winning  staff.  Seeks  new  chal¬ 
lenge.  Box  1908,  Editor  &  Publisher. 


SPORTS  WRITER 

Present  sports  editor  of  an  80,000  daily 
wants  to  write-not  manage.  10  years  of 
experience  covering  2  big  ten  schools 
and  one  big  eight  school  plus  several 
professional  sports  gives  this  man 
excellent  insight.  Noted  for  his  column/ 
contest  that  have  brought  over  1,000 
entries  per  week  during  the  football 
season;  this  news  pro  knows  how  to 
appeal  to  the  public.  He  is  33  years  old, 
college  degreed  and  married— very 
community  minded.  He  has  won  numer¬ 
ous  awards  for  his  writing  skills. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate's  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 
1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722 


SPORTS  WRITER,  3  years  reporting 
experience  with  AM  dailies  in  Zone  2 
seeks  position  with  mid-size  or  large 
daily.  Here  is  someone  who  will  add 
depth  to  your  sports  section  with  a  fresh 
and  lively  style  that  is  sure  to  satisfy 
readers.  Features,  game  coverage  and 
follow-ups  are  accurate,  interesting 
and,  most  importantly,  one  step  ahead 
of  the  competition.  No  event  or  issue  is 
too  tough  or  too  trivial.  If  you  plan  to 
strengthen  your  sports  staff,  don't  pass 
up  this  opportunity.  Reply  to  Box  1955, 
Editor  &  Publisher  or  call  (215) 
493-2331.  Any  Zone. 


TOP  NFL  BEAT  writer  reporter  seeks 
relocation.  Anywhere.  USA.  8  years  of 
scoops,  enterprise,  total  coverage. 
Available  immediately.  Box  1906, 
Editor  &  Publisher. 

COPY  EDITOR,  searching  for  fun. 
excitement  and  good  stories,  yearns  to 
return  to  writing.  News  or  features.  Six 
years  writing/editing  experience.  Box 
1958,  Editor  &  Publisher, 


VETERAN  REPORTER  willing  to  relo¬ 
cate.  Courts,  legal  affairs  and  general 
assignment  tor  major  daily  in  top  10 
metropolitan  market.  Public  service, 
spot  news  and  investigative  awards. 
Columbia  Journalism  School  graduate. 
Box  1952,  Editor  &  Publisher. 


WASHINGTON  D.C.  writer/editor/ 
paralegal  translates  legalese  documents 
to  plain  English.  Analysis  and  summary 
of  statutes,  regulations,  court  deci¬ 
sions.  Box  1895,  Editor  &  Publisher. 

WHY  NOT  THE  BEST 
Pulitzer  Prize  winner.  Reporter  seeks 
fresh  start.  Hard  and  dedicated  worker. 
Great  talent.  You'll  regret  NOT  respond¬ 
ing  to  this  ad.  Box  1945,  Editor  & 
Publisher. 

WIRE  SERVICE  correspondent  in  Zone 
5  misses  newspapers.  Seeks  city,  news 
or  managing  editor  slot  at  medium¬ 
sized  or  metro  daily.  Ideal  job  would 
offer  challenges,  room  for  advance¬ 
ment.  I  offer  a  broad  range  of  reporting, 
editing  and  supervisory  experience. 
Three  years  with  wire  services,  nine  with 
newspapers.  B.A.  English,  M.S.  Jour¬ 
nalism.  Free  as  a  bird,  so  location  open. 
Box  1939,  Editor  &  Publisher. 

_ PROMOTION _ 

ADVERTISING  SALES  promotion, 
circulation  promotion,  research.  Award¬ 
winning  ideas.  Excellent  publication, 
marketing  background.  Bob  Barbee, 
2224  South  Piney  Point,  223,  Hous¬ 
ton,  TX  77063.  (713)  785-9777. 


PHOTOGRAPHER 


PHOTOGRAPHER  with  30  years  big  to 
small  city  experience  seeks  staff  posi¬ 
tion  in  Zone  3  or  4.  Box  1896,  Editor  & 
Publisher. 


PHOTOGRAPHER  w/2  years  Darkroom 
experience.  Seeks  entry  level  position 
on  medium-sized  daily  in  all  Zones/ 
except  7,5.  Two  years  at  school  of 
Visual  Arts,  some  newspaper  experi¬ 
ence.  Available  June  1.  For  portfolio 
and  resume,  call  (718)  788-2825. 


SHOP  TALK  AT  THIRTY 


Agency  exec:  lower  newspaper  national  ad  rates  should  be 
offered  to  all  national  advertisers,  not  just  in  selected  categories 


By  Joel  Kushins 

Advertising  rates  for  national 
newspaper  advertisers  have  once 
again  become  a  hot  topic.  And,  God 
knows,  the  newspaper  industry  can 
use  some  hot  subjects. 

Heat  is  what  brings  issues  to  the 
surface.  Issues  are  what  beget  pub¬ 
licity.  Publicity  is  what  brings  atten¬ 
tion  to  an  industry.  Attention  helps  to 
gain  business. 

A  couple  of  months  ago.  Young  & 
Rubicam  took  a  shot  at  rejuvenating  a 
special  offer  which  was  made  by  the 
Newspaper  Advertising  Bureau  early 
last  year.  The  special  offer  was  just 
that,  a  special  offer  to  new  ROP 
advertisers  to  the  nation’s  newspa¬ 
pers,  an  opportunity  for  a  specific 
category  —  in  this  case  selected 
packaged  goods  —  to  enjoy  a  rate 
which  is  substantially  discounted 
from  so-called  national  rates  and 
somewhat  closer  to  retail. 

The  upshot  of  this  special  rate  is  to 
allow  advertisers  within  these  pack- 


(Kushins  is  senior  vice  president, 
media  director  of  Bozell,  Jacobs, 
Kenyon  &  Eckhardt.  This  is  a  recent 
speech  he  gave  to  the  Newspaper 
Advertising  Sales  Association  in  New 
York  City.) 


aged  goods  categories  to  give  ROP 
newspapers  a  try,  to  get  away  from 
newspaper  inserts  as  their  exclusive 
newspaper  delivery  device,  and  to 
demonstrate  to  the  newspaper  pub¬ 
lishing  community  that  a  reduction  in 
rates  will  bring  new  revenue. 

But  a  reduction  in  rates  to  whom? 
To  new  advertisers  only  and,  at  that, 
to  a  specific  class  of  newcomers? 
What  about  those  advertisers  who 
have  used  the  medium  with  some  reg¬ 
ularity  or  those  who  have  used  it  reli¬ 
giously  over  the  years  —  advertisers 
such  as  those  in  the  airline  business, 
those  in  travel,  those  in  financial, 
those  in  automotive? 

Imagine  how  you  would  feel  if  you 
went  to  your  local  car  dealer  and 
signed  a  contract  to  buy  the  four- 
wheeled  chariot  of  your  choice. 

Let’s  make  it  even  stickier  and  say 
that  you  were  a  loyal  customer  of  not 
only  this  brand  of  car  but  the  specific 
dealer  as  well.  The  very  day  after  you 
and  the  car  salesman  drew  up  the 
contract,  the  factory  decided  to  start 
offering  rebates. 

You  know  that  there  would  be  a 
good  many  people  dropping  by  your 
dealer’s  showroom  and  buying  the 
same  model  you  had  just  bought,  but 
at  lower  prices.  You  know  their  busi¬ 
ness  will  be  short  term  —  as  short  a 


term  as  the  factory  deal  and  until  the 
inventory  runs  out. 

After  all,  this  type  of  deal  is  put 
together  to  deplete  inventory. 
Whether  it  gets  them  new  regular  cus¬ 
tomers  along  the  way  is  unknown  but 
one  thing  is  for  sure:  They  certainly 
have  teed  you  off  in  the  process,  you 
who  give  them  regular  business  and 
are  being  denied  the  same  privilege  as 
a  newcomer.  Somebody  is  picking  up 
the  same  car  you  have  just  bought  at  a 
veritable  bargain  compared  to  the 
price  you  paid.  And  you  can’t  do  a 
thing  about  it! 

Ah,  your  emotional  lobe  says  to  the 
rational  side  of  your  brain,  maybe  you 
can  do  something.  Maybe  you  won’t 
buy  that  brand  again. 

As  for  the  manufacturer,  well,  they 
had  some  existing  inventory  they  had 
to  unload.  They  figure  that  in  four  or 
five  years,  when  it’s  time  for  you  to 
buy  a  car  again,  they  will  have  to 
resell  you  away  from  competition 
anyway.  So  no  big  deal:  If  they  ticked 
you  off  now,  they  will  still  have  a  shot 
at  you  another  day. 

How  does  this  compare  to  the  situa¬ 
tion  newspapers  find  themselves  in 
when  they  make  special  offers? 

There  are  many  striking  similari¬ 
ties.  The  major  difference  is  that  if 
you  were  a  regular  customer  yester¬ 
day,  and  you  were  bothered  by 
today’s  special  offer  to  a  new  cus¬ 
tomer,  it’s  not  four  years  from  now 
that  you  won’t  be  back  —  it  may  be 
as  soon  as  tomorrow. 

So  who  comes  out  on  top  of  a  deal 
like  this?  Does  the  newspaper 
publisher?  You  decide.  The  extra 
couple  of  lines  he  sold  were  at  deep 
discounts  in  hopes  of  attracting  new 
business,  but  he  had  to  pay  for  that 
business  by  offering  incentives. 

Unlike  the  car  dealer,  he  had  no 
extra  inventory  to  unload.  In  fact,  he 
had  to  add  paper  and  ink  to  support 
the  deal.  Because  the  special  oppor¬ 
tunity  was  so  well-publicized,  his 
everyday  customers  were  not  happy 
with  the  fact  that  they  ended  up  pay¬ 
ing  more. 

Does  this  mean  that  there’s  no 
profitable  way  for  newspapers  to 
offer  national  advertisers  value  with 
the  use  of  incentives? 

We  don’t  think  so.  We  just  think 
that,  because  of  the  fishbowl  society 
we  all  live  in,  there  is  no  way  to  offer 
(Continued  on  page  44) 


Bonding 

Protection 


The  New  York  Times,  The  Wall 
Street  Journal ,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 

(20)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIEORNIA  ‘KX)24 

Originator:  Newspaper  Independent 
Contractor  Bond,  Carrier  Accident  Insurance 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 

Deane 

WEINBERG 

INSURANCE  AGENCY,  INC. 
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Rockwell  International’s  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  a  $12.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  $522  million  in  1986.  Goss  products 
served  the  industry  for  more  than  100  years.  Today  we’re 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity,  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815EP-113, 

P.Q  Box  17510,  Pittsburgh,  PA  15235. 


Rockwell 

Wj^  International 

...where  science  gets  down  to  business 

Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


END  THE  TUG  OF  WAR- 
COME  TO  PITTSBURGH 


Words  and  pictures  need  to  work 
together  to  teU  the  reader  the  whole  story. 
The  third  annual  Pittsburgh  Conference 
May  8-10  provides  a  way  for  editors,  pho¬ 
tographers,  artists  and  designers  to 
share  their  journalistic  skills. 

The  program  focuses  on  visual  presen¬ 
tation,  with  ways  to  enhance  design, 
graphics,  photography  and  art.  The  con¬ 
ference  also  looks  to  the  future — examin¬ 
ing  problems  and  possible  solutions. 

Professional  faculty  members  will  offer 
critiques  and  suggestions  for  improving 
each  newspaper’s  design,  art  and  pho¬ 
tography.  And  there  will  be  an  opportu¬ 
nity  for  hands-on  page  design,  picture 


editing  and  computer-generated  graph¬ 
ics  and  typography. 

In  the  past  two  years,  more  than  700 
journalists  from  30  states  have  attended 
this  conference.  Proceeds  underwrite 
The  Pittsburgh  Press  Picture  Editing 
Scholarship,  a  $1, 500  award  for  a  journal¬ 
ism  major  pursuing  a  career  in  news¬ 
paper  picture  editing. 

The  registration  fee  for  the  three-day 
program  is  $45.  For  more  information, 
write;  J.  Bruce  Baumann,  assistant  man¬ 
aging  editor/ graphics.  The  Pittsburgh 
Press,  34  Blvd  of  the  Allies,  Pittsburgh,  Pa. 
15230;  or  call  (412)  263-1502. 


ITTSBURGH 

CONFERENCE 


MAY  8-10,  1987 
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